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AMA Quits U.S. Chamber 


Sparks 


Dodge Runs Temperature 
Set for Summer 
A Safe Driver 
ADN Roll Call 


i i ee 
By 


Chris Sinsabaugh 


oe IS running a temper- 
ature these days, which I dis- 
covered when I took the reading 
of the clinical thermometer which, 
figuratively speaking, I had 
thrust into the mouth of Abram 
vanDerZee, general sales man- 
ager of this important Chrysler 
unit. 

The red was high in the tube, 
forced up by almost unprece- 
dented activity not only in pro- 
duction, but in retail sales, which 
have made the cash registers of 
his 5,083 dealers jingle merrily 
ever since announcement time. 
March in particular was most 
gratifying. The plants, I was 
told, are running to capacity— 
1,350 cars and 450 trucks daily— 
but even at that dealers are re- 
ported to be suffering from severe 
attacks of decimation of floor 
stocks. 

# * * 

THE DAY I sat in Van’s office 
marked a new peak in the sales 
manager’s sector. That day more 
orders for Dodges, both cars and 
trucks, were received than in any 
other day in Dodge history and 
Dodge started in 1914. By a hap- 
penstance the radio in Van's office 
chimed in with “Happy Days Are 
Here Again.” 

To prove it Van thumbed the 
leaves of the dope book, from 
which he extracted proof that the 
radio was right. He gave it to 
me in percentages. 

* * * 


SO HERE ARE percentages 
which mean something as given 
me by vanDerZee and taken from 
the records, proving, I think, that 
my opening sentence in today’s 
column bears out the statement 
that Dodge is running a temper- 
ature. 

For seven out of the last eight 
weeks both Dodge car and truck 
sales have shown an increase over 
the previous week. Dodge car re- 
tail deliveries for the first two 
weeks in April exceeded the same 
period in March by 47 per cent. 

Dodge truck deliveries from 
Jan. 1 to Apr. 11 were 66.4 per 
cent higher than the same period 
@ year ago. 

Shipment of Dodge cars for the 
first two weeks in April exceeded 
the first two weeks in March by 
46 per cent. 

Shipment of Dodge trucks for 
the first two weeks of April ex- 
ceeded the first two weeks of 
March by 40 per cent. 

* * ok 

DODGE DEALERS are selling 
50 per cent greater used car vol- 
ume than last year and turning 
their used car stocks completely 


(Continued on Page 27, Col. 1) 


Truck Control 
Brings Breach; 


Joins with NMA 


By BOB MOUNTSIER 


NEW YORK.—The Auto- 
mobile Manufacturers Assn. 
with headquarters in this 
city, is no longer a member 


of the Chamber of Com- 
merce of the United States, the 
country’s largest business organ- 
ization. 

It came to light this week that 
AMA, which is composed of all 
the leading automobile and truck 
makers except Ford, resigned 
from the chamber last February 
and became a member of the 
State Industrial Council of the 
National Assn. of Manufacturers. 
Several automobile manufacturers 
who are members of the chamber 
have so far ‘continued to main- 
tain their memberships. Whether 
they will remain chamber mem- 
bers, now that they have learned 
along with the public that their 
AMA is out of the CCUS, remains 
to be seen. 


Various explanations and sur- 
mises have appeared in news- 
papers throughout the country as 
to why the AMA resigned from 
the chamber, and that most em- 
phasized was the chamber’s sup- 
port of Federal bus and truck 


(Continued on Page 3, Col. 1) 
Dealer Caravans 
Not Affected By 
ICC Regulations 


DETROIT. — Dealers from out 
of town points coming to Detroit 
to obtain cars and trucks to be 
driven home will be interested in 
knowing just how such procedure 
comes within the scope of the 
Motor Carrier Act which went 
into effect the first week of this 
month. 

Considerable apprehension is 
noted throughout the country by 
dealers who in some cases are 
also picking up cars for other 
dealers and transporting them 
overland as to whether this vio- 
lates the “private carriers” of 
property by motor vehicle clause 
of the act. Under the terms of 
the act, the Interstate Commerce 
Commission is authorized “to es- 
tablish for private carriers of 
property by motor vehicle, if need 
is found, reasonable requirements 
for the promotion of safety in 
operation, and to that end pre- 
scribe qualifications and maximum 
hours of service of employes and 
standards of equipment.” 

One of the officials of the 
Bailey Auto Co. of San Angelo, 


(Continued on Page 29, Col. 1) 


“ENGINED IN THE REAR this new creation by M. Andre Du- 
bonnet of France is now traveling the streets of Detroit. Capable of 
109 m.p.h., the car is powered by a Ford V-8 engine. It is ultra 


streamlined with a fish-tail directional vane in the rear. 


1935 Dealer Net Gains, 


Says NADA After Survey 


ST. LOUIS, Mo.—A ma- 
terial gain in net profits and 
total business volume for 
1935 over 195 is shown by 
preliminary figures com- 
piled from trade survey reports 
submitted by more than 1,000 
dealers to the National Auto- 
mobile Dealers Assn. The NADA 
estimates that the total business 
volume for 1935 reached $4,915,- 
059,706 as compared to $3,354,- 
119,201 in 1934, 

According to the NADA esti- 
mates the dealers earned slightly 
less than one cent on each dollar 
of retail sales in 1935. This com- 
pares with an estimated earning 
of less than one-half cent per 
dollar sales in 1934. 

Business was divided by de- 
partments approximately as fol- 
lows: New cars and trucks, 1935, 
$2,838,719,362; 1934, $1,885,763,612. 
Used cars and trucks, 1935, 
$1,205,793,420; 1934, $819,915,163. 
Service, 1935, $380,819,693; 1934, 


The Top Ten 


Passenger Cars 
First Ten in Registrations 
for 24 States in March as 
Reported in ADN Today. 
1936 1935 
Pos. Make Pos. 
1—149,289 Chev. 76,962— 2 
.2—119,010 Ford 145,621— 
3— 68,906 Plym. 65,111— 
4— 33,302 Dodge 26,561— 
5— 26,491 Olds. 18,723— 
6— 21,960 Pont. 19,656— 
j— 20,072 Buick 9,824— 
8— 14,295 Huds.* 11,311— 
9— 9,192 Stude. 6,071—10 
10— 8,290 Chrys. 6,240— 9 
*iIncludes Terraplane. 
Total All Makes 
499,756 403,339 

See Total: Registrations to Date, 1936- 
1935, pages 28 and 29, this issue. 


$281,351,529. Parts, accessories, 
1935, $490,727,231; 1934, $367,- 
088,898. Total, 1935, $4,915,059,706; 
1934 $3,354,119,201. 


Unfair Tacties 
Charged Against 
Many Companies 


Trade Groups, Individuals 
Also Must Appear 
On May 22 


DETROIT. — Complaints 
alleging use of “unfair 
methods of competition in 
commerce” and listing the 


names of more than 100 dif- 
ferent individuals, firms and or- 
ganizations engaged in the man- 
ufacture and distribution of auto- 
motive parts, tools, equipment, 
materials and accessories, was 
issued on Apr. 15 by the U. S. 
Federal Trade Commission. 


May 22 is set as the final date 
upon which the respondents may 
show cause why au order to cease 
and desist from practices com- 
plained of should not be issued. 
The respondents include the offi- 
cers and directors since 1926 of 
the National Standard Parts 
Assn. and the Motor and Equip- 
ment Wholesalers’ Assn. Other 
groups cited include: Automotive 
Trades Assn. of Greater Kansas 
City; Mississippi Valley Automo- 
tive Jobbers Assn. (Iowa); South- 

(Continued on Page 4, Col. 1) 





Radical Bhsliiesies Car 
Is Brought to America 


By BOB MOUNTSIER 


NEW YORK.—Andre Dubonnet, 
a young Frenchman, whose bus- 
iness is a highly profitable one 
concerned with the manufacture 
and sale of a famous aperitif and 
whose hobby, which practically 
amounts to' another business, is 
motor cars, spent several days in 
New York before proceeding to 
Detroit with a radically stream- 
lined car involving certain pat- 
ents with which he hopes to in- 
terest certain American manufac- 
turers of automobiles. 

It might be noted here that an 
individual front-wheel suspension 
patented by Monsieur Dubonnet is 
being used by two General Motors 
divisions. 

The car which the French in- 
ventor now has in Detroit puts 
the driver in the very front seat 
behind a backward sloping front, 
which opens up as two doors. A 
standard Ford V-8 engine is 
mounted at the rear and above it 
rises a “fish tail” higher than the 
rest of the body. This tail or fin 
acts as a stabilizer for the car, 
which tapers off toward the rear, 
its rear wheels, almost completely 
shrouded, standing out from the 
body. The whole job weighs less 
than 3,000 pounds. 

In explaining at the Waldorf- 
Astoria the car’s construction, 
Mr. Dubonnet said: “The stream- 
lining of the body has reduced 
friction and wind resistance to a 
surprising degree. Any make of 


engine can be fitted at the rear. 
A small seven horsepower motor 
is quite sufficient to drive the car, 
with five passengers aboard, at 
70 to 80 miles an hour. 

“Before sailing I tested the car 
on tracks abroad. On the Montl- 
hery track I reached 108 miles an 
hour with four passengers, and 
the gasoline consumption was 
low. At Brooklands, in England, 
I also attained the same top speed. 
I hope to show the car’s amazing 
performance on a track near De- 
troit.” 

Before sailing from England for 
New York, M. Dubonnet showed 
the car to auto manufacturers in 
Oxford, Coventry and Birming- 
ham. 


No AAA Changes 
Expected After 
E. N. Smith Death 


WASHINGTON. — No changes 
in American Automobile Assn. 
personnel or policies are expected 
following the recent death of 
Ernest N. Smith, executive vice- 
president of the motoring organi- 
zation, it was learned here this 
week. Russell E. Singer, who 
has been serving as general man- 
ager of the AAA for the past 
year, continues in that post. 
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Equipment Heads Hear New Time Selling Plans 


New Terms are Expected 


To Continue FHA Benefits 


delegate for the concern in NSPA 


DETROIT.—Representatives of 


| 


24 concerns manufacturing auto- 
motive shop equipment met at 
the Sherman Hotel, Chicago, last 
week to consider plans that have 
been made available for the fi- 
nancing of automotive shop equip- 
ment as the result of limitation 
of the extended Federal Housing 
Act to only those loans over $2,000, 
as announced in NSPA bulletin 
No. A-1094, 

It is apparent from the discus- 
sion which took place that most 
of the real benefits of the FHA 
type of loans will continue to be 
made available for financing auto- 
motive equipment but under con- 
ditions which will eliminate the 
abuses which were made possible 
and practically encouraged by the 
extremely broad terms of FHA 
insured loans under the act as it 
stood up to Apr. 1, 1936. 


Plan Outlined 

At the Chicago meeting a repre- 
sentative of Bankers’ Commercial 
Corp., with offices in New York 
and Chicago, outlined a plan for 
financing at 5 per cent with a 
minimum down payment of 10 
per cent. Most jobbers and manu- 
facturers have from the first 
recognized the soundness of at 
least a 10 per cent down payment 
in connection with such loans. A 
maximum of three years is al- 
lowed for repayment, the allow- 
able length of the loan being de- 
termined by its size, but with 
minimum monthly payments of 
$10. The Bankers’ Commercial 
Corp. plan provides for holding 
back 10 per cent of the amount of 
the loan until the final payment 
on it is made. 

Arrangements may be made for 
operation of the plan, either with 
or without recourse, but in the 
latter case, provisions of the 
agreement are such that the net 
result of both arrangements 
is the placing of final responsi- 
bility for full payment of the 
loan on either the manufacturer 
or the jobber, depending upon 
whether the jobber makes his 
financing arrangements direct 
with the banking institution or 
takes advantage of a plan offered 


py a manufacturer who, in turn, | 


arranges the banking connection. 
Expect Others 
It was also reported at the 
meeting that Commercial Credit , 
Co., of Baltimore, offers a some- 
what similar plan. 


| 


A number of factories have al- | 


ready announced to jobbers their 
new financing plans, and it is ex- 
pected that many others will do 
likewise as quickly as they can 
arrange satisfactory financing 
connections. 


NSPA Adds 17 
New Members 


DETROIT. — Another healthy 
addition to the National Standard 
Parts Assn. roster was made by 
the election of 17 new members 
whose applications were approved 
by the membership and executive 
committees in session at Chicago 
recently. 

Eight more applications were 
tentatively approved by the com- 
mittees, but may not be yet an- 
nounced in view of the clause of 
the association’s by-laws which 
requires a 30-day period between 
the time when the names of new 
applicants are bulletined to the 
entire membership and the date 
on which they may be granted ac- 
tive participation. Subject to no 
protests being filed, the names 
of these eight concerns will be 
announced early in May. 

Names of the 17 concerns, whose 
applications were definitely ap- 
proved, are listed below, together 
with the name of the person in 
each company who will act as 


affairs. 


Wholesalers—Atlantic City Auto 
Supply Co., Inc., Atlantic City, N 
J., David Peskoe; Baldwin Supply 
Co., Charleston, W. Va., W. D. 
Baldwin; Brink’s Auto Parts Co., 
Paterson, N. J., G. E. Brinkerhoff; 
Clinton Square Auto Supply Co., 
Newark, N. J., Jacob Lonoff; 
Curby Auto Supply Co., Ottawa, 
Kas., R. H. Curby; Forrest Sup- 
ply Co., Hutchinson, Kas., Benton 
H. Forrest; R. L. Hahn Auto Sup- 
ply Co., Tulsa, Okla., R. L. Hahn; 
Lamb Auto Supply Co., Salina, 
Kas., Bert W. Lamb; Levin Auto 
Parts Co., Wheeling, W. Va., Her- 
man S§S. Levin; L. J. Messer Parts 
Co., Lincoln, Neb., L. J. Messer; 
The Motor Mart, Dallas, Tex., J. 
M. Egan; Ohio Battery and Ig- 
nition Co., Canton, O., S. S. Laz- 
arus; Wolff’s Auto Parts Co., Can- 
ton, O., J. H. Wolff. 


Canadian Associate Wholesalers 
—Delisle Auto Accessories, Ltd., 
Three Rivers, P. Q., Canada, R. 
Delisle; Sampel Trees & Co., Ltd., 
Toronto, Ont., Canada, A. G. Trees, 


Manufacturers—Alexander Mil- 
burn Co., Baltimore, Md., Alex- 
ander F. Jenkins; S. G. Taylor 
Chain Co., Hammond, Ind., Owen 
W. Sandstrom. 


Hudson Sales To 
Approach 6,000 
In Early April 


DETROIT. — Total retail sales 
of Hudsons and Terraplanes for 
the first half of April are close to 
6,000 and may surpass. that 
amount when final returns are in, 
according to William R. Tracy, 
vice-president in charge of Hud- 
son sales. 
11, was the best single seven-day 
period that our company has had 
since the last week in May, 1930,” 
stated Tracy. 
corresponding week of last year 
was 37 per cent and it was the 
eighth consecutive week to show 
an increase.” 


Parker Rust Proof 


DETROIT.—Parker Rustproof Co. 
and subsidiaries report for quarter 
ended Mar. 31 net profit of $250,393 
after depreciation and federal taxes 
equal after preferred dividend re- 
quirements to 58 cents a share on 
429,498 shares of common. This com- 
pares with net profit of $273,850, 
equal after preferred dividend re- 
quirements to $2.32 a share on 118,- 
049 shares of common stock in first 
quarter last year. 


“The week ending Apr. | 


“Our i e e 
Our gain over & | test staged recently by the New 








Cc. P. SIMPSON, vice-president and general sales manager; C. E. 
O’Meara, manager of the southern region and F. A, Berend, advertis- 


ing manager of Pontiac Motor Co. 
opening of the district managers’ 
body in Memphis recently. 


review the program just before the 
training school at the Hotel Pea- 


Chevrolet Dealers Make 
Remarkable Sales Record 


DETROIT. — The Apr. 8 issue 
of the Chevrolet Sales News de- 
votes a page to the remarkable 
used car sales enjoyed by Chevro- 
let dealers for March as well as 
the first quarter of 1936. The 
March record of 165,170 used car 
units reached a volume exceeding 
any March in Chevrolet sales his- 
tory since 1930 and brought the 
total for the first quarter of 1936 
to 481,834. This figure is 74 per 
cent over the 1935 first quarter 
and is an increase of 206,018 
used cars. The total for the first 
quarter of 1935 was 275,816. 

The figures for March as well 
as those for the ) are in 


Stock Willys Wins 
Australian Climb 
A stock Willys mo- 
the hill climbing con- 


TOLEDO 
tor car won 


Car Club at 
according to 
‘eived by David R. 
if V illys-Over- 


Light 


tralia, 


South Wales 

Waterfall, Aus 
word just re 
Wilson, president 


| land. 


The Willys, a four-cylinder car, 
competed in a large field of six 
and eight cylinder cars, all but 


two of which were American | 


made cars, and came out victor, 
scoring all of the possible 100 
points, the informant stated. The 
Willys completed the climb in 39.9 


seconds, while some other drivers | 
required as high as 69 2-5 sec- | 


onds, he added. 


Borg-Warner Corp. Licensed 


To Make New Transmissions 


the prime factor in the speed at- 


CHICAGO.—Confirmation of a 


report that the Borg-Warner 
Corp. has just been licensed to 


manufacture the automatic trans- | 


mission for automobiles, known as 
“Mono-drive” was given this week 
at headquarters of the corpora- 
tion here. 

It was also stated that Borg- 
Warner has been working for 
three years on its own account 
with automatic transmissions and 
that the activities are still con- 
sidered to be in the experimental 
stage. Further tests, according 
to present plans, will be made be- 
fore production on a commercial 
basis is undertaken. 

The “Mono-drive” patents are 
held by the New Products Corp. 
As with other automatic trans- 
missions, the gear shift lever is 
dispensed with, and the speed 
changes are determined by releas- 
ing and reapplying the foot to 
the clutch pedal. The rate at 
which gasoline is fed is, of coarse, 





tained by the vehicle. 


Oscar Banker is the inventor of 
the “Mono-drive.” He and his 
associates constitute the New 
Products Corp., the headquarters 
of which are in Chicago. 


The “Mono-drive” previously was 
licensed to the Yellow Truck and 
Coach Mfg. Co. for use on buses. 
The Chicago Motor Coach Co. 
has been using the transmission 
on one of its buses for some 
months and is reported to look 
with favor on the principle to the 
extent of contemplating the addi- 
tion of a number of other buses 
with the new automatic type 
transmission. Licensing of the 
“Mono drive” for passenger cars 
abroad has also been arranged. 


Borg-Warner Corp. is now in 
quantity production on its over- 
drive transmission used by Chrys- 
ler, De Soto, and some models of 
Nash, Studebaker and Graham. 


direct ratio to the number of new 
cars and trucks sold an indicate 
that activity in used cars and 
trucks in general for the coming 
year is beginning to improve. To 
give the dealers a picture of 1936 
progress the publication shows 
the following figures: 

First 
Quarter 
Units 
283,974 
235,246 
187,427 
211,126 
275,816 
431,834 

47,199 
206,018 


March 
Units 


March increase over 1935. . 
1st Qtr. Inc. over 1935 
1st Qtr. Inc. over best 
previous quarter (1930)... .156,583 
While W. E. Holler, sales direc- 
tor, has added a thank you note 
to the Chevrolet dealers achieve- 
ment in making a record, the 
publication contains advice that 
embodies all the fundamentals of 
automotive merchandising. The 
outstanding message to the deal- 
ers is, “Used Car volume is the 
key to new car records.” The 
statement is printed in big bold 
block letters in red ink so that 
the dealer can’t miss it. 





dealer and calls his attention to 


| the fact that in order to derive 


any profit from his franchise the 
| dealer must make sure that his 


house is in order especially with | 
respect to the movement of used 


cars. The dealer is asked to pon- 
| der over the capability of the 
used car manager. The question 
is asked of the dealer: 
used car manager the right man 
for the job?” Does he understand 
the fundamentals of used car | 
merchandising.” This is followed 
up with two questions which are 
probably still more 
|from any dealer angle, namely: 
“Are the used cars in condition 
for delivery and are there enough 
men working on the sales of used 
cars?” 

It is pointed out that the ans- 
wer lies with the dealer himself, 
to which is added that if the ans- 
wer to the above questions is 
“Yes” then the dealers profits and 
the salesman’s commissions for 
the months ahead will tend to 
eclipse the records set so far this 
year. 


Harrisburg Date Change 

HARRISBURG, Pa., (U TPS).— 
The Motor Club of Harrisburg will 
hold its annual meeting on Apr. 29 
at 7:30 p.m. in the Chestnut St. 
Auditorium instead of Apr. 16, as 
formerly announced, it has been re- 
ported by Secretary Ed S. Nailor. 

The meeting was postponed be- 
cause officials decided that the serv- 
ice in the recent flood emergency was 
more important. 








“Is the | 


important | 


Buick Mar. Sales 
Running 3 to | 


Over March, 35 


FLINT.—Domestic retail de- 
liveries of the Buick Motor Co. 
during the first 10 days of April 
totaled 5,568 units, the best for 
this period since 1928 and more 
than a three to one gain over 
the corresponding 1935 period, 
W. F. Hufstader, general sales 
manager, has announced. 


The deliveries compared with 
3,237 cars sold at retail during the 
first 10 days of the preceding 
month, a gain of 72 per cent, and 
with 1,676 in the corresponding 
1935 period, a gain of 232 per cent. 


The significance of the April 
volume, Hufstader said, is the 
rate of upturn from the early 
months of this year as compared 
with this increase in 1935. April 
deliveries this year were 72 per 
cent ahead of the first 10 days of 
March and 226 per cent over the 
corresponding period of Febru- 
ary, indicating one of the most 
pronounced spring upturns in the 
history of the company. A year 
ago, deliveries during the first 10 
days of April were 12 per cent 
over those for the corresponding 
period of the preceding month 
and 18.8 per cent over the first 
10 days of February. 


Sales thus far this month bring 
the total since the first of the 
year to 34,318 units, Hufstader 
said, more than double last year’s 
business at this time when 15,287 | 
cars had been delivered. To meet | 
the heavy retail demand, produc- 
tion is being maintained at the 
highest rate since the introduc- 
tion of the 1936 cars, he said. Out- 
put reached a new peak in the 
week ended Apr. 10, when 4,191 
cars were built and shipped. This 
peak will be topped during the 
current week when 4,300 cars will 
roll off the assembly lines. Mean- 
while, unfilled orders on hand at 
the factory continued to increase 
standing at more than 12,300 
units, a new high for the year. 


‘New Studebaker 


The second hits right at the | 


Factory Branch | 
For Pittsburgh 


SOUTH BEND.—Establishment 
of a factory-operated wholesale 
branch in Pittsburgh, Pa., was 
announced today by George D. | 
Keller, vice-president in charge of 
sales at the Studebaker. 


The branch and salesroom are 
to be located at 5303 Baum blvd.,} 
and are to be under the super- 
vision of P. A. Rumpf who is to® 
be transferred from South Bend} 
to that post. A parts depot is) 
being established and the branch? 
salesroom will display every 
model of car manufactured b; 
Studebaker. 


Keller also announced the 
appointment of F. L. Beelby as 
assistant manager of the Pitts- 
burgh territory, and the appoint- 
ment of Grover Thompson as 
manager of the Dallas, Texas, 
branch to succeed R. W. Walker, 
who died recently. 


Koebel Expands 


DETROIT.—The Koebel Diamond? 
Tool Co. of this city, has completed 
installation of machinery in an ad- 
ditional plant building. The original 
plant space will be devoted to exeo- 
utive offices, and the manufacture § 
of special diamond boring tools. 





AMA Resigns F rom U. 8. Chamber of Commerce 


eo 
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Truck Control is Cause; 


Switch is Made to NMA 


(Continued from Page 1) 


legislation and the AMA’s oppo- 
site stand on the matter. 

It is understood here that the 
AMA did not withdraw because 
of its opposition to the regulation 
of motor carriers, and in support 
of this it is pointed out that the 
automobile manufacturers’ organ- 
ization is co-operating with va- 
rious public agencies in a nation- 
wide drive for safety on street 
and highway and that the AMA 
is also co-operating, now that 
other interests have got the bus 
and truck regulation they asked 
for, in assisting various organiza- 
tions, notably the Interstate Com- 
merce Commission, to make the 
new legislation effective. 


Felt Chamber Unrepresentative 
Also, we learn that the auto- 
mobile industry has felt that the 
Chamber of Commerce of the 
United States was no longer real- 
ly representative of manufactur- 
ing interests in general and in 
particular and that it was 
sympathetic to the devel- 
opment of highway  transpor- 
tation. The automobile manufac- 
turers believed that some of the 
chamber’s referendums were 
hardly accurate in view of the 
varied interests it was supposed 
to represent. The chamber, by the 
way, has some half dozen depart- 
ments—finance, insurance, foreign 
trade, city planning, natural re- 
sources, manufacturing, transpor- 
tation—and certain groups have 
been dominating the organization. 
For example, three years ago 
the chamber took a referendum 
vote on common and contract 
carrier trucks, and from the auto- 
motive point of view the result 
was neither satisfactory nor rep- 
resentative. Last year the cham- 
ber went before House and Sen- 
ate committees and called for the 
regulation of buses and trucks. 
‘What the manufacturers objected 
to was the fact that the chamber 
undertook to speak for them 
when they were directly opposed 
to such legislation. However, a 
point was not made of this, since 
many of those to whom the auto 
makers sell trucks, also bus oper- 
ators, big and little, wanted regu- 


lation. The manufacturers did not | 


Delayed Tag 


Now Law 








rub it into their railroad oppon- 
ents by calling attention to the 
public demand which had brought 
about governmental regulation of 
railroads because of abuses, 
chiefly monopolistic—anybody in 
the country, even a railroad can 
establish a truck line. 


Irked Manufacturers 

But the thing that irked the 
automobile manufacturers most 
of all, according to what has been 
learned here, was what happened 
last year in the United States 
Chamber of Commerce to a reso- 
lution supporting uniform state 
laws for traffic regulation. We all 
know that uniform traffic regula- 
tions throughout the country are 
highly desirable for the sake of 
efficiency and safety, and the 
ideas embodied in this resolution 
had the approval not only of the 
Automobile Manufacturers Assn. 
but also of many other organiza- 
tions, including the American 
Automobile Assn., the National 
Grange, the American Assn. of 
Highway Officers and the United 
States Bureau of Public Roads. 

It was naturally assumed that 
an up-to-date organization sup- 
posedly representing American 
business as a whole would also 
approve of uniform traffic regu- 
lations. But the Chamber of Com- 
merce of the United States did 
not. Interests which do not look 
with favor upon the automobile— 
chiefly the railroads and their 
financial allies—saw to it that the 
chamber was voted into a position 
adverse to that principle. 

Decided to Resign 

Since this action developed a 
situation adverse to the automo- 
bile industry and to other sub- 
scribing groups within the cham- 
ber, the directors of the Auto- 
mobile Manufacturers Assn. de- 
cided finally to resign from it. 

And then they joined the State 
Industrial Council of the National 
Assn. of Manufacturers. Its by- 
laws specifically prohibit the 
council from taking any position 
on public issues or committing its 
members to them. 

When asked about the AMA’s 
position, Alfred Reeves, vice- 


Dealiine | 
in 31 States 


WASHINGTON.—The Maryland legislature has enacted a 
law postponing the registration date for motor vehicles to 


Mar. 31 from Jan. 1. 


Enactment of the law makes Maryland the 31st state to 
delay registration, and the second to enact a deferred regis- 


tration law this year. 


Kentucky legislature, but the date was set as Mar. 1. 


laws become effective in 1937. 


The postponement of registration dates is based upon the 


desire to avoid asking motor 


tration fees during the Christmas-New Year holiday season, 
a period of generally higher living costs. 
that spring registration aids state treasuries by encouraging 
the operation of vehicles throughout the winter, with con- 
sequent increase in gasoline tax collections. 

States which now provide for registration at dates other 


than Jan. 1 follow: 


Final 
Date 
Nov.15 
Arizona 1 
Arkansas Jan. 10 
California 
Connecticut 
Florida 
Georgia 


State 


Kentucky 
Louisiana 


A similar law was passed by the 


Both 


vehicle owners to pay regis- 


It has been found 


Final 
State 
Montana 


Nevada 
North Dakota 


Oklahoma 
South Dakota 
Tennessee 





Vermont 
Virginia 

West Virginia 
Wisconsin 
Wyoming 





A SERIES OF brand-new sound motion pictures were features of 
the Dodge regional meeting, held in Detroit Friday and Saturday. 
Representing New York, Greensboro and Kansas City are regional 
managers (left to right) Frank Timmens, A. Gfroerer, “Tom” Jarrard. 


president and general manager, 
said: “We feel that the interests 
of the automobile manufacturers 
are better cared for by an'associ- 
ation whose membership is made 
up solely of manufacturers, even 
though we may not always be in 
accord with their views. But at 
least with them we are talking 
the same language. 


Seen As Strait-Jacket 

“In general we have not fa- 
vored governmental regulation 
for trucks and buses, because we 
have felt that it would put a 
strait-jacket on a growing trans- 
portation industry and would 
eventually through a variety of 
regulations hamper the efficiency 
and safety of truck and bus serv- 
ices and their advantages to the 
public. 

“This was the finding of the 
National Transportation Commit- 
tee headed by Calvin Coolidge, 
also the finding of the Brookings 
Institute, which brought out the 
fact that on the whole highway 
users are now paying for the 
highways in general use. 

“The Automobile Manufacturers 
Assn. feels that the Chamber of 
| Commerce of the United States 
serves a fine purpose as a forum, 
but we do not believe that one 
or more groups of its members 
| should have the authority to take 
action of a nature inimical to an- 
other group or groups. 


Try to Restrict Cars 
“Tt is surprising that the rail- 
roads, which have been getting 
more and more into the bus and 
truck fields, should undertake to 
encourage punitive 
We now find them advocating, 


Chamber of Commerce of the 
United States, higher taxes, port 
of entry laws, drastic limits on 


other matters of governmental 
regulation which aim to restrict 
the valuable services which the 
automotive vehicle renders every 
moment of the day and night to 
the American public.” 


By WILLIAM ULLMAN 


WASHINGTON.—The much- 
publicized divorce of the sten- 
torian voice of industry and busi- 
ness, the U. S. Chamber of Com- 
merce, and the official spokesman 
for America’s great industry, the 
Automobile Manufacturers’ Assn., 
has a background and significance 
that until now could not be dis- 
closed. They have more angles 
than a cubist painting and there 
will most probably be repercus- 
sions that will be felt throughout 
the nation’s commerce. 

The incompatibility of the AMA 





and the Chamber is not of recent 
origin and this self-same incom- 
patibility extends to other mem- 
bers of the Chamber household. 
Mainly it is represented by the 
unwillingness of many elements 
of American business life to allow 
the Chamber to be the spokesman 
for the many diverse elements it 
comprises. Privately, it is ad- 
mitted in Chamber circles, that 
it is continually walking around 





| ranted 


legislation. | 


both within and outside of the | : 
| excise taxes on motor cars. 


the sizes of buses and trucks, and | 








on eggs because its various ref- 
erenda may at any moment evoke 
resentment and even anger in un- 
suspected and important quar- 
ters. This, quite apart from its 
political activities. 


It was broadcast this week by 
the Associated Press that AMA 
pulled.out of the select Chamber 
circle because it was dissatisfied 
with a resolution on the Cham- 
ber’s support of federal regula- 
tion of motor carriers. That is 
only partly true. To be sure, 
AMA has not and does not relish 
Chamber interference with the 
affairs of the motor industry. But 
it can be stated on highest author- 
ity that the motor industry does 
not oppose motor carrier regula- 
tion. And what point would there 
be in such opposition if it did feel 
that way? The Motor Carrier 
Act, passed by congress last year, 
went into full effect the first of 
this month and now that this has 
been accomplished the feeling of 
AMA is that all concerned should 
co-operate to obtain best results 
from it and make certain that 
the infant law shall be of real 


service to both the industry and | 


the public. 


Gave Unwarranted Aid 
Of course, there has been a 
feeling in some motor circles that 
the Chamber’s stand gave unwar- 
aid and comfort to the 
railroads. And railroad interests 


| have not held back their dislike 
| of the motor industry because of 
| traffic the rails claim has been 

| diverted by its product from the 


railroads. The roads regard mo- 
tors as a natural enemy and went 
so far some little time back as 
to encourage congress in laying 


But the resolution seemingly 
favoring the railroads was not all 
for which the chamber is held 
accountable. It appears that one 
of the chief purposes of the 


A. VANDERZEE, general sales 
manager of Dodge, tells of plans 
made by his company to support 
dealers’ sales work during the 
months of June and July. 
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Chamber is to put on its refer- 
enda various issues on some of 
which there are conflicting in- 
terests. Some time ago there was 
a stand taken by all the various 
automotive interests on the sub- 
ject of uniform state laws on the 
dimensions of motor trucks. In 
some manner this matter got be- 
fore the Chamber voters and rival 
interests put the hooks into it. 

So AMA has felt, even before 
the famous resolution on motor 
carrier regulation, that perhaps 
it would be better for it and the 
Chamber “to be just good 
friends.” Incidentally, AMA did 
not resign from the Chamber. It 
merely didn’t renew its member- 
ship when that ran out. 


Dodge Concludes 
Two-Day Session 
At Detroit-Leland 


DETROIT.—Dodge factory ex- 
ecutives, at the Detroit-Leland 
hotel, Friday, concluded an ani- 
mated two-day conference at- 
tended by regional managers, city 
managers, district representatives 
and key men of the Dodge field 
organization. 


The chief purpose of the gather- 
ing, as explained by the principal 
speakers, A. vanDerZee, general 
sales manager; Emerson J. Poag, 
director of merchandising and 
advertising, was to familiarize the 
men with marketing plans per- 
fected for the guidance of the 
dealer organization which now 
embraces over five thousand re- 
tail outlets. 

Of special interest among th’ 
features of the sessions were pre- 
sentations, by means of sound 
and motion pictures, of the fun- 
damentals of the newspaper ad- 
vertising campaign by which the 
dealers’ activities will be sup- 
ported during mid-summer. 

The field men without excep- 
tion, were optimistic in their re- 
ports of trade conditions prevail- 
ing in their respective regions. 

Sections recently affected by 
floods and tornadoes have already 
re-entered the automobile mar- 
ket, in a satisfactory manner, it 
was learned. 


Machine Tool Orders 


Decline From February 


CLEVELAND. — Machine tool 
orders slipped slightly during 
March from the February level, 
but still remained on a compar- 
able basis with the sustained ac- 
tivity of the past five months. 
The National Machine Tool Build- 
ers Assn., Inc., index in March 
declined to 105.3, a drop of six 


| per cent from February, but still 


69 per cent ahead of the same 
month last year. The drop was 
entirely in domestic business as 
foreign demand increased slightly, 
put still represented only 15 per 
cent of the total business. 

The association says, “reports 
coming to the association’s office 
confirm the opinion that the 
higher rate of activity is being 
sustained and the outlook con- 
tinues to be promising.” 


Continues Limit 





HARTFORD, Conn. — The state 
traffic commission has decided to 
continue, until further notice, the 
45-mile-an-hour speed limit in Con- 
necticut. Motor Vehicles Commis- 
sioner Michael A. Connor disclosed 
that there had been discussion of 
raising the limit to 50 miles but this 
step was not taken. Enforcing the 
use of mechanical governors was also 
discussed and tabled. 

For many years, until last year, 
Connecticut had no state-wide spe 
limit and this fact was widely broad- 
cast among motorists, with unfortu- 
nate results. 
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Parts Firms Charged with ‘Unfair Methods’ by FTC 


Trade Grou ps, Individuals 
Cited to Appear May 22 


(Continued from Page 1) 


western Automotive Wholesalers’ 
Assn. and the Southwestern Job- 
bers Assn. as well as individuals 
,and member companies. 

Interviewed on the matter, E. 
P. Chalfant, executive vice-presi- 
dent of NSPA, stated that the 
association’s legal counsel, J. W. 
Van Allen of Wilcox & Van Allen, 
Buffalo, N. Y., has reported that 
the complaint against NSPA is 
one of a large number of similar 
ones that have been recently 
issued against trade associations, 
concerns and individuals in a wide 
range of industries. 

Hearing May 22 

The complaint alleges in es- 
sence that during and at various 
times since 1926, the NSPA, its 
officefs, directors, and certain 
member firms, together with 
other individuals, partnerships 
and corporations who are not 
members of the association, 
acted— 

1 For the purpose of eliminat- 
ing price competition among 
certain manufacturers and job- 
bers. 
2 For the purpose of control- 
ling the price of automobile 
parts and accessories. 
For the purpose of preventing 
the creation of new and ad- 
ditional competition, and for 
other unlawful purposes. 

The complaint schedules a 
hearing on the matter for May 
22, 1936, at 2:00 p. m. in the of- 
fices of the Federal Trade Com- 
mission in Washington, D. C., and 
further provides that answer to 
it may be filled within 20 days 
from date of service. 

Immediately upon receipt of the 
complaint, NSPA wired all mem- 
bers listed in it, advising that the 
association’s counsel will take ac- 


tion on behalf of all those in- | 


volved who wish him to do so. 
Chalfant Tells Members 
The wire was followed by a let- 
ter from Executive Vice-Presi- 
dent Chalfant, 
members involved 
as follows: 

Reference is made to Fed- 
eral Trade Commission Docket 
No. 2764, of which you presum- 
ably have received a copy from 
Washington. 

National Standard Parts 
Assn. is made the respondent to 
a complaint charging restraint 
of trade, price fixing and boy- 


and reading 


addressed to all | 





cotting, and a long list of our 
executives, members, non-mem- 
bers and other industry groups 
are listed as contributors to the 
alleged violations. 

NSPA underwent a thorough 
investigation three years ago 
by a representative of Federal 
Trade Commission and was 
given a “clean bill of health” 
by him. 

Telephone communication with 

our association counsel, Judge 
Van Allen, disclosed this is one 
of many similar complaints filed 
by the Federal Trade Commis- 
sion against a large number of 
trade associations in other in- 
dustries. Counsel Van Allen has 
already answered for another 
trade association, and is fa- 
miliar with procedure. 


Van Allen to Reply 
Judge Van Allen will put in 
the answer for the NSPA and 
when necessary will appear be- 
fore the Commission at an ap- 
pointed time. He will also rep- 
resent as many of the past and 
present officers, directors, 
groups, corporations, individ- 
uals, (members and non-mem- 
bers) as may separately request 
him to do so, it being agreed 
this complaint and its handling 
should be an industry matter, 
with organized front, thereby 
preparing for a Trade Practice 
Conference if so decided, and 
as has been requested by many 
other accused associations, who 
are taking that route with the 
hope the complaints will be dis- 
missed. The Commission itself 
has not yet decided its policy 
for dismissing complaints. 
Those desiring NSPA counsel 
to represent them should wire 
direct to John W. Van Allen, 
Wilcox & Van Allen, Liberty 
Bank Bldg. Buffalo, N. Y. or 
may wire NSPA headquarters 
to notify him. Those preferring 
to have complaint answered by 
their own counsel should advise 
us. 
Contact Maintained 
NSPA headquarters officials 
will keep in constant contact 
with Counsel Van Allen and will 
notify its members of defensive 
procedure as directed by coun- 
sel. 
This does not appear to be a 
special attack, but part of a 


“JACK” HUTCHINS (left) and Lee Cosart (right), Dodge regional 
managers of Detroit and Chicago, making interesting comparisons 
between figures pertaining to activities of their dealers. 


wide-spread plan of the Com- 
mission, and while its import- 
ance should not be underesti- 
mated, counsel is of the opin- 
ion that there is no cause for 
grave apprehension. 

The NSPA is not believed to 
be even remotely guilty of any 
of the alleged violations as 
Judge Van Allen has safe- 
guarded our welfare from the 
day we were organized, and the 
worst that could probably oc- 
cur would be an order from the 
Commission to “cease and de- 
sist” something that has not oc- 
curred, 

Officials and other interested 
parties who have been contacted 
indicate a vigorous defense and 
denial of all the charges. 


Steel Production Near 


Record Survey Shows 


NEW YORK. — “Production of 
steel ingots this week may be 
| forecast at 68 per cent of capac- 
| ity, up two points from last week,” 
according to the American Metal 
| Market. “Production exceeds the 
| average rate in the very active 


| Seven-year period ending with | 


Indiana Chain 


| 1929, and is only 14 per cent 
| under the rate in the record year. 


“Railroad demand accounts for 


Auto Sales Gains to Continue \ | 


Declares Byron. Foy on Trip ‘ 


DETROIT.—Byron C Foy, pres- 
ident of the De Soto division of 
the Chrysler Corp., brings con- 
firmation of booming trade con- 
ditions through- 
out the country 
based on his 
personal obser- 
vations during a 
seven-week tour 
of business 
meetings and 
conferences 
with De Soto 
dealers of 22 
states. 

Foy’s opinion 
is supported by B. C. Foy 
personal reports 
he obtained from dealers repre- 
senting nearly 300 key marketing 
centers of the United States. Ex- 
panding purchasing power on 
every hand was the uniform 
burden of all reports. 

“One of the best ways I know 
to gauge current developments,” 
Foy said here on his return, “is 
to visit in person the key markets 
of the country, and observe prog- 
ress at first hand out in the field 
with dealers in their own places 





of business. De Soto dealers 
everywhere tell the story of in- 
creased demand, and everyone 
knows the automobile trade is a 
reliable signpost of general con- 
ditions in other fields of industry 
and commerce.” 

Foy visited dealers throughout 
the southwest, investigated condi- 
tions along the Pacific Coast, and 
then continued his tour for more 
conferences with De Soto and 
Plymouth dealers in key cities of 
the northwestern states. 

On arriving in each city on his 
itinerary, he visited dealers in 
their own showrooms, and in 
many places addressed meetings 
of dealers from surrounding dis- 
tricts at luncheon conferences. 

“Without exception,” Foy said 
here, “business leaders of every 


,Section I explored say the Ameri- 


can public is buying more liber- 
ally. Families in cities and on 
farms are buying the things they 
want. They aren’t pinching pen- 
nies any more.” 

Foy said that in cities he visited 
he observed a definite increase 
in the sale of used cars, as well 
as new models. 


HONEYMOONERS ABROAD. 
Dr. Louis K. Manley, sales man- 
ager of the Studebaker Corp., and 
his new bride are shown above 
as their honeymoon ship, the 
Conti de Savoia, paused at Gib- 
raltar. They were planning to 
disembark Apr. 5 at Naples and 
make a tour of Europe before re- 
turning to South Bend in three 
or four weeks. 





a large part of the recent increase 
in total. Demand from agricul- 
tural areas for pipe, wire prod- 
ucts and sheets has become fairly 
heavy and a good season is ex- 
pected despite the curtailment 
in time due to the exceptionally 
hard winter. 

“Tin plate mills are operating 
at above 80 per cent of standard 
running time, but part of the 
operation is due to anticipations 
for packers’ cans.” 


Don’t Have to Tell Costs 


MADISON, Wis.—In two tempo- 
rary injunctions issued by Circuit 
Judge A. C. Hoppmann, the state 
department of agriculture and 
markets was restrained from enforc- 
ing compliance with its orders of 
Nov. 25 and Jan. 20 to the Wadhams 
Oil Co., the Texas Co., the Standard 
Oil Co. of Indiana, and other major 
oil companies of Wisconsin, demand- 
ing information relative to cost of 
marketing of petroleum products and 
company sales policies. The injunc- 
tional orders will remain in force 
until the constitutionality of the de- 
partment’s orders have been deter- 
mined, 


CHICAGO.—By way of meet- 
ing provisions of the chaip store 
tax, Standard Oil Co. of Indiana 
has changed its marketing policy 
by sharply curtailing the number 


Motorists Pay Millions 
For License Plates 


SACRAMENTO.—A total of 1,- 
210,984 motor vehicles was reg- 
istered in California in January 
and owners paid $4,387,517.99 for 
number plates for their cars. 

Registrations in the first month 
of this year were below those of 
January last year, when owners 
of 1,218,585 vehicles paid $4,510,- 
378.17 for their 1935 plates, ac- 
cording to a report issued by De- 
partment of Motor Vehicles. 

Delay in registering vehicles 
this January was blamed to the 
uncertainty of veterans’ exemp- 
tion during the greater part of 
the month and a desire on the 
part of the many motorists to test 
the new vehicle license fee. 


Mich. Bumper Reports 


GRAND RAPIDS, Mich. — Ship- 
ments of the Michigan Bumper Corp. 
in the first seven calendar days of 
April totaled $28,967 as compared 
with $15,103 in the first seven days 
of last year, according to A. P. 
Crell, president. Shipping schedules 
and releases now on hand indicate 
sales of $130,000 for the month, he 
added. 








Flood Areas 
Buy Many Cars 


DETROIT.—With characteristic 
American courage, residents of 
the areas recently devastated by 
floods and tornadoes immediately 
began ordering motor cars to re- 
place the large amount of trans- 
portation lost in these disasters. 
According to J. W. Frazier, vice- 
president of the Chrysler sales 
division of the Chrysler Corp., 
Chrysler and Plymouth dealers 
in the stricken regions have 
placed orders with the factory 
far in excess of those that nor- 
mally would be received, even at 
the peak of the spring selling sea- 
son. 

The Pittsburgh, Johnstown and 
Altoona sections in Pennsylvania 
and all that region in the path 
of the tornadoes in the south- 
western part of the country have 
been particularly conspicuous in 
their orders for new merchandise 
to take the place of cars ruined 
by the upheavals of nature. One 
Pennsylvania dealer immediately 
after the flood had subsided in his 
territory, placed in one day an 
order for eight cars, all to be 
used by commercial salesmen 
whose work demands personal 
transportation. 


White Sales Up 
71% Over 1935 


CLEVELAND. — Registrations 
for White trucks and buses in all 
states in the first two months of 
1936 were 71% per cent higher 
than in the similar period of 1935, 
while the average increase for 
the entire industry was only 21 
per cent, according to J. N. Bau- 
man, White Motor Co., vice-presi- 
dent. 

The increase in registrations 
for White in January this year 
over January, 1935, was 60 per 
cent and February, 1936, showed 
an increase of 88.2 per cent over 
the same month a year ago. The 
two-month increase was more 
than triple that shown by the 
entire industry. 


Store Tax 
Forces Curtailed Outlet 


of company owned and con- 
trolled stations, it is revealed in 
the annual report to stockholders 
by Edward G. Seubert, president. 

He announces that the number 
of such stations in the state of 
Indiana was 7,565 at the end of 
1935 as compared with 11,685 the 
previous year and has_ been 
further reduced since Jan. 1. At 
the same time the company has 
replaced these stations with in- 
dependent dealers to whom it is 
lessor, wholesaler, supplier and 
adviser, with the result that earn- 
ings, income, surplus and cash 
on hand rose last year. 

President Seubert’s report 
makes the point that company 
owned stations permit better con- 
trol of service rendered to cus- 
tomers. It also objects to the 
growing trend in taxation which 
now amounts to 22 per cent of 
the gross income of the company 
and its subsidiaries. The situa- 
tion, he says, “is one which calls 
for united effort by stockholders, 
employes and customers, all of 
whom are affected, to bring about 
@ more reasonable and just atti- 
tude toward the oil industry in 
matters of taxation.” 

Total income of the company 
and subsidiaries for 1935 was 
$298,473,023 as against $282,677,722 
in 1934, with net earnings of $30,- 
179,895, or $1.98 a share, as com- 
pared with $18,949,680, or $1.25 
per share the previous year. 
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Dealers Win and Lose Tax Fights in Courts 


Gross Recei pt t Exem ption 


Is Upheld in Maryland 


BALTIMORE.—The tax battle 
which has raged for some time 
between Maryland automobile 


dealers and state officials who | 


contended that dealers were not 
exempt from the gross receipts 
tax, has finally been decided in 
favor of the dealers. 


The Court of Appeals of Mary- 
land on April 9 affirmed de- 
cisions of the lower courts and 
upheld every contention made by 
the dealers and the Automobile 
Trade Assn. of Maryland. 


Those dealers who, under 
threats of the state, paid the tax 
of one per cent on their gross 
sales are now entitled to a refund 
which the dealers association is 
securing for them. Those who 
did not pay the tax but set up a 
reserve in the event the case was 
decided against them are trans- 
ferring this reserve to their profit 
account. Dealers who neither 
paid the tax nor set up a reserve 
are relieved from the burden of 
paying the tax, the payment of 
which might force many dealers 
into bankruptcy. 

The total amount involved was 
$600,000, or an average of over 
$1,000 a dealer. The automobile 
merchants would have had to 
part with this sum had it not 


been for the work of the associa- | 


tion in fighting the tax officials. 


The gross receipts measure was 
enacted in 1935 when the state 
legislature was seeking new 
sources for emergency relief 


GM Buys Radio 
Plant in Kokomo 
From Cro sley 





DETROIT.—Purchase of the} 
division | 


factory of the Kokomo 
of the Crosley Radio Corp. at 
Kokomo, Ind., by General Motors 
Corp., effective May 1, is 
nounced by Alfred P. Sloan jr., 
president of General Motors. 


The Kokomo plant will be 
known as the Delco radio division 


and will operate as a subsidiary | 


of the Delco-Remy division. It 
will manufacture automobile 
radios for General Motors cars. 
The corporation will continue, 
however, to purchase a consider- 
able portion of its automobile 
radio requirements from outside 
radio manufacturers. 


Ray C. Ellis, now a member of | 
the engineering staff of General | 


Motors, will be general manager 
of the new division. 

Output of the new division will 
be sold to the various automobile 


manufacturing divisions of Gen- | 


eral Motors for installation as 
initial equipment of new cars at 


the factory and to General Mo- | 


tors dealers, through the present 
established channels. 

Sloan stated that a rapidly in- 
creasing number of the cars sold 
by General 
throughout the country are being 
initially equipped with radios. 


Ra debalos Up 
56% in April 
Over Last Year 


SOUTH BEND.—Studebaker 
sales of passenger cars and trucks 
in the first 10 days of April in- 
creased 56 per cent over the cor- 
responding period of 1935, accord- 
ing to Paul G. Hoffman, president. 

Hoffman released the following 
sales figures: 

April 1 to 10, 1936 
April 1 to 10, 1935 
March 1 to 16, 1936 





an- | 
| nouncement of 1936 models per- 


mitted us to stock dealers during | 


Motors dealers} 





funds. 
act but were 
the measure. 

John E. Raine, manager of the 
association, then proposed an- 
other bill providing for a 1 per 
cent tax on original titles issued 
on motor vehicles and containing 
a further provision that dealers 
be exempted from the gross re- 
ceipts law. This’ bill the court 
has now amuses 


unable to defeat 


Hudson Motor 
Profits Higher 
A. E. Barit Says 


DETROIT. — Earnings of the 
Hudson Motor Car Co, for the 
first quarter of 1936 will be greater 
than for any first quarter since 
1930, according to A. Edward 
Barit, president and general man- 
ager, and will be well in excess of 
net profits for the first quarter of 
1935, which amounted to $235,610, 
after all charges but before fed- 
eral income taxes. Barit stated 
that the increase in earnings was 


due not only to increased ship- | 
| ments, 


but also to an increase | 
profit margin resulting from im- | 


| proved operating methods. 


“Production in April,” stated 
Barit, “will exceed by nearly 5,000 
cars the output for any month of 
the 1935 season. The April sched- 


ule calls for 16,000 Hudson and| 


Terraplane cars. We now have 
roughly 11,000 men on our payroll, 
which is about 2,000 more than at 
this time last year. Retail sales 
of our cars in the United States 
during the first quarter were 24 
per cent ahead of the first quar- 


The dealers opposed the | 





ter of last year. Retail sales show | 


a larger gain than factory ship- 


ments because the earlier an- 


the fourth quarter instead of dur- | 


ing the first quarter. 

“Canadian retail sales in the 
first quarter,” said Barit, “were 
44 per cent ahead of the first quar- 
ter of last year and have made 
necessary a substantial increase 
in the operations of the company’s 
plant at Tilbury, Ont. Exports for 
the first quarter were 10 per cent 
ahead of the corresponding 1935 
period.” 


GM Export Sales 
At Highest Point 
Since May, 1929 


}and for some 


NEW YORK.—Sales of Gen- | 


eral Motor cars and trucks to 
dealers in the overseas markets 
during March totaled 32,798 units, 
and represented the highest sales 
volume of any month since May, 
1929. This volume was 22.9 per 
cent over the volume in the cor- 
responding month of last year, 
and 17.5 per cent over the volume 
in February of this year. 

In the first quarter of 1936, 
sales totaled 86,291 units, repre- 
senting an increase of 24.5 per 
cent over sales of 69,309 reported 
for the first quarter of 1935. 


These figures include the prod- 
ucts of the corporation’s Ameri- 
can, Canadian, English, and Ger- 
man factories sold outside of the 
United States and Canada. Ameri- 
can-source.. sales of Chevrolet, 
Pontiac, Oldsmobile, Buick, La- 
Salle and Cadillac vehicles _re- 
flected substantial gains in prac- 
tically, all of the 104 countries 
comprising the overseas market. 


PROPOSED 


LL STOP 
SIGNALS 


| 
CROSSING LIGHT 


WARNING 


(C) by Automotive Daily News, Detroit 


ADN’S PROPOSED “ALL STOP” signals and warning sign for 
use at dangerous intersections where traffic flow does not warrant 
use of “Stop” and “Go” signals. These signals would bring all cars to 


a halt before proceeding through the intersection. 


in Edgwise,” page 4.) 


(See “A Word 





‘Used Car Purge’ Benefits 


Buyers, vanDerZee Finds 


DETROIT. 
being made clear by current re- 
ports is the fact that the present- 


day used-car buyers is in a much | 


more favorable position than he 
has enjoyed at any time in the 
past,” says A. vanDerZee, Dodge 
general sales manager. 

“During the recent depression, 
time afterward, 
kept their cars 


many motorists 


for abnormally long periods. This | 


stagnation brought about extra 


accumulations of superannuated | ~’. 
oa . | scious 


TOP MAN among 8,000 Olds- 
mobile service man in February 
exams, Johnnie Chapman, service 
manager for C. Standlee Martin, 
Oldsmobile dealer in Long Beach, 
Calif., won the set of fine micro- 
meters which J, J. Dobbs, service 
manager of the Olds Motor 
Works at Lansing, Mich, is here 
shown presenting to him. 


| frequently, 
| is at present no ground for con- 
trary expectation—used-car sales 


| 
value 


| brakes, 





“One thing that is| cars, which, when they were fi- 


nally traded in, had to be cram- | 
med into a used-car market of | 
unavoidably low activity. 

“We know now that a 
prosperous American public 
lately reduced the time 
which they will drive the same 
car from three, four or more 
years to something like 
And there is a constantly in- 
creasing. number of _ style-con- 
motorists who find it to 
advantage to renew their 


more 
has 


their 


| cars every season. If the inclina- 


tion, to purchase new cars more 
continues—and there 


will also progress at a practically 


| even ratio in relation to new-car 
| sales. 


“An element operating in favor 
of the man in search of used-car 
is that during the past 
three years the country’s stocks 


| of used automobiles have under- 
| gone 


a natural, inevitable and 
wholesome ‘purging.’ The older 
cars, with out-of-date two-wheel 
limited power, slow ac- 
celeration and cumbersome con- 
trol have reached the junk pile 
in such numbers that the average 
used-car store or lot now has an 
air of comparative newness and 
modernity. Hence, a man invest- 
ing in a used car today can hard- 
ly be said to be behind the times 
as far as looks, performance and 
downright dollar and cents value 
are concerned. 

“Couple these highly significant 
changes to the advance in gen- 
eral prosperity that is making 
business better in all lines, includ- 
ing the merchandising of new 
ears, and you have a set of con- 
ditions decidedly advantageous to 
the buyer of used cars.” 


| 


| supreme 
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Arkansas Holds 
Used Car Sales 
Levy Is Valid 


LITTLE ROCK.—The Arkansas 
court, in a decision re- 
turned Apr. 13, affirming a de- 
cree of Pulaski chancery court, 
held that automobile dealers must 
pay the 2 per cent state sales 
tax on used cars acquired by 
them before July 1, 1935, the date 
the tax became effective, and sold 
after that date. 

As previously reported in ADN, 
several Little Rock automobile 
agencies instituted court proceed- 
ings to restrain E. R. Wiseman, 
state revenue commissioner, from 
collecting the levy on cars in 
question. Asserting that’ the 
sales tax law provides that the 
tax shall not apply to second- 
hand articles acquired in sale of 
a new article on which the full 
tax is paid, but that the tax ap- 
plies to used articles acquired 
and sold independently of sale 
of new articles, the dealers con- 
tended that the same exemption 
should apply to cars acquired in 
trade-ins before July 1 as to 
those acquired after that date. 

The high tribunal ruled, how- 
ever, that it is not the acquisition 
of the cars that is taxed, “but 
the sale, and that since the act 
provided for no exemption on 
cars acquired before July 1, 1935, 
the tax must be paid by the deal- 
ers. The sales tax act requires 
that dealers who neglect, fail or 
refuse to collect the tax from the 
purchaser to pay the tax them- 
selves.” 





| Graham Heads 
Launch Sales 
Spring Drive 


DETROIT. In an aggressive 





during | 


two years. | ‘ 
| and abroad, point to an outstand- 


spring merchandising campaign, 
a party of Graham sales execu- 
tives headed by Robert C. Gra- 
ham, executive vice-president, left 
| Detroit Thursday to hold distribu- 
| tor sales meetings in 30 cities. 
Commenting upon the outlook 
for the largest spring sales vol- 
ume ever enjoyed by the corpora- 
tion, Graham said: “All indica- 
tions, including shipments to 
distributors and dealer both here 


ingly successful spring business. 
With sales for the first 10 days 
of April running 30 per cent ahead 
of the first 10 days of March in 
the United States and with Gra- 
ham export sales for the first two 
months of 1936 up 41 per cent as 
against a general increase of only 
26 per cent for the entire industry 
it is apparent that our expecta- 
tions for the best spring in the 
history of the company are based 
on facts. 

“The keynote of the present 
sales drive will be the Graham 
Sweepstakes campaign commem- 
orating the victory of the Graham 
Supercharger in the nation’s 
economy classic, the Gilmore- 
Yosemite Economy Run,” Graham 
added. 


Lucius H. Elmer Heads 


Hartford Dealer Assn. 
HARTFORD, Conn.—Lucius H. 





Elmer, head of the Elmer Auto 
Co. and dean of Hartford’s car 
dealers with 34 years in the field, 
was elected president of the 
Hartford Automobile Dealers’ 
Assn. at the 30th annual meeting. 
He succeeds P, A. Eddy, of the 
P. A. Eddy Motor Co. Russell P. 
Taber was named vice-president; 
Harry C. Hine, treasurer, and 
Arthur Fifoot, secretary. Eddy, 
Kristian Jensen and H. H. Sker- 
rett were named new members of 
the board of) governors. Before 
the meeting Elmer played host, at; 
a dinner. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 


10 TH. YEAR 
authentic and of value. 
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Reconditioned and Guaranteed 


YING in with its dealers in an effort to move .used 

cars, the Ford Motor Co. is reported meeting with 
good results through its R&G(Reconditioned and Guaran- 
teed) campaign. This campaign is in line with urgings of 
ADN that dealers make a real effort to recondition their 
used car before offering them for sale. It has been the con- 
tention of ADN that used cars properly reconditioned and 
displayed will not only move faster but will also bring 
prices. 

The Ford program lists a certain number of recondi- 
tioning operations through which the used car must pass 
before it can be put on sale with the R&G tag attached. 
By checking this listing the prospect may determine for 
himself the condition of the car which he buys. This 
breeds confidence on the part of buyers. It also puts the 
dealer on the spot to recondition his cars, rather than 
merely running them on a lot as is and then wondering 
why they don’t move. As we progress farther in new car 
sales the calibre of used car offered by owners in trade is 
likely to drop considerably since many cars of the vintage 
of 1929, ’30, ’31, etc., will come into the market. Care in 
trading and real reconditioning will be essential. 


Make Room for the Customers 


EING so close to the forest that we cannot see the 

trees is a saying which dates back to when. In many 
dealerships we venture to say’men are so close to their 
work that they cannot see the customers. In this issue 
ADN calls attention to dealerships in which the service 
departments in particular have been rearranged to make 
room for the customers. These cleanups have been 
effected without undue outlay of cash but the results have 
been almost phenomenal. We urge our readers to study 
these pictures and stories carefully. If you want to in- 
crease your profits you must make room for the customers. 


Fumbling a Profit Possibility 


IGURES from NADA this week indicate the total vol- 

ume of sales in all departments of dealerships through- 
out the United States in 1935 reached $4,915,059,706 as 
compared with $3,354,119,201 in all departments during 
1934. In 1934 the sales of service, parts, and accessories 
accounted for 19 per cent of the gross sales. In this year’s 
tabulation the NADA figures reveal that service, parts 
and accessory sales accounted for only 17.7 per cent of the 
total volume. Allowance must be made for the fact that 
the demand for new cars was increasing throughout the 
year so that it would only be natural that the greatest 
increase in volume would be reflected in the new and used 
car departments. For this reason it is obvious that 
dealers did enjoy a better service and accessory volume in 
1935 than in 1934. However, the PAA survey last week 
revealed that the greatest profits came to dealer from 
service, parts and accessory sales. We can’t afford +o 
fumble that potential profit. 


OBODY can accuse the Federal Trade Commission of 
unfair practice. When it invites a group to a hearing 
it makes sure that nobody is overlooked or slighted. 


By the Publisher 


It is probably a 
good thing for a 
columnist (?) as 
well as for his pub- 
lic to take a breath- 
ing spell once in awhile and 
cogitate. From a_ perspective, 
looking back over the yards and 
yards which have poured from 
this portable typewriter, (some of 
it written after due deliberation 
and much of it in time to catch 
the last linotype before the paper 
is “put to bed”) he may discover 
what his readers already know; 
that this is a busy world with a 
colossal surplus of “words,” 
whether droned from a speaker’s 
table, flown to the winds over the 
microphone or smeared in print- 
er’s ink over otherwise beautiful 
white paper stock. Next to ad- 
vice, words seem to be about the 
cheapest commodity on today’s 
market. We make a resolution— 
let’s see if we can keep it! 
* * * 


DRIVING OVER the highways 
and through the countless towns 
and cities of a good many states 
recently, I have had impressed on 
my consciousness again the fact 
that there are many more USE- 
LESS stop-lights than there are 
necessary ones. At first blush 
this sounds like plain heresy, be- 
cause the stop-light seems to have 
been adopted as the primary 
requisite of highway safety. It 
is a fact however, which any 
analysis of collision accidents will 
substantiate, that there is an 
amazing percentage number at 
the very intersections which are 
protected by red and green stop- 
and-go lights, both on country 
roads and city streets. The num- 
ber of accidents due to the simple 
expedient of “trying to beat the 
light” alone will appal you. 

* of * 


SAVING 
TIME 
SAFELY 


NOW THERE is, in my humble 
opinion, a solution so simple to a 
major part of this problem, that 
were it as universally understood 
and adopted as the accepted red 
for “stop” and green for “go” 
signals, we could not only reduce 
the accident ratio to a minimum 
but save half of the time now 
wasted by 20,000,000 motorists, not 
to count their passengers, “wait- 
ing for the lights to change.” 

a * * 


THIS SCHEME, (not patent- 
able, because there are already 
enough intersections so regulated 
to prove the practicability of the 
plan) would designate any dan- 
See sketch of proposed signals 
on Page 5 


gerous but not heavily travelled 


intersection by an “ALL STOP” 
signal, which would indicate to 
all drivers coming from either 
direction that they must come to 
a full stop and proceed in gear 
to the other side of the intersec- 
tion. It is obvious that no very 
serious accidents could happen 
between two vehicles which had 
both been brought to a full stop 
and were proceeding in their or- 
iginal directions only at the speed 
of acceleration. It is alse just as 
obvious that the driver and his 
passengers obeying such a signal 
would be saved all of the time 
now wasted in “waiting for the 
light” and there would be no in- 
clination to speed up when ap- 
proaching such an _ intersection 
knowing that the vehicle must be 
brought to a full stop under any 
and all conditions. 
* *” * 

OUR SCHEME would be to 
universally designate an “ALL 
STOP” intersection by a checker- 
board RED and WHITE sign by 
day and by rapidly flashing red 
and white lights at night. Laws 
and ordinances would be revised 
to include this signal and make 
it a misdemeanor of serious im- 
port for any driver to pass such a 
signal without coming to a full 
stop. Warning signs several hun- 
dred feet from the signal would 
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Making Room for the Customers 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Frisco Bouquet 


I want to thank ADN for the very 
fine publicity it has given the San 
Francisco motor car dealers and 
while I don’t feel we deserve all 
the nice things Chris Sinsabaugh 
said about us we, nevertheless, en- 
joyed his visit with us immensely. 

I only regret that I did not see 
more of him when he was on the 
coast.—Don Gilmore, president, San 
Francisco Motor Car Dealers Assn. 


Orchid to Chris 


Just a line to tell ADN how much 
we enjoyed Chris Sinsabaugh’s visit 
on the Pacific Coast. Also, I want 
you to know that I think he gave 
the industry at this part of the 
world a grand piece of valuable 
publicity. We thank you individu- 
ally and collectively. — Verne Orr, 
sales manager, Chrysler Motors of 
California, Los Angeles. 


Nice Things 

I have just read the Sparks col- 
umn in the Mar. 28 issue of Auto- 
motive Daily News relative to Chris 
Sinsabaugh’s visit in southern Cali- 
fornia. I wish to thank you for the 
nice things he said about us and 
about Southern California in general. 
I look forward with a lot of pleas- 
ure to seeing him out here again 
sometime—W. S. Roberts, manager, 
Southern California division of Gen- 
eral Motors Corp., Los Angeles. 





Approves Editorial 


I am certainly very much inter- 
ested in the initiative which you are 


indicate to the driver that he was 
approaching an ‘‘ALLSTOP’’ 
crossing, giving him ample time 
in which to bring his vehicle to 
a stop. 

+ * * 

I HAVE DISCUSSED this plan 
with many of my friends in the 
industry, who have with one ac- 
cord approved it as a long step in 
the right direction. If there are 
objections to it which we have not 
uncovered, we would like to open 
the columns of ADN for a dis- 
cussion of its merits. I shall be 
interested in knowing how the 
plan appeals to you.—G.MS. 


taking in regard to dealers getting 
their places in shape. Your editorial 
of Apr. 4 was excellent and I am 
sure will be very helpful to the in- 
dustry. 

Oftentimes statements of this na- 
ture coming from an organization 
like your own will carry much 
weight—T. H. Stambaugh, general 
service manager, Hudson Motor Car 
Co., Detroit. 


Tribute 


Seldom nowadays does any writer 
let his real feelings enter into what 
he writes. He either is not allowed 
to, or has some notion that he 


(Continued on Page 27, Col. 3) 


AS OTHERS 
SEE IT 


Traffic Safety Reports 

The automobile industry has come 
to the front with the reports of two 
committees submitted to Daniel C. 
Roper, secretary of commerce, on the 
subject of traffic safety. The re- 
ports are valuable, as far as they 
go; but they do not go far enough. 

One committee was asked speci- 
fically to answer the question: “Why 
is it necessary to make cars with 
speeds of 80 to 100 miles an hour?” 
It has already been answered many 
times by the industry, and the com- 
mittee’s answer does not vary from 
the one already given. A car must 
be capable of operating qt a high 
speed so that it can be operated 
safely at a smaller speed. The com- 
mittee admits that it is unsafe to 
travel any considerable distance at 
80 or 100 miles an hour; but a car 
capable of such speeds is reliable 
at 50 miles an hour, and has the 
reserve power to pass another car 
quickly and without great risk. 

The same reasoning argues against 
the use of a governor, limiting speed 
to a maximum of 50 miles an hour. 
It would not only cut the rate of 
speed on wide, safe roads, but would 
make passing more dangerous. 

The reports insisted that the prin- 
cipal safety measure to be taken is 
to bar from the roads the physically 
defective drivers and the continual 


(Continued on Page 23, Col. 1) 
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... Says an Important 
Eastern Dealer Who Has Just 
Joined the Hudson and Terra- 
plane Sales Organization... “And 
Hudson Scored 100% in Our 
Thorough Investigation!” 


Here’s a story packed with interest for every business 
man interested in automobile retailing as a field of 
activity ... for every automobile dealer who wishes 
to know what franchise offers him the best profit 
opportunitv foday. 


A large operator in an important Eastern city wished 
to enter the automobile business in the most favor- 
able position possible. He had heard of the progress 
and prospects of the fast-growing Hudson organiza- 
tion, and decided to investigate it. Here’s what he did, 
and what he found out: 


service organizations in the country, spe- 
cialists for 17 years in servicing all makes 
of cars, and asked about the Hudson and 
Terraplane line. 


1 Talked to one of the strongest mechanical 


Was told that, in their long experience in servicing all 
makes of cars, they had found that Hudson and Terra- 
plane owners had less mechanical trouble than any 
other group of owners ... that they were the best 
satisfied of all car owners ... enthusiastic “boosters” 
for Hudson and Terraplane. 


9 Wrote to Hudson and Terraplane dealers 
throughout the East, asking their confi- 
dential opinion of Hudson and Terraplane. 


Received a 100% endorsement of Hudson and Terra- 
plane on all counts. Not one dealer expressed dissat- 
isfaction with any feature of the Hudson product, 
franchise or opportunity. 


And Here Are The Other Facts This Dealer 
Learned From His Investigation: 


2 Hudson and Terraplane sales are at their 
highest level in many years... with every 
indication of continued increase. 


The Hudson and Terraplane dealer or- 

ganization has reached a six-year high 
in numerical strength ... and is daily attract- 
ing new dealers of outstanding calibre and 
ability. 


& Hudsons and Terraplanes are among the 
most salable cars on the market today— 


assuring the new dealer of a fast-moving 
profitable line that can be handled with re- 
markably low selling cost per unit! 


* * * 


That’s the story. If you, too, are inter- 
ested in entering the automobile field 
in the strongest possible position—fol- 
low this careful dealer’s example and 
investigate. 


Write for a list of names of dealers who have changed to Hudson and Terraplane 
—then ask them about the line, the company and the opportunity. Name of the 
dealer referred to in this advertisement will also be furnished on request. 


|} HUDSON MOTOR CAR COMPANY 


Detroit, Michigan 





Force Second Expansion 


CLEVELAND. — George Falke, 
of George A. Falke, Inc., Ford 
dealer at Lakewood, one of Cleve- 
land’s suburbs, has proved for 
himself the value of modernizing 
his service department by going 
the limit in making the greasing 
department the outstanding fea- 
ture of his business. Falke caters 
to a service clientele that under- 
stands the value of proper lub- 
rication. It is composed of owners 
of Ford cars and trucks and other 
makes as well. 


Falke’s experience is not that 
of a few months or a year. He has 
been giving his customers real 
lubrication jobs since May, 1934, 
when he began improving the ap- 
pearance and efficiency of his 
lubrication section. His first steps 
were painting, cleaning and 
dressing up the department and 
installing a manager who could 
sell greasing jobs and other serv- 
ice, Falke put the department on 
a business basis, using a follow- 
up system on every Ford owner 
in his locality, as well as other 
car owners who had been in the 
shop at various times. 


Kept Accurate Records 

Accurate records were main- 
tained. The follow-up plan, plus 
intelligent selling, started, most of 
which was based on telling the 
car owner that proper lubrication 
would stave off repair bills. Bus- 
iness increased steadily and at 


the end of his first year’s experi- | 


ment Falke found that his books 
showed gross sales in lubrication 


amounting to $4,600, or more than | 


a 100 per cent gain over the 
previous year, when lubrication 


business. 
Falke 





| May, 
had been only a side issue in the | 





is progressive. Business | 
with him is business and in May, | 
1935, he decided that as his cus- | 
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Adds Another Hoist to Care for Greasing Jobs — 
‘Sales F ollowing Cleanup — ae 


tomers list was growing it would 
be policy to offer greasing service 
in a modern way. He revamped 
the entire set-up. The next three 
months proved the value of the 
investment. The May income was 
$664, the total for June was $600 
and July figures on the books ap- 
peared as $626. The total for these 
three months was $1,890, as com- 
pared with the three months of 
1934 when the gross volume was 
$1,171, or a gain of 61 per cent. 
The interesting feature, however, 
was that 1,166 jobs were put 
through in that period as com- 
pared with 717 in the same months 
the year before. To Falke this 
meant a gain of 63 per cent in 
car owner contacts and resulted 
in a handsome gain in shop work 
and parts sales. 


Installed Another Hoist 

The balance of 1935 continued 
at the same pace. Only one hoist 
was in operation and because of 
the increasing volume February, 
1936, found Falke stepping out for 
more business by installing an- 
other hoist, again modernizing the 
already up-to-date section by 
adding to its size, installing new 
backgrounds to further the eye 
appeal of car owners. The second 
picture shown is Falke’s present 
set-up for new business. With 
three months to go to show exact 
figures for the second 12 months 
the modernized greasing depart- 
ment volume in dollars and cents 


on the books, show at the end of | 


March that the income has al- 
ready been increased by $2,200 and 
that lubrication orders have in- 
creased by 1,268. The period from 
1934, to May, 1935, showed 
an average of nine and one-half 
cars per day and so far since 


May, 1935, when the first of the | 
| shop 


modernization steps were taken, 
the ) department has taken care of ! 








ADDS EXTRA HOIST: The Geo. A. Falke, Inc., Ford dealer in Lakewood, O., revamped its greas- 
ing department a year ago and went thoroughly modern. Business, as a result of this move, increased 


14 cars per day. Average lubrica- 
tion sales are now $2.49 per car. 
Service sales and parts sales 
have increased correspondingly 
for both periods, both years being 
the biggest years in Falke’s busi- 
ness. New car sales and used car 
sales have increased because of 
the greater number of personal 
contacts with car owners. Falke, 
himself, has turned the old po- 
litical axiom of “As Maine goes so 
goes the Nation” into something 
which every dealer in the United 
States can take to heart. He says, 
“It is further proof that as the 
lubrication department goes, so 
goes parts, service and sales.” 


Spent Only $300 

To get these results, Falke spent 
a little over $200 for paint and 
the canopy on the first job. The 
second revamping, outside of the 
cost of the hoist, brought the bill 
up to $300. The first three months’ 
profits in each case wiped the bill 
off the books. However, the re- 
sults obtained so far this year, 
based on a clean and inviting de- 
partment, has prompted Falke to 
buy more paint for the rest of the 
for a real house cleaning 
this spring. 


Millions Want 


Lower Motoring Costs 


35 miles per gallon 
WILLYS 


395 


Chassis complete with Fen- 
ders $295 and up at 
Factory 


and Up 


at Factory 


Wetite 
WILLYS-QVERLAND 
Toledo, Ohio 


f 


| fact that the 








to such an extent that a new hoist had to be install ed last February to care for the rush of customers, 


Modern Service Equipment 


Badly Needed by Stations 


DETROIT.—The constantly in- 
creasing number of new 1936 de- 
sign cars on the roads is creating 
no little trouble among dealers 
and filling stations unequipped 
with suitable devices for giving 
cars service. 

That there is a great market 
for new equipment may be seen 
from a trip around any city. Few 
stations are prepared to handle 


some of the jobs. This is particu- | 


larly noticeable when stopping to 


have the radiator filled. The new | ments. The present jack equip- 


cars with the filler cap located 


beneath the hood now requires | 


either an extension of the hose 


nossie or & new design of water | mitted the jack to be rolled under 


| the car is now obsolete as far as 
| the 1936 cars are concerned. In- 


bucket with a long spout. 


Radiator Filling Difficult 

Stations with the old time 
bucket with a short spout find 
difficulty in reaching over the 
extended radiator shell without 
scratching the exterior finish of 
the shell. Approaching the radia- 
tor filler inlet from the side is 
equally difficult because of the 
louvre side of the 
hood cannot be raised sufficiently 


to avoid spilling water on the fan | 
| belt or the 


forward end of the 
motor. 

A filling station 
zealous in exploiting the charac- 


| ter of his courtesy service, actu- 
| ally had a folded clean rag which 
| he placed on the forward end of 


‘Gov. Abolishes 


10 State Codes 


In Wisconsin 


MADISON, 
ment approved Apr. 


Wis.—In an amend- 
13, Gov. 


Philip F. LaFollette abolished all | 


but one of the 11 stz . au- | 
eo” mone Gene on lating tools to take care of the 


thorities and centralized the ad- 
ministration in the recently 


formed Wisconsin Trade Practice | 


Commission, The executive secre- 
taries of the 
ties will be replaced by deputy 
commissioners, who will be 
rectly responsible to the state 
agencies governing future trade 
practices. The only code retained 
for the present is that governing 
the tavern industry, which is in 
litigation. 

Under the new plan, the various 
code officers will be centralized 
in Madison and all fees will be 
collected by the state treasurer, 
who will also be disbursing offi- 
cer. Disbursements will be made 
under the state’s regular ordering 
and voucher system. 

The various code authorities 
will not be relieved at once, but 
have.been asked,toe serve,as ad- 
visory committees. The amend- 
ment alge provides that the’ word 


“code” be eliminated and in ‘its | 


stead the regulations applying to 


| the industries will be known as 


‘sa ‘emrtice standards.” 





attendant, | 


|erank cases cannot be 


| new 


di- | 





the radiator shell to prevent its 
being scratched when he poured 
in water from the short spouted 
bucket. He stated that he had 
ordered a long spout filler six 
weeks ago and had not received 
it yet as the manufacturer was 
far behind orders. 


Overhang is Problem 


The long rear overhang on the 
new cars is also creating diffi- 
culty when the car is jacked up 
for tire repairs or brake adjust- 


ment designed for the cars of 


two years ago when the body of 
the car with the bumper per- 


quiry shows that the manufactur- 


|ers of jacks are being taxed to 


the limit to get the new types to 
the dealers and service stations. 


| While the majority of the car 


manufacturers have provided lugs 
on the springs or other parts of 
the cars to which the car owner 
can easily adjust the jacks fur- 
nished’ none of the quick acting 
jacks found in shops and service 
stations will operate  satisfac- 
torily. 

The change in location of the 
oil filler standpipes on the motors 
most of which are so close to the 
motor block that the old time 
funnels used when adding oil to 
used, is 
creating a demand for oil funnels 
that are flat on one side so that 
they will fit close to the motor. 
The usual rounded side on the 
funnels is now bugled out 
and raised so that it will not 
overflow. The flexible spout fun- 
nel introduced several years ago 
is a searce article on the market 
today. 

New Tools Appear 

New types of high speed oper- 

new cars are appearing. What 


was considered the last word in 
labor saving tools even a year 


various code authori- | 28° has been replaced. 


The new cars appear to mean 
new tools, equipment and new 
ways of doing things, things 
which will simplify the work and 
save time and cost to the car 
owner. 


RETAIL EXECUTIVE 
AVAILABLE 


@ Fourteen years practical ex- 
perience as Treasurer and Ex- 
ecutive Accountant for large 
dealership in East. 

@ Thorough knowledge of retail, 
wholesale, and finance work. 
Familiar with best financial 
practices, accounting proce- 
dures, budgets, tax matters, in- || 
surance and Be ; 


PP ceteis ome a. adptab 
Pontes to Per udieg = 


@ Box 1807, Automotive Daily 
News, 527 New Center Bldg. 





WHEN YOU HAVE 


~ Chevrolet DEALERS’ interests 
are CHEVROLET’S interests— 
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YOU HAVE FRIENDS 


we grow and prosper together 


NEW MASTER DE LUXE 
CHEVROLET 


(COMPLETE LINE OF 6 BODY TYPES) 


Winning America’s preference by 
giving America luxury at low cost. 


NEW CHEVROLET TRUCKS 
(COMPLETE LINE—A TRUCK FOR 
NEARLY EVERY TRADE) 
Favored everywhere because 
they’re the world’s thriftiest 
high-powered trucks. 


ini 
sy The mainspring of Chevrolet growth and prosperity 


ror ecoomice 3 the absolute harmony of purpose and endeavor 


TRANSPORTATION 


which prevails throughout the entire Chevrolet organization. 


We of the Chevrolet Motor Company are fully aware that our own 
success depends upon the success of our dealers; and we do everything 
we can to help them, by building outstanding products—by giving 
them ample discounts—by protecting them on price changes 
—by doing the host of things that dealers have in mind when 
they speak of complete factory co-operation. 


And the Chevrolet dealer organization reciprocates by giving 
Chevrolet the most powerful and efficient sales representation in 
the entire automobile industry. 
Naturally, this close, friendly team-play between the factory and 
the field is bringing Chevrolet and its dealers greater and greater 
rewards with each passing month. 

CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


Chevrolet dealers have the further advantage of the new money- 
saving G. M. A. C. time payment plan—the most convenient, most 
economical and easiest to understand of any time payment plan. 


CHEVROLET 


A GENERAL MOTORS VALUE 


NEW STANDARD CHEVROLET 
(COMPLETE LINE OF 8 BODY TYPES) 
Scoring ever-increasing sales gains 
as the world’s lowest-priced six. 


A CONTRACT WITH THREE 
DEFINITE ADVANTAGES 


1. Co-operative assistance. 


2. Stability. 3. Profit. 





10 


Itemized 


DETROIT. — Guaranteeing sat- 
isfaction in every detail or “your 
money back,” a new used car mer- 
chandising plan has been an- 
nounced by dealers of the Ford 
Motor Co. As a result of the 
buyer confidence generated by 
this plan, used car sales, it is de- 
clared, have increased enormously. 

Used cars of all makes are re- 
conditioned up to the new stand- 
ard of specified quality and are 
labeled “R & G” cars. This term 
stands for “Renewed and Guar- 
anteed.” It means, according to 
local Ford dealers, that each car 
carrying the red, white and blue 
R & G tag must meet a rigid 
standard of specifications as to 
mechanical condition and appear- 
ance. 


Satisfaction or Money Back 

The result, they say, is a car so 
trustworthy that it can be sold 
with a written guarantee of “sat- 
isfaction or your money back.” 

Much more than a sales pro- 
motion effort, the R & G plan goes 
into the fundamentals of used car 
selling and banishes from the 
mind of the prospect all doubt 
and uncertainty as to what he is 
going to get for his money. 

The R & G tag, with its list of 
guaranteed features, puts on the 
spot careless dealers who may be 
inclined to neglect their recon- 
ditioning of used cars. The pros- 
pect can check over for himself 
such items as the floor mats, the 
glass, hardware, paint and up- 
holstery, all of which are sup- 
posed to be in good order and 
free from tears, breaks, cracks 
and rips. 


Customer Can Check 

The mechanical and electrical 
systems are also guaranteed part 
by part. Thus a prospect may test 
the starter and examine the bat- 
tery or check the motor, the ig- 
nition and the hose connections. 
If these are not as represented 
on the tag, the prospect can, if 
he wishes, complain to the Ford 
Motor Co. 

The R & G tag with its list of 
guaranteed features and the guar- 
antee given with each used car 
are reproduced on this page. 

After purchase, the owner of an 
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Ford R&G Used Car Plan Builds Public Confidence 
All Reconditioning Work 


for Customer 


R & G car is permitted to drive 
it two days, subjecting it to any 
test he pleases. If it fails to meas- 
ure up to expectations in any 
way, he may return it and have 
his money refunded in full, with 
no questions asked. In addition, a 
written service warranty is given 
as a further protection. 


Allow Thorough Test 
Buyers of R & G cars are not 
required to rely on a short dem- 
onstration, but can thoroughly 
test and try out the car before 
the final purchase is completed. 
R & G standards include definite 
written specifications as to the 
condition of the body, brakes, 
chassis, clutch, electrical system, 
engine, radiator, rear axle, springs, 
steering and transmission. The 
standards apply to all makes of 
used cars and are offered ex- 

clusively by Ford dealers. 


R. & G. Plan Adopted 


By Chicago Sales Branch 

CHICAGO. — Following a suc- 
cessful tryout by a number of 
dealers here, the Ford “R. & G.” 
used car sales plan has been for- 
mally adopted with the endorse- 
ment of the Chicago branch, it is 
announced by W. K. Edmunds, 
in charge of Ford activities in 
this area. The plan covers the 
sale of reconditioned and guaran- 
teed used cars and trucks. 

Among provisions of the plan 
are that such vehicles sold by 
Ford dealers must meet rigid 
specifications as to mechanical 
condition and appearance, along 
with the further protection of a 
“satisfaction or your money back” 
guarantee to buyers. Edmonds 
pointed out that “used cars car- 
rying the ‘R & G’ emblem will 
cost no more than ordinary used 
cars” and that the purchaser has 
the privilege of driving such cars 
for two days, within which period 
he may receive a refund of his 
money if not satisfied that the 
vehicle measures up to expecta- 
tions. The written guarantee cov- 
ers the body and virtually every 
mechanical unit. 


ANOTHER “NEW DEPARTURE” 


FRONT WHEEL BALL BEARINGS 


Assures a permanently rigid, free- 
running wheel mounting. No adjust- 
ments for wear required. Separator 
designed to retain lubricant. No 
pressure built up to force grease 


into brakes. 


Made of the finest high carbon chrome steel 


In DETROIT PHONE Trinity 2-4700 for data 
THE NEW DEPARTURE MBG. CO., BRISTOL, CONN. 


Nothing Rolls Like a Ball 4 No Other Form so Strong 


NEW DEPARTURE BALL BEARINGS 


PEDIGREED MATERIALS ¢ CREATIVE ENGINEERING * PRECISION MANUFACTURING 








MONEY BACK GUARA 


This is to certify that the 
Motor Number __ 
of 





. 
BAR) 
.., delivered by us to 


TAD DRESS) 
guaranteed by us to meet the following specific: 


YEAR MODEL—As stated on the invoice. 


TITLE GUARANTEED CLEAR, 


ENTIRE CAR CLEAN AT TIME OF DELIVERY. 


ELECTRICAL SYSTEM: Batt! 
We agree to correct at our exper 

% that we are notified by th 
condition is not the result of accide 
truck has not been repaired or al 
part of the purchase price of the 
ment or, at our option, the 
this request is made by the p 
returned to us in the samgg 
No other warranty, exp@ é 


‘: ¢ = Dated at 


KILLING TWO BIRDS with 
one stone the Ford Reconditioned 
and Guaranteed used car campaign 
shows the customer exactly what parts of 
the car have been checked and approved and 
also puts the dealer on the spot to make the 


= 
Ch 


adjustments listed before offering 


Connecticut Dealers Band 


To Move Used Car Stocks’ 


BRIDGEPORT, Conn.—With| 


used car stocks beginning to bulge 
in spots as sales of new models 
continue to rise, Connecticut deal- 


ers are concentrating more heav-| 


ily on the used car problem this 
spring than has been evident for 
several years. While used cars 
have always given dealers plenty 
of occasion for thought, the brand 
of thinking now devoted to the 
situation seems to produce more 
effective action than in previous 
seasons. 

Picking up the threads of co- 
operative merchandising where 
they were dropped at the bottom 
of the late depression, the Bridge- 
port Automobile Dealers’ Assn. is 
using 12-inch space twice weekly 
in the three Bridgeport dailies 





Average Trade-in 
$50 to $150 Above 


Valuation Price 


MADISON, Wis. — The allow- 
ance made for used cars in the 
motor vehicle trade was the crux 
of the discussion at a hearing on 
a proposed code for the industry 
held here recently and conducted 
by Fred M. Wylie, of the Wis- 
consin Trade Practices Commis- 
sion. Opinion as to the desira- 
bility of a code was divided. 

D. B. Cassat, Dubuque, Ia., rep- 
resenting the Interstate Finance 
Co., testified that the average 
trade-in which a dealer allows for 
a used car is from $50 to $150 
higher than a smart buyer should 
pay for them on resale. 

Senator G. Earle Ingram, Eau 
Claire, special counsel for the 
state banking department, asked 
that a fair practice code be 
worked out, and declared that if 
the code is made effective dealers 
may profit through obtaining con- 
cessions from factories. 

“The majority of dealers,” said 
Ingram, “don’t want to engage in 
chiseling practices. There is pos- 
sibly only 5 per cent of them that 
do want to. They can be elim- 
inated by taking their licenses 
away or by putting them under 
bond.” 


| heading: 





to hammer at the old theme “Buy | 


Your Used Car from a New Car 
Dealer.” The ads contain only 
the slogan, a brief statement of 
guarantee on used cars, the names 
of the member firms and the sig- 
nature of H. L. Bishop, secretary. 

Bishop told ADN that with the 
longer selling season brought 
about by the November show, 
dealers entered the spring with 


|} more used cars on hand than 


formerly, and that the advertis- 
ing is designed to build public 


confidence in new car dealers as| 


used car outlets as well as to win 


back for them the share of the| 


market to which they are right- 
fully entitled. 

Nine dealers in Meriden ran in- 
dividual ads in a half-page news- 
paper spread under the banner 
“Buy YOUR Used Car 
from a Meriden New Car Dealer 


| NOW.” 


Sales of automobiles under con- 
ditional bills of sale in New Brit- 
ain were 35 per cent greater for 
the year ending Apr. 1, 1936, than 
for the year ending Apr. 1, 1935, 
a check of the city clerk’s records 
showed. Statistics revealed that 
March had more car sales than 
any month in nearly a year, and 
that more persons are buying cars 
in the medium and upper price 
brackets than during recent years. 
A total of 3,250 conditional bills 
of sales covering automobiles were 
filed during the last fiscal year, 
as against 2,395 in the previous 
year, 1,812 in the year ending Apr. 
1, 1934, and 1,413 in the year end- 
ing Apr. 1, 1933. Thirty-seven 
car sales were recorded during 
the first three days of this month. 


S. C. Robbins Becomes 


V.-P. Jones-Dabney Co. 


LOUISVILLE, Ky.—S.C. Robbins, 
for the past 14 years director of 
automotive sales of Jones-Dabney 
Co., has been made vice-president 
in charge of the automotive di- 
vision. 

Robbins will continue to be lo- 
cated in Detroit, where the com- 
pany has two factories devoted 
exclusively to the development 
and manufacture of products for 
the automotive industry. 





the car for sale. Above is the money 

back guarantee certificate which is 
given with each used car sold and 
superimposed on the certificate is the 
R&G tag which lists adjustments made. 


Pontiac Chiefs 
Turn West To 


Continue School 


PONTIAC. Pontiac Motor 
Co. executives have completed 
four of the annual spring district 
managers’ training schools in New 
York, Detroit, Chicago and Mem- 
phis, and the “faculty” of 15 
headed by Head Schoolmaster C. 
P. “Tex” Simpson, vice-president 
and general sales manager, are 
now en route to San Francisco 
where the Pacific Coast school 
will be held Tuesday and Wed- 
nesday. They left Thursday im- 
mediately following the April 
Regional Managers’ meeting. 

Forecasts for the next few 
months as brought out in that 
meeting, it is said, point to a 
possible shortage of cars. Follow- 
ing the record March sales of 
17,466, production of Pontiac cars 
has been stepped up again for 
April and all indications point to 
sales this month exceeding those 
of last month. Deliveries in the 
first 10 days were 5,434. 

All stage settings and proper- 
ties were shipped direct from Mem- 
phis to the west coast by special 
express. The Pacific region in- 
cludes the Los Angeles, Oakland, 
Portland and Denver zones. 

Zone personnel from these four 
points, including managers, serv- 
ice representatives, car distribu- 
tors and district managers, will 
attend the school. 

The second day’s program 
which has always included deal- 
ers and their salesmen from cities 
near the point of the training 
school will be repeated in Los 
Angeles later in the week for the 
benefit of the southern California 
dealer organization. 

Verne L. Murray, recently ap- 
pointed assistant general sales 
manager in charge of the west, 
left ahead of the rest of the Pon- 
tiac party and met H. J. Klingler, 
Pontiac president, in San Fran- 
cisco for his first introduction to 
his far western territory. 

The entire party will return to 
Pontiac about May 5. 
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62nd 56th STREET at PARK AVENUE 


neperred in Plaza! 


STREET east of PARK AVENUE 


sae 


es 
+. 


i 


«4 SS rent 3 


PARK AVENUE south from 62nd STREET 


Second wealthiest district in New York City, 
with a median annual family expenditure of 
$8,961, Plaza abounds in fine hotels, clubs, high 
priced apartments, fine shops. The district 
absorbs a large quota of high-priced cars, too. 
About one family in eight bought a new car in 
1935. Of the 880 new cars sold in this period, 
87 were Packards, 53 Cadillacs, 34 LaSalles, 23 
Lincolns, 4 Pierce Arrows—and 269 Fords, 100 
Buicks, 62 Chevrolets, 55 Plymouths, 45 Olds- 
mobiles, 36 Chryslers, 33 Pontiacs, 32 Dodges. 

While Plaza ranks high as a high-priced car 
market, the district also ranks high as a popular 
newspaper market. The News now delivers 
5,500 copies daily to Plaza’s 6,761 families 
reaches 81.3% of them. And this district is one 
of the two among the 120 districts in New York 


City where The News does not lead; another 
paper leads by 700 copies! Nevertheless The 
News has grown faster here than any other 
New York newspaper, gained 211% in circula- 
tion since 1925! 


In nine years, in the nine richest 
districts in New York City, cir- 
O7 


culation has increased 120%... 
up in each district. 


Because The News reaches the most prospects 
for high unit sales—as well as the most pros- 
pects for volume sales— The News is your most 
effective automobile medium in this market. 
And if you are guided by the preference of your 
prospects in newspapers, The News should be 
preferred on your New York list! 


NEW YORK'S D> PICTURE NEWSPAPER 


Tribune Tower, Chicago - Kohl Bldg.,San Francisco . 220 E. 42np St., New York 


er 


FIFTH AVENUE from 49th STREET 


50th STREET west of PARK AVENUE 





But Lags Behind Jan. 1936 


Total whole-| ruary a year ago. In the used 


WASHINGTON. 
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Feb. Wholesale Financing Totals $117,133,986 
Figure Ahead of Feb. 1935 a Es 


sale financing of motor vehicles | car statistics, the February and 


during February of this year | 
amounted to $117,133,986, which | 
is an increase over the corres- | 
ponding period of last year, but | 
is a decline from the January, 
1936, aggregate. The figures have 
been compiled by the Bureau of | 
the Census on the basis of re- 
ports from 456 identical organiza- | 
tions. 

The wholesale financing total | 
for first two months of 1936 was | 
$240,329,874, as compared with 
$204,716,307 for the same period 
last year and $99,128,848 in Jan- 
uary of 1934. The February, 1936, 
total of $117,133,986 is to be set 
against the February, 1935, ag- 
gregate of $108,656,597. 


Advances Over Last Year 


Total retail financing for Feb- 
ruary stood at $91,671,545, a sharp 
advance over last February’s ag- 
gregate of $69,873,418. And the 
decline in February from Jan- 
uary, 1936, was very slight, with 
the total for the latter month re- 
ported as $93,315,211. 


In new car financing, the Feb- 
ruary total amounted to $57,038,- 
172, close to the figure of $58,- 
199,684, set in January, and an 
impressive advance over the total 
of $44,410,740 established in Feb- 


RR’s Want to Buy | 
Truck Systems 


OMAHA, Neb.—The application | 
filed with the interstate com- 
merce commission by the Union 
Pacific, Burlington and North 
Western railroads asking permis- | 
sion to buy the Union Transfer | 
Co. of Omaha, is viewed here 
as a move which may mean the 
railroads will take over truck 
transportation as completely as 
they have taken over bus trans- | 
portation. For all the capital 
stock of the Omaha trucking 
company, the railroads propose to 
pay $150,000. 

The Union Transfer Co. owns | 
50 trucks, operates from Chicago 
as far west as North Platte, Neb., 
and is the second largest in 
Nebraska, although compara- 
tively small as national trucking 
companies go. The three railroads 
indicate by a statement in their 
application that they expect to 
spend about $450,000 in develop- 
ing it. This would run their total 
investment to $600,000, ef which 
each road would provide $200,000. 

The North Western, in its ap- 
plication, stated that the ultimate 
cost of developing a complete and 
comprehensive trucking system 
in the terrirtory served by the 
three roads would be approxi- 
mately $6,000,000. If that is so, 
the Union Transfer Co. would be 
little more than a nucleus for the 
three-railroad truck system. 

The Interstate Transit Lines, a 
bus system started in Omaha in 
1922 by Russell J. Walsh was 
Similarly taken over in 1929 by 
the Union Pacific and North 
Western railroads and built up 
into a huge system covering the 
western half of the country. Now 
most railroads own bus lines out- 
right or in part, and most of the 
large transcontinental bus lines 
are under railroad control. 


Muir L. Frey is Appointed | 


By Republic Steel Corp. 


CLEVELAND.—Muir L. Frey 
has been named to the metallurg- 
ical staff of Republic Steel Corp. | 
with headquarters at Buffalo 
plant. 

Frey comes to Republic from 
John Deere Tractor Co. in Water- 
loo, Ia., where he has held the 
position of chief metallurgist for 
the past 10 years. 


January figures run even closer, 
with February standing at $34,- 
128,106 and January just a shade 
ahead with a total of $34,617,964. 
The increase registered in Feb- 
ruary of this year over the same 
month of 1935 was substantial; 
approximately $10,000,000. 
Further Gain Indicated 
During the entire year of 1935, 
wholesale financing reached a 
total of $1,402,564,352, which was 


| an important gain over 1934. If 


volume is maintained this year as 
indicated by the figures for the 
first two months, a further ad- 
vance for the 12 months is indi- 


faa Half the States 


Want Gas Tax Repealed 
WASHINGTON. — Legislatures 
of almost half the states have 
placed memorials before Congress 
asking repeal of the federal gaso- 


line tax of one cent per gallon. | 


This action has been taken most 
recently in Alabama, and Ken- 
tucky, with a total of 21 state leg- | 
islatures having placed formal | 
communications on the 
before Congress. 

Stating their case, the Alabama 
and Kentucky 
pointed out that the federal tax, 
as added to the state levies on 
gasoline, imposes a burden upon 
users of gasoline which is heavier 
than they should be asked to 
carry. The formal communica- 
tions also declare that taxation of 
sales of gasoline should properly 
be left to the exclusive use of the 
states. 


| 
| 
| 
| 


subject | 


legislatures both | 


| 


Kansas Dealer 


Is Granted S 


TOPEKA, Kan. The Kansas | 
Motor Car Dealers’ Assn., a non- 
profit organization, has been 
granted a state charter here. The 
charter application listed 21 
directors. 

Purpose of the association, as 
stated in the application, is “to 
promote better business condi- 
tions for those engaged in the 
automobile business and to carry 
on the usual functions of a trade 
organization.” No capitalization 
was authorized. 

The 21 directors are: H. W. 
Leavel, Leavenworth; W. H. Imes, 
Topeka; M. 8S. Winters, Law- 
rence; Paul Ruckel, Kansas City; 


Association 
State Charter 


Lawrence Smith, Council Grove; 
Lee J, Hobbs, Wichita; C. C. 
Brewer, Manhattan; D. G. Roth, 
Mound Ridge; B. A. Tubbs, Hays; 
Louis MeCoy, Pratt; John Nolan, 
Garden City; E. E. Stone, Ot- 
tawa; Joe Sanders, Wichita; A. 
A. Welch, Washington; Logan 
Reynolds, Iola; Homer Harner, 
Clay Center; H. H. Brewer, Man- 
hattan; George Sharp, Newton; 
B. SS. Brooks, Norton; Ray 
Stretch, Salina; M. J. Sheward, 
Pittsburg. 

A. J. Farrell has been employ- 
ed by the association ag its exec- 
utive secretary, effective Apr. 15, 
with offices in Topeka. 


cated. 
<c---eeees exereeeeeeecereeeeenterentammanamtammma ss mista an hima iiaaaaaatsagatasacepacace icant 
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Chemists Discuss New Fuels and Oils for Motor Car 


Kansas City Session of ACS 


Reveals Many Develo pments 


KANSAS CITY.—The expand- 
ing influence of chemistry in the 
motor car industry was shown 
here this week when papers and 
addresses reporting new research 
were read to 2,000 visitors at the 
9ist meeting of the American 
Chemical Society which opened 
its session last Monday and con- 
cluded last night. The attendance 
was made up of chemists, in- 
dustrialists and agriculturalists. 


From an automobile angle the 
meeting disclosed that chemists 
are creating new fields of de- 
velopment in petroleum fuel com- 
binations, industrial chemicals, 
motor car finishes and new al- 
loys which will permit stronger 
and lighter steels for both frames 


| and bodies. American chemists 
were aided in the discussions by 
leading research men from Hol- 


land, England and Switzerland. 


Support Alcohol Blends 

The much debated blends of al- 
cohol with gasoline received sup- 
port from S. F. Birch and R. 
Stansfield of the Anglo-Iranian 
Oil Co. of London. G. D. Boerlage 
and J. J. Broeze of Delft, Hol- 
land held the attention of the 
fuel sessions with discussions on 
the improved combustion of Die- 
sel engine fuels. N. T. Spoerri of 
Zurich pointed out new means of 


extracting the essential elements | for 
in soy beans for car finishes and | ing” 
other industrial purposes. Dr. J. | changes 


| C. Hostetter of the Corning Glass 


Co. at Corning, N. Y., which made 


the huge glass disc for the Wil- | 


son Observatory, gave the meet- 
ing new ideas chem- 
ically for producing flexible glass 
for 

In the bean discussion, H. 
H. Barnard of Indianapoils, chair- 
man of the committee which is 
making research studies in the 
use of the bean in automobile 
finishes and plastic products for 
other parts of cars reported that 
the farms of the country pro- 
duced 
beans in 1935 
practically none 
Drs. Samuel and Joseph Seifter 
of the University of Oklahoma 
presented papers on “Antidotes 
Carbon Monoxide Poison- 
and recommended certain 
in car construction to 


developed 


car uses 


Soy 


as compared with 


| versity. 


over 39,000,000 bushels of | 


five years ago. | 
|cated as an ingredient for a su- 
| perior fuel and not intended as 


overcome the danger of combus- 


tion gas poisoning. 
Vapor Lock Absent 

The now almost perennial con- 
troversy as to the merits of gas 
and alcohol blends for motor car 
engine use received new support 
in its fa from L. C. Lichty 
and E. J. Ziurys of Yale Uni- 
Dr. Gustav Egloff of the 
Universal Oil Products Co., of 
Chicago represented the opposi- 
tion. Dr. Christensen of 
of the use of blends and now 
head of the alcohol 
plant at Manhattan, Kan., showed 
that new blend compounds with 


an alcohol base are being advo- 


a substitute for or a competitor 
with gasoline. One of the out- 
standing points brought out was 
that the new blends are solvents 
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Ames, | 
Ia., one of the leading proponents | 


producing | 
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for gums deposited from gasoline 
which act as binders in carbon 
scale in the combustion chamber. 
He also asserted that vapor lock 
is absent. 

Engine and gear lubricants for 
motor cars of a new type called 
“alloyed oils” were described by 
Dr. Gordon D. Byrkit of the Con- 
tinental Oil Co. He cited tests on 
gears and bearings showing that 
gears in the modern cars stood 
up under the tests through the 
exceptional lubrication qualities 
of the new oils, alloy which are 
| being produced with chemicals. 
Discuss New Fuels 
| Another new type of fuel was 
| given wide discussion. A. Ludlow 
| Clayden of the Sun Oil Co., Phila- 
| delphia, research department 
| gave facts relative to the use of 
protane and a similar gas known 
as butane. He referred to the 
|uses of these gases in trucks, 
| buses and tractors on the Pacific 
coast, where the gas is available 
at a very low cost. The gas as 
shown by tests is completely 
burned leaving no _ deposits. 

Another point claimed in its 
favor is that the exhaust is odor- 
less. There is no trace of carbon 
monoxide in the exhaust. The 
new gas presents, however, one 
difficulty, that of keeping it 
liquid at normal temperatures. 

Show High-Speed Camera 

Dr. Gerald M. Rassweiler and 
Lloyd Withrow of the General 
Motors Research Laboratories of 
Detroit demonstrated a high 
speed motion camera capable of 
taking pictures at exposure rates 
as 5,000 a second which was de- 
veloped for the purpose of in- 
vestigating the explosion phenom- 
ena in an operating gasoline en- 
gine. 


French Auto Industry 


Loses Ground in 1935 


WASHINGTON. — In striking 
contrast to the situation in the 
United States, Great Britain and 
Germany, the automotive industry 
in France lost ground in 1935, a 
report to the Commerce Depart- 
ment from its Paris office indi- 
cates. 

Official statistics show that the 
index of production during the 
past year declined to 403 (1913 
equals 100) compared with 453 
in 1934 and 467 in 1933. Sales of 
passenger cars in 1935 totaled 
139,205 units against 152,394 units 
in 1934. French makes account- 
ing for 129,423 units and 142,464 
units, respectively, Sales of new 
foreign passenger cars increased 
from 10,130 units in 1934 to 11,772 
units in 1935, the report states. 

Many diversified reasons have 
been given for the continued de- 
cline in sales of French automo- 
biles, the report states, Among 
these are the continued economic 
depression, the high cost of man- 
ufacturing automobiles, and the 
heavy tax on gasoline which was 
increased by 50 centimes per liter 
and replaced the circulation tax 
levied according to horsepower of 
the car. 


Foundry Assn. Schedules 


May Meeting for Detroit 


DETROIT. Members of the 
American Foundrymen’s Assn. will 
gather here May 4 to 7 for their 
annual convention and exhibition. 
The meetings as well as the dis- 
plays will be at Convention Hall. 

Detroit is of particular interest 
to the foundrymen because of the 
non-ferous plants here as well as 
those for making iron and steel 
castings. Detroit also is the home 
of the world’s largest aluminum 
foundry. Production from Bohn 
Aluminum and Brass Corp. foun- 
dries of this city alone last year 
totaled over 40,000,000 pounds of 
aluminum castings, said to be a 
world’s record. 

The Michigan Smelting and Re- 
fining Co., division of Bohn, will 
have a display at Convention Hall 
during the meetings of the asse- 
ciation. 
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Toledo Chevrolet Dealer Finds Gold in Grease 


Revamped Lubrication 
Starts Profits Mounting 


thing under the sun which so 


TOLEDO.—One needs only look 


at one of the two pictures accom- 
panying this article to know why 
dealers see red when their serv- 
ice department books at the end 
of the year go through the audi- 
tor’s mill and are reported in red 
ink. Robison Chevrolet, dealers 
here, unmindful of the business 
opportunities and profits to be se- 
cured from a greasing depart- 
ment that presented an attraction 
for car owners, struggled along 
with the greasing section tucked 
away in one corner of the shop. 
On Dec. 1, 1935, Charles Robison 
listened to a suggestion. He had 
placed before him a picture of 
what such an important part of 
a dealer’s business should look 
like. He took a trip and visited a 
modernized greasing section. 


Lost No Time 


His return was marked by more 
than a spring house cleaning. It 
was a determined effort to get 
business that was going to com- 
petitors. He lost no time. Select- 
ing a section of his shop imme- 
diately to the left of the street 
service entrance, he spaced off a 
section of the floor to be cleaned 
and painted. He had his men re- 
move all the red, blue, pink and 
yellow signs advertising every- 


many dealers think add to the ap- 
pearance of the shop. The walls 
were painted, runner mats laid 
from the salesroom to the shop, a 
couple of wicker rockers installed 
and behind the grease gun rack 
he advertised by means of a neon 
sign that the Robison Chevrolet 
organization now offered special- 
ized lubrication. The tanks con- 
taining the lubricants were 
mounted on a chrome plated plat- 
form. The hose leads were swung 
from overhead swivels. 

The Robison organization 
jumped from zero in a lubrication 
department income to an active 
profit basis almost overnight. Car 
owners were startled and at- 
tracted by the change. Business 
in lubrication the first month 
jumped to $337 as compared 
with only a few dollars over the 
month previous. There is no rec- 
ord to show how it compared with 
the previous December because at 
that time greasing didn’t seem 
important as it was only a side 
issue and greasing was done only 
when requested. 

January jumped the December 
figures to $380, while February, 
with the severe weather and icy 
streets, dropped to $160, being ex- 
actly $160 more than the previous 


* the SHABBY 
USED CARS 


and 


_makes them Sell! 


aTe 


Polly works magic on the dull, rusty, run-down-at-the-heel, hard- 


to-sell stickers. 


Pull out a few of the slow movers from the far corner of the 


lot and let Polly give them a new dress... 


pects take notice. 


The cost will be low, too. 


no polishing or rubbing afterwards, 


then watch the pros- 


No costly surface preparation . . 
Just spray on a coat of 


Ditzco Polychromatic Enamel, after thorough cleaning, and you 


have a job that will sell. 


Let Polly help you get the last dollar of profit out of your trade- 


ins. Polly works cheaply . 
paint to the original price. 


. you can always add the cost of the 


DITZLER COLOR COMPANY 
DETROIT, MICHIGAN 


~~ DITZCO 


POLYCHROMATIC ENAMEL 





ONE LOOK TELLS THE STORY: A glance at the photo to the right shows why car owners don’t 
come back after one greasing job. There is equipment for lubrication but think of the car’s interior 
when the greaser gets through! Robinson-Chevrolet didn’t make a cent when its department looked 
like this. At the left is the department today, profitable and thoroughly modernized. 


Washington Dealers Urge 


Detinite Action by NADA 


February. March staged a come- 
back. The gross on the books 
shows 129 cars in and the aver- 
age per car $2.41 for a figure close 
to $400. The shop meanwhile has 
increased its gross volume better 
than 50 per cent and car sales, 
because of the salesmen taking 
owners out and showing them 
the shop and greasing facilities, 
have increased steadily since Jan- 
uary. All other owners, including 
those who have other cars than 
Chevrolet, are being interested in 
the Robison set-up by means of 
a carefully followed and check 
follow-up system. 


Expenses Covered 

To date the expense of mod- 
ernization has been covered by 
the profits of the department. The 
possibilities of cashing in for the 
balance of the year leads Robison 
to say that a modernized lubrica- 
tion department is just plain vel- 
vet for a dealer as it permits au- 
tomotive merchandising in its 
most up-to-date phase. 





SEATTLE. — The Washington 
Automotive Trade Assn. has ex- 
pressed its attitude on the future 
of the National Automobile Deal- 
ers Assn. in a letter to the presi- 
dent, E. M. Lied, of Omaha. 


“The strength of the NADA will 
be in direct proportion to the re- 
sults achieved,” states the letter. 
“At the present time the NADA’s 
major objective is to improve fac- 
tory-dealer relations and con- 
tracts. Unless some tangible re- 
sults are shown in the near fu- 
ture, it is possible that dealer 
confidence in NADA will lag.” 

Then 14 points are enumerated 
as objectives toward which the 
NADA “should strive and must 
show results.” 

If NADA can produce results 
on any of these 14 points “they 


Business Continues U pswing 
Denver Dealers Declare 


By IRA R. ALEXANDER 


DENVER.—Business continues 
to show improvement in the Den- 
ver selling area, according to 
local automobile distributors and 
dealers. New car sales this week 
were ahead of what they were 
during the same week a year ago. 
Dealers report this increase all 
the way from 15 to 50 per cent 
better. Several dealers reported 
this week that they are not able 
to get hold of cars fast enough. 
The opening of warm, spring-like 
weather in eastern states is plac- 
ing a bigger demand on factories 
and it is not as easy to get car 
shipments into Denver right when 
they are wanted as it was several 
weeks ago. 

“Our business is good,” re- 
marked C. E. Walker of the 
Walker-Buick Co., this city, and 
also president of the Denver 
Automobile Dealers’ Assn. “Dur- 
ing the month of March we sold 
38 new cars. We had estimated 
that we would sell 15. That fact 
certainly speaks well for con- 
ditions at the present time. 

“The used car trend is about 
the same. Of course, the used car 
inventory among the dealers of 
Denver is larger this year than 
last. This can be expected for the 
simple reason that the volume of 
new car sales has increased dur- 
ing the past several months. 

“It is my opinion that new car 
sales is far from the peak and 
this spring and summer business 
will be good with sales increasing 
each week. There may be a slow- 
ing up this fall due to the fact 
that its a Presidential election 
year, but I even doubt if busi- 


ness will be affected very much 
for that reason. We are making 
our plans to care for increasing 
business ahead.” 

Automobile dealers in the cities 
and towns located in the farming 
districts of the state are report- 
ing a bright outlook for spring, 
summer and fall months. They 
are pointing to the fact that Col- 
orado farmers plan to increase 
their acreage of corn, spring 
wheat, barley, tame hay and sorg- 
hum grains for 1936 harvest. The 
aggregate acreage of the eight 
crops surveyed is indicated at 
4,504,000, compared with 4,205,000 
acres harvested in 1935, or an in- 
crease of 7 per cent. The farm 
crop outlook at this time is bright 
with plenty of snow in the moun- 


during the summer months. 

Business in general in Denver 
and in other parts of Colorado is 
showing betterment—bank clear- 
ings, postoffice receipts and the 
like all prove this. This all, of 
course, is serving to better the 
automobile business of the Den- 
ver region. 

Truck sales are also reported 
on the increase. This is not only 
true of Denver, but also the entire 
state, according to local distribu- 
tors. 

Inventory figures show that the 
inventory of used cars in stock 
by local dealers is about twice as 
large as it was this same period 
a year ago. The sale of new cars, 
however, has kept pace. Dealers 
feel that used car stocks will 
move fast as the spring and sum- 
mer advances. 


| oo 
tains to insure irrigation water | 12 
| advertising factories should pro- 





will have something concrete to 
offer dealers.” 
These objectives follow: 

1 NADA should oppose any at- 

tempt to load dealers with 
cars. A definite method of co- 
ordinating production with cur- 
rent dealer requirements prevents 
this at its source. 

Dealer investments should be 

protected by use of a much 
improved and more _ equitable 
dealer contract. 
3 There should be adequate ter- 

ritory allotments and the ful- 
lest possible protection of dealer 
interests therein. 

Everything possible should be 

done to wipe out the trade 
evil known as “bootlegging.” 

List prices of motor cars 

should not be inflated, but 
should include sufficient discounts 
to produce an adequate profit for 
the dealer. 

All efforts should be directed 

to achieve a minimum net 
profit of 5 per cent for the auto- 
mobile dealer. 
7 Dealers are entitled to a profit 

on their total investment in 
new cars, including freight. 

Factories should constantly 
8 improve their product, but not 
in radical annual model changes 
as a sales expediency. 

There should be full price 
9 protection for dealers when 
sales trends indicate that changes 
in prices in current models will 
be mutually advantageous. 

We should eliminate the 
1 consignments of new motor 
cars to irresponsible or under- 
financed dealers. 
ll We should oppose factory 
sales directed to “national 

buyers” on any basis which will 
eliminate dealers’ profits from 
cars used in their respective ter- 
ritories. 
In addition to adequate na- 
tional and local newspaper 


vide practical sales aids for deal- 
ers, without charge, insofar as 
sound business practice will per- 


mit. 

1 Factories must lend assist- 
ance to their dealers in 

marketing used cars. 

14. Factories’ relations with 
their dealers should be on 

a basis of mutual understanding 

of each local condition, rather 

than on blind comparative na- 

tional figures. 

The NADA must shortly achieve 
beneficial results or at least some 
of the foregoing points, in order 
to continue to command the re- 
spect of dealers throughout the 
country sufficient to warrant the 
payment of dues, which in turn 
will be sufficient to support a 
comprehensive program of NADA. 
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Now, By Undebatable Logic We Come 


To Incontrovertible Conclusion 


Let us first, by way of summation, review the 
various steps by which these pages have arrived 
at the conclusion that there is now a vast new 
market available for the objectives of American 
manufacturers, and that this all-important factor 
can be definitely and exclusively tabulated as—The 
Macfadden Market. 


As the first step in this undebatable logic we 
gave you, many months ago, a statement that 
Macfadden publications now have the largest vol- 
untary* magazine circulation in the world—a vol- 
untary (free flowing) circulation now in excess of 
seven million copies with each roll of the Mac- 
fadden presses, and a total net paid circulation 
exceeding eight million. 


The next step in this undebatable logic was the 
statement that practically all of this vast voluntary 
circulation—the largest in the world—had been 
created in an absolutely new field, and that little 
of it had been taken from any other magazine. 


True Story Magazine, creating the first folk lit- 
erature of modern times; the Macfadden Women’s 
Group, responding fundamentally to a basic urge; 
Liberty Magazine, reflecting the quickened tempo 
of American life—all were practically exclusive 
circulations in great new fields. 


And every one of the innumerable circulation sur- 
veys found this to be so. 


x kk * 


The next step in our logic was to go to the 
records of you manufacturers yourselves and show 
by your own activities that either, as a group of 
mass producers, you had gone completely out of 
your minds or that you yourselves were equally 
inspired by the potential of these vast new markets 
that have formed the theme of these pages. 


By your own records, you show that you are 
the ones who voluntarily began the raising of 
wages and shortening of hours in order to make 
a great mass of employees of America into a 
participating entity rather than a non-participating 
commodity. 

The next step in the logic of these pages was to 


show that in these premises and promises you 
yourselves had at first missed a step in your own 


*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


logic. You had assumed that higher wages and 
shorter hours were all that were necessary to make 
a market. 


You found by your experiences of 1921 and 
1922 that money and leisure, of themselves, did 
not make a market in the wage-earning brackets, 
but merely provided a wider spread for useless waste. 
You also found in 1931 and 1932 that money and 
leisure alone did not make a market in the upper 
brackets. You who had plenty of money dropped 
your expenditures almost to the level of absolute 


necessities. 
xkekek 4 


This brought us to the next step in our logic; namely, that 
in order to create a market, the minds of a people must be con- 
ditioned in their wants and desires to conventional buying-habits 
of useful goods. This was distinctly and definitely a Macfadden 
endeavor. 


To this end Macfadden publications have published thou- 
sands upon thousands of pages, conditioning the minds of their 
millions upon millions of readers to the wants and desires for the 
things that manufacturing America was producing. 


How this has been done has been told in other pages. The 
constant reaffirmation of the faith of Americans in America was 
no small part of this work. Every story carried the inspiration 
that such people needed to face life in all its aspects. Stories of 
problems demanding fortitude, courage, kindness, tolerance; 
stories of responsibilities assumed and responsibilities met; faith 
in the soundness of the principles by which people must live and 
the courage on the basis of these principles to face life. 


Finally, that there is this vast new, fallow field is being 
evidenced, directly or indirectly, on every sales chart in America. 
Certainly, nobody any longer questions that. 


x kk 


Thus, by undebatable logic we come to incontrovertible 
conclusion: that there is a vast new field for the consumption of 
American goods; that Macfadden publications have penetrated 
this field with the largest voluntary (free flowing) circulation 
in the world; that this circulation is practically exclusive to 
Macfadden publications; and finally, that Macfadden publications 
have conditioned the minds of their readers in this field to 
conventional buying-habits of useful and usable goods, thereby 
constituting what can be definitely tabulated as—The Macfadden 
Market. Q. E. D. 


It may be added, by way of personal note, that, regardless 
of the commercial advantages that have automatically followed, 
we have deemed our job so well worth doing that we cannot think 
of any other job that we would rather have done. To take millions 
upon millions of the people of America and help to reaffirm their 
faith in America, to drive no line of cleavage between class and 
class but to try to weld this great mass to the idea and the ideal 
of better living and common understanding, to think always of 
this great nation as a nation that must be held happily and hope- 
fully together at all cost—that is a job in which a lifetime of 
devotion can find its own reward. 
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Spring Comes to Utah and 
Peps Up New, Used Car Sales 


SALT LAKE CITY.—The com- | 
ing of typical spring weather last | 
week, following a spell of wintry 
blasts, has pepped up the demand 
for both used and new cars, but 
the used car situation is still far 
from satisfactory. 

One salesmanager of consider- 
able experience in the city, whose 
firm is old-established and who | 
did not wish to be quoted by | 
name, said: “There are many en- 
quiries from former soldiers who 
are waiting for the bonus before 
they can buy. We are not letting 
any car leave the premises with- | 
out a down-payment. One cannot | 
be absolutely sure a given in- | 
dividual will get a bonus, and if | 
he does, there is no guarantee | 
that it is not already tied up. In 
a check we made last year, we 
found that in almost every in- 
stance we had to repossess a ma- | 
chine when it was sold without 
the required down payment hav- 
ing been made.” 


Sales Double 
J. M. Jackson, 


they sold last year at this time, 
and he anticipated that this 
would hold throughout the spring 


Officers Elected 





In San Antonio 


head of the 
Jackson Motor Car Co., Packard | 
distributors, said they were sell- | 
ing more than double the cars | 


| to let them pile up; it is very dif- | 
| ficult to overtake them. 
| of course, is to keep them on a 


66 





SAN ANTONIO, Tex.—At the | 


annual meeting of the San An- 


tonio Auto Trades Assn. Cale G. | 


Ivers, vice-president and _ sales 


manager of the Jordan-Ivers Mo- | 
tor Co., Ford dealers, was elected | 
president for the ensuing year. | 


He succeeds 


Joseph Freeman, | 


president of the Milam Chevrolet | 


Co. 
Other officers 
Ivers include Gunther Orsinger, 


elected with | 


Orsinger Motor Co., Hudson-Ter- | 
raplane, vice-president; and| 
Douglas Adams of C. I. T., treas- | 


urer. J. T. Simmons was re- 
elected executive secretary. 
Directors elected to serve with 
the officers were Joseph Freeman, 
Edward H. Herpel of Herpel-Gil- 
lespie, Ford; W. M. Ratcliffe jr. | 
of Halff-Chaney Co., Dodge-Ply- 
mouth; and William Winerich, | 
Winerich Motor Sales Co., Stude- | 
baker-Cord-Auburn-Pierce Arrow. 
Dealers attending the meeting | 
reported that February and/| 
March sales this year were the 
highest for these two months in | 
the history of the association. All | 





indications point to a banner year | 
for 1936, it was stated. 


Ohio Automobile — 


Defeats Unfair Tax Law | 

COLUMBUS.—The Ohio State 
Automobile Assn. has won a 
sweeping victory on behalf of the | 
motorists of that state. A law 
which became effective in De- 
cember required that a $25 in- 
spection fee be paid on all new 
and used cars entering the state 
before Ohio license plates could 
be procured. 

The original object of the law 
had been to prevent the sale of 
stolen cars and to discourage resi- 
dents from purchasing cars out 
of the state in order to avoid the 
state sales tax. | 

However, fees were imposed on 
motorists who moved to Ohio, and 
out-of-state owners who were go- 
ing into Ohio for their daily em- 
ployment. The association 
promptly filed in the court an in- 
junction restraining the enforce- 





ment of the law and preventing | 
the collection of these fees. 

The injunction was granted and | 
the association is now fighting for | 
the return of the money which 
had been illegally collected. 


Estaver Named 
JACKSONVILLE, Fla. — W. A.| 
Estaver, president of the W. A. | 
Estaver Co., Hudson and Terraplane 
dealer, has been elected president 
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and early summer season. “We | 
are in a fairly good position,” he 
said, “as regards used cars, but | 
we 
We don’t feel that we can afford | 


are watching them closely. | 


The ideal, 





30-day basis, but we don’t intend 
to let them accumulate beyond a 
60 days’ supply.” Jackson said col- 
lections are normal. The company 
is going after the “Time” business 


| he said. 


1,602 Cars Sold in March 
In March, 1,602 new cars were 
sold in Utah, compared with 


| 1,601 for the corresponding month 
| of 1929. A total of 3,610 cars were | 


sold in the state for the first 
three months of this year, com- 
pared with 2,598 for the first three 
months of 1935. 


THE 


Britons Turn to Cars 


In Increasing Numbers 


WASHINGTON.—An increasing 
use of motor vehicles in Great 
Britain is indicated by a report to 
the Department of Commerce 
from its London office. 
| Several influences are believed 
|}to have encouraged a_ greater 
amount of motoring in Great 
| Britain. The lower horsepower tax 
|} on automobiles has not only in- 
creased the sale of new and used 
cars, but has placed in operation 


E SAYS_He Wants 


a considerable number of cars 
which heretofore have been idle, 
the report states. 


The development in the use of 
cars is regarded as an index to 
the current year’s favorable de- 
mand for new and used vehicles. 
Registrations during the early 
months of the current year have 
already substantiated trade opin- 
ion that an encouraging sale of 
automobiles is accompanying the 
improved economic conditions 
prevailing in many parts of Great 
Britain, according to the report. 


American 


of the Jacksonville Retail Auto Deal- 


ers Assn. WOMAN’S i 
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COMPANY...cOLLIER'’S, 


CROWELL PUBLISHING 














DETROIT.—Four more 


of the “minus” 
areas in which business conditions 
now stand at normal, 
to the monthly survey of business | ings, 


in 147 trading areas, conducted Colo.; 





eee but why should he postpone pay- 
ment—again? Postponed payments 
too often lead to repossessions—and 
repossessions are expensive for the 
dealer. 

Credit ? Sure, credit is a good thing. 
But the profit comes from people who 
use credit, not abuse it. 

Successful advertisers have hit on a 
simple and direct way of getting more 
of these regular paying buyers for you. 
They use The American Magazine to 
reach the Diamond Market—the 
people in every community who have 
a long-established record for buying 
what they want and paying for what 
they buy. 

Retail Credit Bureaus in 12 cities 
were requested to check The American 


HIGH 
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HOME COMPANION, THE 


cities| by the research department of 
of the United States climbed out} Brooke-Smith & French, Inc., 
column during| Detroit and New York advertis- 
March, making a total of eight | ing concern. 

The latest cities to cast off the 
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Boise, Idaho; 


port. 


o 4 “Nevertheless, 
according | grip of the depression were Bill-| bered losses in 
Mont.; Colorado Springs,| areas of the country,” the report 
Peoria, IIl., and St. Paul,| reads. 


to Posthone Payment 


Magazine readers, name by name, 
with no exceptions, against their files. 
They were asked to report the answers 
to two all-important questions: Do 
these readers buy regularly? Do these 
readers pay regularly? 

The vote was an overwhelming 
“Yes.”’ Every credit bureau consulted 
found that The American Magazine 
readers are responsible people who 
manage their incomes well. They are 
your Good Prospects and Profitable 
Customers. 

Here are some of the typical reports : 

“Your readers would nearly all be 
classed as good customers by Hartford 
merchants . . . practically all of your 
readers here are charging regularly 
and paying regularly.”"—The Hart- 
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Depression Days Over 


For Four More U.S. Cities 


Minn. During February, the cit- 
ies that returned to normal were | ruary, 
Cheyenne, 
Columbia, S. C., and Miami, Fla. 
Index Declines 

The national business index de- 
clined one point during March, 
dropping from 20 per cent be-| Cincinnati, Dallas, Detroit, Hous- 
low normal in February to 21 per 
cent below, according to the re- 


gains 


“Bixty- seven 
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while 65 lost 
Wyo.; 
change. 

“Of special 


ton, Milwaukee and Tulsa.” 


147 trading | tered in these trading areas: 








ford, Conn., Credit Rating Bureau. 

“Over 80% of your subscribers are 
considered highly desirable customers.” 
—The Retail Credit Association of 
Omaha, Neb. 

‘“.. . a remarkably high average 
of prompt-paying customers.”’ — The 
Merchants Association Credit Bureau 
of Kansas City. 

When you see a car or another 
product that you carry advertised in 
The American Magazine, it means 
that the advertiser is deliberately tell- 
ing his story to your best customers, the 
responsible citizens inevery community 
who buy regularly and pay regularly. 
An advertisement addressed to The 
American Magazine Diamond Mar- 
ket creates profitable business for you. 


Advertisers Who 


Use The American Magazine 


Talk to Paying Customers 


in Every Income Group 


Every one knows the shape of the in- 
come diagram. It’s a triangle. A large 
number of people with small incomes 
are at the bottom. A small number of 
people with large incomes are at the top. 

Investigations show that The Amer- 
ican Magazine audience forms a Dia- 
mond in the national income triangle. 
Its greatest strength is in the medium 
income section. It tapers off at the top, 
where there are fewer people. It tapers 
off toward the bottom, where there is 
a decreasing market for most nation- 
ally advertised products. 

But far more important than its 
shape is the character of the Diamond 
Market of The American Magazine 
readers. People who buy regularly — 
people who manage their incomes well 
— people who pay on the line. 





THE COUNTRY HOME 


proved their standings over Feb-| ton, 
ground 
slightly and 15 remained without | Detroit, Fort Worth, Green Bay, 


significance were 
the substantial gains in such large | Portland, Ore.; 
centers as Birmingham, Chicago, 


Greatest March gains, with in- 
dexes improving 4 per cent or 
outnum-| more over February, were regis- 


Allentown, Atoona, Austin, Bill- 
areas im-| ings, Birminghi 1m, Camden, Can-| 


93 
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Chicago, Cincinnati, 
land, Colorado Springs, 





Cleve- 
Dallas, 


Houston, Lincoln, Milwaukee, 
Norfolk, Omaha, Peoria, Phoenix, 
Reading, Rock- 
ford, Savannah, Stockton, To- 
peka, Tulsa and Wilmington. 


Many Close to Normal 


Areas closest to normal at the 
end of March were: 


Albuquerque, Austin, Bakers- 
field, Baltimore, Bangor, Beau- 
mont, Billings, Boise, Charleston, 
_| W. Va.; Charlotte, Cheyenne, Co- 
| lumbia, S. C.; Colorado Springs, 
Columbus, O.; Denver, Detroit, 
Des Moines, Fort Worth, Grand 
Junction, Green Bay, Harrisburg, 
Houston, Indianapolis, Jackson- 
ville, Lincoln, Lynchburg, Miami, 
| Milwaukee, Minneapolis, Oakland, 
Peoria, Phoenix, Portland, Ore.; 
Reno, Richmond, Sacramento, 
Saginaw, Salt Lake City, Savan- 
nah, Shreveport, Springfield, Mo.; 
St. Paul, Terre Haute, Tulsa, Wil- 
mington, Washington, D. C., Win- 
ston-Salem and Yakima. 


50 Tax Systems 
Used to Collect 


From Motorists 





WASHINGTON. — Taxation of 
owners and users of motor ve- 
hicles is being conducted under 
a hodge-podge of 50 varying sys- 
tems, with governmental units 
shunning standardization or sim- 
plification of methods. This is in- 
dicated by a comprehensive sur- 
vey of automotive taxation, just 
completed by the National High- 
way Users Conference, which 
shows no less than 50 different 
systems of taxing motorists are 
in force in the United States. 

“The 50 special motor tax sys- 
tems consist of the federal gov- 
ernment’s levies and individual 
arrays of taxing methods in force 
in each of the states and the Dis- 
trict of Columbia,” the report on 
the survey states. “With the ex- 
ception of the gasoline tax, wide 
differences are the rule, not only 
as to the taxes imposed but also 
as to the methods utilized in com- 
puting the taxes.” 

The list of forms of taxes lev- 
ied against motorists includes the 
following, among others: Gaso- 
line taxes, registration fees, prop- 
erty taxes, excise taxes, sales 
taxes, privilege taxes, occupation 
taxes, mile taxes, ton-mile taxes, 
certificate of title taxes and wheel 
taxes. 

The report cites 20 bases used 
in computing registration fees. 
These bases, used in widely-vary- 
ing combinations, include the fol- 
lowing, among others: Flat fees, 
horsepower, gross weight, value, 
list price, age, kind of tires, num- 
ber of times registered, number 
of cylinders, kind of power, mile- 
age and locality and | type of use. 


Appeal Tax 


Won't App 
Says Fla. Official 


TALLAHASSEE. Asserting 
that he is “tired of litigation,” 

State Comptroller J. M. Lee an- 
nounced a few days ago he would 
not appeal to the Florida Supreme 
Court from a lower court decision 
fixing Feb. 25 as the effective date 
of the chain store tax act, which 
was enacted at the 1935 session of 
the state legislature. 

“So far as I’m concerned,” Lee 
asserted, “I’m not going to ap- 
peal the decision. To appeal to a 
divided court (the high tribunal 
recently divided three-three on a 
similar case in which the effec- 
tive date of the tax was pre- 
sented) would result only in a di- 
vided court affirming the lower 
court. I’m tired of litigation. I 
want to get down to business.” 

Because the state supreme court 
finally upheld certain parts of the 
chain store tax law on Feb. 25, 
and ruled other parts invalid, Cir- 
cuit Court Judge J. B. Johnson, 
Tallahassee, signed an order re- 
straining the state comptroller 
from attempting to collect any 
taxes alleged to be due prier to 
that date on gross receipts. 
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International Speed Trials Loom for Salt Beds 


Jenkins, Eyston Ready 
To Attempt New Records 


NEW YORK.—When the Bonne- 
ville Saltbed dries up, probably 
next month, its smooth, hard sur- 
face is going to provide the track 
for some international fast stuff. 
The first speedster on the salt will 


probably be Ab Jenkins, who auto- 


motively christened this Utah salt 
lake—when dry—back in 1932, with 
a record-breaking Pierce-Arrow 
and who still holds all world’s rec- 
ords, including the Scandinavian 
and British, for spinal and intes- 
tinal stamina in one-man driving 
at record speed for 24 hours. This 
year Ab will use airplane engines 
in defending his records and at- 
tempting to gain some new ones. 


Hot on Ab’s trail will be Capt. 
George Eyston, Britain’s No. 2 


record-breaker, who arrived in 
New York this week with two 
cars, an engineer, two mechanics 
and a co-driver, If the truth must 
out, Eyston can’t take speed driv- 
ing in 24-hour doses as Ab Jenk- 
ins does. 
Has 12-Cylinder Diesel 


“My efforts to achieve new 
world’s records,” said Capt. Eys- 
ton before he left New York for 
Utah, “will be made with the Fly- 
ing Spray, which is powered with 
a 12-cylinder Ricardo diesel en- 
gine, and with the Speed of the 
Wind, which has a Rolls-Royce 
gasoline engine. 

“T am aiming especially at the 
world’s one-mile and one kilo- 
meter records for diesels, to add 
to 12 diesel records which I es- 


tablished last February at Montl- 
hery, in France. Also, I will seek 
to set up a string of records 
through a 48-hour period with the 
Rolls-Royce engined car.” 

Word comes from Indianapolis 
that Bill Cummings is the first 
race driver to have gone ’round 
and ’round on Pop Byers’ re- 
vamped speedway. Bill, winner of 
the Indianapolis 500-mile in 1934, 
did 1,000 miles on the track in a 
standard automobile, and he re- 
ports the improved track faster 
than the old one. “It’s a sure 
thing,” he says, “that the one-lap 
record can be broken. I believe I 
can spin around it at 126 miles an 
hour.” 

Season Starts Sunday 

The race boys are warming up 
on the eastern front, too. Next 
Sunday a 100-lap race starts our 
season here in the east off at the 
Reading (Pa.) Fair Grounds, un- 
der Hankinson auspices, and 
among those present is scheduled 


BECAUSE: It reaches practically all the car-buying prospects in Baltimore and 
environs—84% family coverage. . . Its editorial policy is geared for alert, quick- 


moving people—the kind who can be stimulated to action. . 


- More and more adver- 


tisers each year find that it produces worthwhile sales results—which explains the 
million line increase in advertising that results-seeking advertisers gave it in 1935. 
Here are the circulation figures: 
106,829 Home Delivery Circulation—29,000 more than any 

other Baltimore Evening paper. 
169.062 City Zone Circulation—48.000 more than any other 

Baltimore Evening paper. 
183.436 Trading Zone Circulation—52,.000 more than any 

other Baltimore Evening paper. 
200,179 Total Circulation—61,000 more than any other Balti- 


more Evening paper. 
(Figures from ABC Report—12 months ending September 30, 1935) 
For Sales Results — put the bulk of your schedule in the NEWS-POST 


Baltimore’s Family Newspaper 


Represented Nationally by 
INTERNATIONAL ADVERTISING SERVICE 


i RODNEY E. BOONE, General Manager 


HEARST 


The Baltimore American is your best buy. It, too, 


gives you a 


lus coverage —circulation over 227,000 —the 


largest in all the South, and over 30,000 more than any other 


Baltimore Sunday paper. 





GETS BIG PLAY: Terraplane’s smart new station wagon finished 
in natural wood and Tuscan tan is getting a big play from hotels, 
resorts, golf and country clubs and similar organizations that need a 


roomy vehicle. 


to be Doc Mackenzie, who won 
the AAA eastern championship 
last year. Next, on May 3, comes 
the opening event at the Hohokus 
(N. J.) Speedway. 

Goshen’s race on June 13 will 
be a 100-miles AAA championship 
race. Instead of there being only 
one auto speed event this year on 
the famous Hambletonian hoss 
race track, as at first planned, 
there will be two others, Aug. 29 
and Oct. 3, each of 100 miles. 
These races are backed by Wil- 
liam H. Cane, prominent in the 
sport of horse racing, and Ira 
Vail, one-time race driver, will be 
in charge of the organization for 
the hoss-power races. 

As various New York dealers 
and distributors continued their 
fight this week against additional 
sales tax levies for cars retailed 
and wholesaled within and outside 
the limits of Greater New York, 
there came for the first time to 
the notice of our local automobile 
world the amount which was col- 
lected by the city’s .Department 
of Finance under the personal 
property tax from would-be in- 
vaders of the sales tax on auto- 
mobiles who bought their cars out 
of town last year. 


Said figure was some $228,000. 


At 2 per cent that represented 
nearly $11,500 worth of automo- 
biles, also nearly $11,500,000 worth 
of business lost to auto dealers 
in New York City, thanks largely 
to the municipality’s dear and 
damned sales tax. 

The chief of the city’s personal 
property tax division said that 
$228,000 represents but a part of 
the sum which will be collected, 
and Lee J. Eastman, president of 
the Packard Motor Car Co. of 
New York, declared at a big 
luncheon of New York business 
men that the sales tax had caused 
the automobile dealers of New 
York to lose $25,000,000 worth of 
business to surrounding territory 
in Connecticut, New Jersey and 
New York state. 


Goodyear Opens New 
Tube Plant in Alabama 


GADSDEN, Ala. (UTPS).—The 
local plant of the Goodyear Tire 
& Rubber Co. has purchased 
equipment and will install an in- 
ner tube plant here in addition 
to the tire plant. Operation of 
the new plant will start about 
June 1, employing about 160 ad- 
ditional men. 

Equipment is also being added 
which will increase the daily ca- 
pacity of tires from 6,000 to 8,000 
tires, effective May 1. 


Clark Equipment 
SOUTH BEND.—The Clark Equip- 
ment Co., Buchanan, Mich., in its 
quarterly report to stockholders 
shows a net profit of $6,013.63 for 
the first three months of 1936. Total 
assets are listed at $7,449,684.21. 


Johnson Marries 


CHICAGO.— Ray P. Johnson of 
the Borg-Warner Service Parts 
Corp. and a recent addition to the 
Borg-Warner Corp. board of di- 
rectors was married to Miss Mary 
Katherine Healy at Phoenix, Ariz., 
on Apr. 11, it was made known here. 
The newlyweds are on their honey- 
moon in Honolulu. 





The new Terraplane accommodates eight. 


Doman-Marks 
Open New Plant 
At Syracuse, N.Y. 


SYRACUSE.—Opening of a 
plant here by Doman-Marks En- 
gine Co., Inc., to accommodate 
the increasing demand for air- 
cooled engines for industrial and 
truck use, was announced today 
by E. S. Marks, president. Facili- 
ties involve 20,000 sq. ft. in the 
single story factory used formerly 
by the Thorne Machine Co. In- 
stallation of machinery and 
equipment will be completed and 
operations commenced by Apr. 30. 

Marks said that orders now on 
the books provided for all the 
production scheduled for the sum- 
mer months. The company has 
just been incorporated under 
New York state laws, after hav- 
ing operated formerly at Ames- 
bury, Mass., where the concern 
was founded in 1933 by Marks, 
former Franklin chief engineer, 
and Carl T. Doman, former re- 
search engineer. 


Coming Events 


APRIL 
16-22—Goldsboro, N. C. Auto show. 
20-21—Philadelphia. American Gear 

Assn., 20th annual convention. 
21-24—Detroilt. SAE Production Meeting. 
26-May 3—Poznan, Poland. Auto Show. 
27-30—Washington. U. 8. Chamber of Com- 

merce Annual Meeting. 

MAY 
May —Paris, France. Foire de Paris. 

May —Osie, Norway. Auto Show. 
2-ti—Zagreb, Yugoslavia, Aute Show. 
4-9—Detroit. American Foundrymen’s Assn., 

40th annual convention. 

10-20—Madrid, Spain. Auto Show. 
13-15—Tulsa, Okla. American Petreleum Insti- 

tute Mid-Year Meeting. 

16-23—Tulsa, Okla. International Petroleum 

Exposition and Congress. 
20-21—Cleveland. National Battery 
Assn., spring convention. 

28—New York, American Iron and Steel 

Institute, annual meeting. Waldorf As- 

storia. 
36—Indianapolis. Annual 500-mile race. 
80-June 14—Katowiez, Poland. Auto Show. 
3i-June 6—White Sulphur Springs, W. Va. 

SAE Summer Meeting. 

JUNE 
1-4—Cincinnati, Automotive Engine Rebulld- 

ers’ Convention. 

Texas Centennial Exposi- 


Mfrs. 


Mfrs. 


29—Dallas. 
tion. 
27—Mineola, L. 1. 
velt Field. 
27-Oct. 4—Cleveland. Great Lakes Exposition. 
29-July 3—Atlantic City. American Society for 
Testing Materials, annual meeting. Chal- 
fonte-Haddon Hall. 
SEPTEMBER 
7-12—Pittsburgh. American Chemical 
ciety, semi-annual meeting. 
OCTOBER 
1-ti—Paris, Automobile salon. 
12—Mineola, L. 1. Automobile race, Roose- 
velt Field. 
15-24—London, Thirtieth International 
tomobile Exposition. Olympia. 
19-23—Cleveland. American Society for Met- 
als, 18th national Metal Congress and 
Exposition, Exposition Hall 


NOVEMBER 

9-12—Chicago. American Petroleum Institute, 

17th annual meeting. 
11-18—New York. Automobile show. 

Central Palace. 
*14-20--Columbus. Automobile show. 
14-21—Chicago. Automobile show. 
*14-2i—Detroit. Automobile show. 

Nov, 21-28.) 
14-22—Los Angeles. Auto show. 
*15-2i—St. Louis. Automobile show. 
*15-23—Cineinnati, Automobile show. 
*21-28—Baltimore. Automobile show. 
*21-28—Cleveland. Automobile show. 
*21-28—Brooklyn. Automobile show. 
*21-28—Milwaukee, Automobile show. 
Automobile show. 
Automobile show. 
Automobile show. 


6- Nov. 
Automobile race. Roose- 


So- 


Au- 


Grand 


(Possibly 


*21-28—Buffalo. 
*21-28—Washington. 
*21-28—Pittsburgh. 
*21-28—Kansas City. Automobile shew. 
*30-Dec. 5—Peoria. Automobile show. 
*30-Dec. 5—Philadelphia, Automobile shew. 
*Tentative. 





New and Used 


AUTOMOTIVE DAILY NEWS, SATURDAY, APRIL 18, 1936 


Stocks Good, 


Nebraska Dealers Re port 


By JAMES R. LOWELL 


LINCOLN, Neb.—Weather con- 
ditions so far in April have been 
conducive to a good crop, and 
Nebraska dealers are convinced 
that sales volume in both new 
and used cars in 1936 will top last 
year by a comfortable margin. 
The fly in the ointment is the 
possibility that, due to competi- 
tion and the necessity of making 
close deals in order to get busi- 
ness, profits will not keep pace 
with increased volume. Both new 
and used car stocks are in a fair 
position compared with this time 
last year. Used car prices are 
holding up remarkably well and 


—— 


many dealers see a decided im- 
provement in the used car situa- 
tion this spring. 
High Prices Encouraging 

Ed O’Shea, O’Shea-Rogers Mo- 
tor Co., Ford and Lincoln, said 
that early “April sales have been 
very good, both for new and used 
cars, and the 1936 outlook is very 
encouraging. The used car stock 
is a bit higher than last year, but 
in fair shape in view of the larger 
number of deals made this year. 
Prevailing high prices give an 
encouraging slant to the used car 
business.” 

Earl Hamilton, Hamilton Mo- 


tors, Packard: “Sales prospects 
this year are bright, and we look 
for an excellent year, well above 
1935 in volume, if present favor- 
able crop conditions continue. 
March sales showed a decided 
improvement over a year ago and 
business for the remainder of the 
spring should be equally as good 
as 1935, if not better. I don’t look 
for a summer slump out of line 
with the seasonal trend unless 
politics get too hot. Our used car 
stock is in good shape and used 
cars are moving nicely.” 


Sees More Business 

Fred Lyon, Nebraska Motor Co., 
Chrysler and Plymouth: “It looks 
like a lot more business this year, 
but I doubt whether we'll make 
any more money than we did last 
year. Introduction of new models 
last fall has held up the sales 
level remarkably well, and has 


been an aid to dealers. We have 
had a good spring upturn in sales, 
but while we are doing more 
business than a year ago, the 
margin of profit is less. There are 
a few more used cars on the mar- 
ket than a year ago, but the prices 
have maintained an_ excellent 
level, making a healthy condition 
in this phase of the business. 
Dealers have not become panicky. 
Used car sales will pick up ma- 
terially in a week or so, it ap- 
pears, and dealers here are con- 
fident of this. It will be just too 
bad, however, if a few of the deal- 
ers start cutting used car prices.” 


Tax Receipts Gain 


TALLAHASSEE, Fla.—Automobile 
owners in this state have purchased 
21,242 more license tags and paid in 
$397,477.85 more in the first three 
months of this year than they did 
during the same period of 1935. 





Modern Bus Terminal 
Planned at Louisville 


LOUISVILLE, Ky.—Plans for 
construction of the most modern 
and completely equipped bus sta- 
tion in the country on the site of 
the present terminal at Fifth and 
Broadway have been announced 
by the Greyhound Terminal Co., 
Inc., following the execution of a 
lease with the Broadway and 
Fourth Avenue Realty Co. 

Under present plans work is to 
start immediately on a two-story 
porcelain-covered building in col- 
ors to match the blue and white 
buses. It would occupy 200 feet 
on Broadway and 110 on Fifth. 

Terms of a 10-year lease, with 
renewal privileges, were under- 
stood to amount to approximately 
$300,000, including cost of the 
building. 


New CONSTRUCTION DEVELOPMENT 


... exclusive to AC... 


ASSURES AN ABSOLUTELY 
LEAK-PROOF SPARK PLUG 


EVOLUTION OF AC’S NEW 
IMPROVED, ONE-PIECE, 
HEAT-SEALED CONSTRUCTION 


NO. 2— Top of shell 
hot crimped over gas- 
ket and insulator 
shoulder. Thiswas AC’s 
firstimprovement. This 
method was developed 
to meet the need which 
arose with compression 
ratio increases. 


NO. 1—Top of shell 
cold crimped over gas- 
ket and insulator 
shoulder. Perfect com- 
pression seal not pos- 
sible, although this 
method was entirely 
satisfactory years ago 
for slow speed, low 
compression engines. 


NO. 3—AC’s NEW, IMPROVED HEAT-SEAL- 
ING. Specially built machine, developed by AC, 
subjects shell to 2-ton pressure on each gasket. 
Under this pressure, shell is electrically heated. 
Metal becomes red hot and malleable at its 
thinnest point (the groove in, or just below, the 
hexagon). Shell collapses a predetermined 
amount. Solid copper gaskets inside of the shell 
at the top and bottom mould themselves around 
the insulator. Insulator and shell adjust them- 
selves to each other while metal is soft. When the 
heat is shut off, the shrinking of the shell in cool- 
ing makes the seal compression-proof under any 
engine operating condition. 

Amount of pressure, and length of time heat is 
applied are controlled automatically —eliminating 
human element and making every plug 100 per 
cent uniform. Machines and plug design fully 
patented. 


Through the combination of a new, 
specially built machine and a funda- 
mental change in the method of sealing 
insulators into their shells, AC engi- 
neers have effected an improvement 
in spark plugs which eliminates 
compression leakage at the juncture 


between insulator and shell. 


This newest accomplishment confirms 
the superiority of one-piece plug construction, and permits 
engine designers to anticipate uniform and definitely stabilized 
thermal characteristics in all AC Spark Plugs. Also, precise 


operating temperatures for spark plugs become an assured fact. 


This new development solves a complex problem—that of 
sealing the insulator into the shell in a manner which will 
care for the requirements of engines of higher compression than 
those now current. It represents a logical progression—made 
necessary by increases in that compression— from the heat-seal- 
ing method of a few years ago. And it constitutes the final step 
in the development of leak-proof plugs which started with the 


perfecting of AC’s exclusive, patented two-piece center electrode. 


Consequently, AC can now assure manufacturers that the only 
two possible sources of compression leakage in a spark plug— 
the remote, relatively unimportant one of the center electrode; 
and the major one of the joint between insulator and shell—are 
both absolutely sealed in the new, improved one-piece, heat- 
sealed AC Quality Spark Plug. All of the injurious effects of 
compression leakage, such as rapid electrode deterioration, 
overheating, pre-ignition, fuel waste, power loss, and poor 


starting—are eliminated. 


Technical representatives of AC Spark Plug Company will 


gladly furnish full details, and co-operate in any way desired. 


SPARK PLUG COMPANY 


ST. CATHARINES, ONTARIO 


AC 


FLINT, MICHIGAN - 


THE QUALITY SPARK PLUG 
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Price Classes, 


announced today by 
Education Board. 
Remedial action will be sought. 
Committees to Aid 

Eleven national 
concerned with highway safety 
will collaborate in the campaign 
and those who make the study 
will represent the group that has 
the best record in accident pre- 
in the United States to 
H. MacDonald, 
chief of the U. S. Bureau of Pub- 
is chairman of the 


problems 
100,000 communities will be made 
throughout the nation as a re- 
sult of the 11th national 


organizations 


Renew Safety | 


For School Children 


WASHINGTON, D. C. 
safety 


A study | 


in 


safety 





according to the 





Passenger Car 


1930-1935 
Commercial Car Registrations, 
Monthly Production Table—i930 to 1935 
Percentage Table—i930 to 1935 
Registrations by States by Per Cent In- 


Automotive 


Some of the 355 Features in 
the 1936 Almanac 






Registrations, 


Who's Who—Personnel of Industry 

Complete Listing of all Vehicle Makers 

Lists of 40 Years Auto Registrations, 1895 
te 1935 

Chronology of Automotive Development 

Truck Equipment and Makers 

Financial Structure Automotive Industry 

Used Car Sales Analysis 

Exports of Automobiles and Commercial 


Complete Listing All Trailer Builders 
Cars and Trucks—1930 to 


Automotive Advertising Expenditures 
Dividend Payments, 


Com- 


Compilation of Speed Records 
Chronology of Important News Events— 


Analysis Automobile Financing 
Parts and Accessory Production Statistics 


1930-1935 
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Contests 


board, is the elementary school 
children of the nation, whose 
safety record during the period 
of the earlier campaigns is little 
less than phenomenal when com- 
pared with that of their elders. 
During a 10-year period while the 
adult fatality rate was in- 
creasing more than 200 per cent, 
the board claims, the child rate 
remained stationary in the face 
of advancing car registration, car 
miles and growing population. 
When the activity among school 
children was suspended four or 
five years ago, the fatality rate, 
insurance statistics reveal, showed 
a 17 per cent increase in one 
year. 


To interest the schools again in 
safety education, the board an- 
























with the issue of Sat 


eo -— ee 


nounces a renewal of the safety 
essay and safety lesson contests 
open to elementary school pupils 
and teachers. Collateral activity 
includes school boy patrols, the 


school plaques. 
To Write Essays 

The contests are open to all 
pupils of the fifth, sixth, seventh 
and eighth grades, who are asked 
to write essays on the subject, “A 
Definite Program for My Com- 
munity to Prevent Highway Acci- 
dents and to Promote Highway 
Safety.” To write on this sub- 
ject pupils will need to study con- 
ditions in their several communi- 
ties. As an incentive 440 state 
prizes and medals are to be given 
for the best essays, and three na- 
tional awards will be made. The 
state prizes vary according to the 
elementary school population of 
the several states. 





Dear Sirs: 


tion of your 


manufacturers, 


award of merit room banners and | 


tin!” 


Automotive Daily News, Detroit, 


When may we expect the 1936 edi- 


Book? The one we now have is dated 


as of May 31, 1935. 


We value its contents greatly 
and believe we have made many | 
sales derived from the 
facts contained 

hook. 


Oil Men Plan 
Mid-Year Meet 
In Tulsa, Okla. 


NEW YORK. tibet of 46 
committees, of the divisions of 
production and refining, and of 
the board of directors are sched- 
uled on the preliminary program 
of the American Petroleum Insti- 
tute’s sixth mid-year meeting to 
be held May 13, 14, and 15 at 
Tulsa, Okla. 


The meeting, regarded as the 
Institute’s technological forum, is 
expected to bring together hun- 
dreds of producing and refining 
engineers for discussion of perti- 
nent current problems and devel- 
opments of the petroleum indus- 
try. Group sessions will be held 
each morning and afternoon by 
the divisions. Division of produc- 































anhad 


just received from the Manchester 
bDmpany, 294 Hanover St., Manchester, 
Hampshire, dealers in Buick and Pon- 
ears, reads as follows: 


Review & Reference 


ee 


this 


in 


Sincerely yours, 


Cheney Austin. 


This letter is only typ- 


ical of hundreds we have 
been receiving during the 
past few months from 


jobbers and dealers 


book as absolutely indispensable for daily refer- 
ence. The Third Edition of the Review & Reference 


Book, which we publish annually, will be known 


as the 


urday, May 30th. 


| 
who have come to look upon this 


AUTOMOTIVE ALMANAC FOR 1936 


and will be mailed to every paid subscriber of Automotive Daily News 


year be more valuable, more indispensable than ever before. The only 


book of its kind serving America’s largest fast-moving industry. Only 
in its pages can much of the vital statistical data of the industry be 
found in compact and useable form. Of interest to dealer, jobber and 


manufacturer alike! 


Qs" We warn you that if you will want extra copies, you should place 
your order now as our limited editions are always quickly exhausted! 


Automotive Daily News. Detroit 


MANUFACTURERS—Be sure your firm’s personne! is listed in the WHO’S WHO and your products in 
the BUYER’S GUIDE sections of the new Almanac. There is no charge for this service. 


and Buyer’s Guide advertising rates, wire us collect. 


j 
| 
This book—now in its third year of service to the industry—will this | 


First forms close May 10th. Last 









For Display 
forms May 15th. 







Traffic Studies to be Made Throughout Nation 








tion meetings are scheduled for 
the Crystal ballroom of the Mayo 
Hotel. Division of refining meet- 
ings will be held in the Junior 
ballroom. Committee meetings 
will be held in rooms and at times 


| to be assigned and announced in 


the final program. No meetings 
have been scheduled for the di- 
vision of marketing. 

The division of production group 
session, Thursday morning, May 
14, will be given over to a discus- 
sion of the general subject of 
drilling practice. The division of 
refining session will consider lub- 
rication. Production practice will 
occupy the attention of those at- 
tending the division of produc- 
tion meeting Thursday afternoon. 
The division of refining session 
will be devoted to miscellaneous 
subjects such as clay treating and 
color restoration. 


Production allocation problems 
and research will come before the 
division of production Friday 
morning, May 15. Dewaxing will 
be considered by the division of 


refining. 


Committee meetings will occupy 
the entire day, Wednesday, May 
13. The Institute’s board of di- 
rectors is scheduled to meet in 
the Lounge Room, Thursday 
morning, May 14. 


Interstate Carriers Must 


Conform to Florida Law 


JACKSONVILLE, Fla.—Circuit 
Judge B. B. Shields has handed 
down a decision that interstate 
public carriers using Florida’s 
highways must conform to the 
state tax and motor vehicular 
laws and to the regulations for 
certification as set up by the state 
railroad commission. The ruling 
affects the case of Wayne G. 
Alexander, who operates truck 
service between Kansas City and 
Florida on a strictly interstate 
basis, versus the railroad commis- 
sion. 

Judge Shields granted Alexander 
injunction protection against 
commission arrest, provided he 
makes a $1,000 bond to the clerk 
of the Circuit Court, that his 
travel routes be designated by the 
railroad commission, and that he 
petition the railroad commission 
for a certificate as a public car- 
rier. 

The temporary injunction order 
was addressed to the Florida rail- 
road commission and to its indi- 
vidual members and inspectors. 





Engine Rebuilders Plan 


Meeting in Cincinnati 
CINCINNATI.—The 14th annual 
convention of the Automotive En- 
gine Rebuilders will be held June 
1-4 in the Netherland Plaza Hotel, 
here. 
Eight technical sessions will be 
held. Subjects on the program 
were selected from suggestions 


| made by the membership. 


The show, to be held in con- 
nection with the technical ses- 
sions, will include exhibits of both 
parts and equipment houses, out- 
standing in their field, and will 
be conveniently located in the 
Netherland Plaza. 


'Fair Trade Act Held 


Illegal in Wisconsin 
MILWAUKEE. — Circuit Judge 
Charles L. Aarons has held that 
the Wisconsin fair trade practices 
act was unconstitutional and he 
dismissed an _ injunctional suit 
started against a retail drug store 
chain by two Milwaukee whole- 
sale drug houses. 

Judge Aarons cited as one of 
his reasons for declaring the act 
unconstitutional the state su- 
preme court’s decision in the Gib- 
son Auto Co. case vs. Finnegan, 
which declared invalid the 1933 
Wisconsin Recovery Act because 
it represented an unlawful at- 
tempt to delegate the law making 
power. 
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th Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


They Satisfy 


Using its largest newspaper list in six years, Hudson is | 


localizing its copy by insertion of the names of pleased 
owners in the city in which the copy is running. 

At the bottom of each advertisement is space for the 
local dealer’s signature and under that a listing of names 
and addresses of satisfied local users of Hudsons and 


Terraplanes. 


Extra 


Glidden Co., Cleveland paint 
manufacturers, have launched a 
special institutional campaign of 
full page advertisements apart 
from regular product advertising. 
Fortune, Nation’s Business and 
Time will carry the copy. 


Ah, Wilderness 


Great advertising 
are gathering to help 
American business to 
Bennet Chapple, vice-president of 
the American Rolling Mills Co., 
declared recently in pointing to 


campaigns 
restore 


the building boom expected this | 


year. 
Commenting on advertising in 

general, he emphasized advertis- 

ing as a great factor in putting 


this country on the highest so- | 


cial and economic plane. 
Citing advertising’s brisk re- 
covery in 1935, particularly in the 


AUTOMOTIVE 
ON THE AIR 


APRIL 20 
(NBC, Blue), 


MONDAY, 


SUN OIL Lowell 


6:45 P.M. 
Thomas. 
7:45 P.M. 
8:00 P.M. 
lumbia), 
Road. 
8:30 P.M. 


PHILCO (Columbia), Boake Carter 
STANDARD OIL OF N. J. (Co- 
Esso Marketeers present Lombardo 


FIRESTONE (NBC, Red), Voice 
of Firestone; Nelson Eddy, baritone; Mar 
garet Speaks, soprano, with mixed chorus 
and William Daly’s symphonic string or 
chestra. 

9:00 P.M.—SINCLAIR (NBC, Blue), Sinclair 
Minstrel Show, with Gus Van, interlocutor; 
band direction, Harry Kogan 

TUESDAY, APRIL 21 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas 

7:45 P.M.—PHILCO (Columbia), 

9:30 P.M.—FORD (Columbia), 
Pennsylvanians, 
TEXAS (NBC, 
Chief Program; Donald Novis, 
Eddy Duchin and his orchestra; 
Deutsch and his orchestra 

WEDNESDAY, APRIL 22 

SUN OIL (NBC, Blue), 


Boake Carter 
Fred Waring’s 


Texaco Fire 
Jane Pickens, 
Adolph 


Blue), The 


6:45 P.M.- Lowell 
Thomas 

7:45 P.M.—PHILCO (Columbia), Boake Carter 

THURSDAY, APRIL 23 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas 

7:45 P.M. 


8:00 P.M. 


PHILCO (Columbia), Boake Carter 

CHRYSLER (Columbia), Chrysler 
Air Show, with Alexander Gray, Charles 
Hanson Towne, Mark Warnow’s Concert Or 
chestra and vocal chorus. 
PITTSBURGH PLATE GLASS (NBC, 
Blue), Pittsburgh Symphony Orchestra, di 
rection Antonio Modarelli; Reed Kennedy, 
baritone, guest artist 

9:30 P.M.—PLYMOUTH (Columbia), Ed Wynn, 
“Gulliver, the Traveler,’’ with Lennie Hay- 
ton’s orchestra, 

10:00 P.M.—STEWART-WARNER (Columbia), 
Alemite half-hour, with Heidt’s Brigadiers 

FRIDAY, APRIL 24 

6:45 P.M.—SUN OIL (NBC, Blue), 
Thomas. 

7:45 P.M.- 

8:00 P.M.—CITIES 
Cities Service Company; 
soprano, and the Cities 
Frank Banta and Milton Rettenberg, 
duo; Rosario Bourdon’s orchestra. 
SOCONY VACUUM (Columbia), Flying Red 
Horse Tavern. 

9:30 P.M.—FORD (NBC, Blue), 
and his Pennsylvanians; Tom 
tone; Rosemary and Priscilla Lane, 
sisters. 

10:00 P.M.—STUDEBAKER (Columbia), Rich 
ard Himber and Studebaker Champions. 
SATURDAY, APRIL 25 
7:00 P.M.—ATLANTIC REFINING (Columbia), 
The Atlantic Family on Tour, with Frank 

Parker, tenor; Bob Hope and guests. 

9:30 P.M.—SHELL EASTERN PETROLEUM 
(NBC, Red), Smith Ballew, master of cere- 
monies; guest artists; Victor Young’s or- 
chestra. 


Lowell 


PHILCO (Columbia), Boake Carter 
SERVICE (NBC, Red), 
Jessica Dragonette, 

Service Quartet; 
piano 


Fred Waring 
Waring, bari- 
singing 


SUNDAY, APRIL 26 

2:00 P.M.—RADIO CORP. (NBC, Blue), The 
Magic Key of RCA; symphony orchestra, di- 
rection Frank Black; Milton J. Cross, 
master of ceremonies; guest stars. 

6:30 P.M.—ACME (Columbia), Smiling Ed 
McConnell. 

7:30 P.M.—GULF (Columbia), 
Hal Kemp’s orchestra. 

9:00 P.M.—FORD (Columbia), 
Evening Hour. 

10:00 P.M.—GENERAL MOTORS (NBC, Red), 
General Motors Concert; symphony orches- 
tra, direction Erno Rapee; Anna Kaskas, 
contralto, and Arthur Carron, tenor, guest 
artists. 


Phil Baker and 


Ford Sunday 


normal, | 








o——— _ 


newspaper and magazine fields, 
he predicted an unprecedented 
volume within the next five 
years—“a modern Pied Piper 
that will help to lead us out of 
an economic wilderness to sus- 
tained normalqy.” 


Personal Touch 
To the list of shirt makers, 
towel manufacturers, tie clasp 


jewelers and sheet weavers who 


}and Kenyon & 


| Ewald. ... 





are making America monogram- 
minded, add Duco. Latest recruit 
to the movement afoot of adding 
at least one distinguishing touch 
to mass production, Duco offers 
two sets of permanent initials for 
car owners. 


The price of the Duco initials 


‘Hot Salesmen 


is the tag from the top of a can 
of polish, cleaner or wax. 


Personals 

Young & Rubicam, 
have moved to 333 N. Michigan 
Ave. ...C. H. Billip, formerly 
with Geyer, Cornell & Newell 
Eckhart, has 


joined the copy department of 


| Arthur Kudner in New York... 


Hugh H. Goodhart, former adver- 
tising manager of Franklin Auto- 
mobile Co., is now account ex- 
ecutive with Barlow Advertising 
Agency, Syracuse. Robert 
Edmonds has been named Chi- 
cago manager of Campbell- 


with the Los Angeles office of 
Campbell-Ewald, has been made 
district representative of Chev- 





n Cut 


Cold Rolled Sheets and Strip 
of Uniform Quality 


wherever smooth finish surface is de- 
sired, this uniformity —and_ their 
deep drawing and special forming 
qualities — make your fabrication 


quality you can rely on to re- 
main unvaryingly the same from 
one shipment to another — that is 
the distinguishing characteristic of 


the Cold Rolled Sheets and Strip 


yo uniformity — 


we offer you. 


For all automotive applicatiuns 
and for general manufacturing use, 


OT 


Chicago, | 


Art Kenny, formerly | 





problems easier... 
rejections . . . lower costs. 


rolet at Santa Barbara. ... R. W. 
Byrne and R. C. Francis have 
been transferred to Campbell- 
Ewald’s Los Angeles office. Byrne 
was formerly in the San Fran- 
cisco office and Francis with the 
Chicago office. 


Swindle Cops 


DETROIT.—A new form of vic- 
timizing automobile buyers is re- 
vealed here by the Detroit Better 
Business Bureau. 

Fly-by-night salesmen recently 
promised numerous Detroiters un- 
usual discounts on either new or 
used cars of any make. So con- 
vincing was their story that sub- 
stantial deposits were collected 
in many cases in advance. The 
victims are still waiting for their 
cars, refunds or any word what- 
ever of the men who got their 
money. 

Investigation disclosed that 
some of these confidence men 
posed as representatives of well 


Leneths 


in 


| cruise 





known dealers. The dealers, when 
told of the transactions, dis- 
claimed all knowledge of the men 
and refused to accept responsibil- 
ity for their fraudulent activities. 

One of these operators even sold 
seven members of the police de- 
partment and left town owing an 
office employe back salary and 
a loan. 


Detroit Engineers Plan 


Cruise to Mackinac 
DETROIT.—Detroit Section of 
the Society of Automotive En- 
gineers will stage its annual 
to Machinac Island on 
June 19 it has been announced. 
Already efforts are under way to 
insure a full quota of engineers 
when the boat pulls away from 
the dock. 

The program for the week-end 
cruise includes many forms of 
entertainment for members of 
both sexes on the boat and golf 
and bridge events on the island 
itself. A fishing tournament will 
be staged for those who pride 
themselves on their skill with rod 
and reel. 


The experience of our technical 
staff — specialists in fabrication 


methods and in the economical use 


reduce waste and 
They 


assure for your product a depend- 


able uniformity in service that will 
bring repeat orders into your plant. 


AMERICAN SHEET & TIN 
COMPANY, Pittsburgh, Pa.» AMERICAN 
STEEL & WIRE COMPANY, Chicago 

and New 
Columbia Steel Co., San Francisco, Pacific 
Coast Distributors * United States Steel Pro- 
ducts Co., New York, Export Distributors 


of steel —is at your service. 


PLATE 


York 


UNITED STATES STEEL 
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NADA Fact-Finders Start Business Survey 


1935 Dealer Operations 
To Get Exhaustive Study 


ST. LOUIS, Mo.—F acts concern- 
ing the actual business experience 
of automobile dealers, compiled 
by makes, and for the various 
geographical areas of the United 
States are now being compiled by 
the trade for the first time, ac- 
cording to an announcement pub- 
lished in the April issue of the 
NADA Bulletin. 

The announcement states that 
this fact-finding program is being 
sponsored jointly by the American 
Finance Conference and the Na- 
tional Automobile Dealers’ Assn. 
The two groups have organized 
a non-profit corporation known 
as the Automobile Dealers’ Re- 
search Foundation, whose purpose 
will be to study the facts as they 


Pontiac Policy 
Described By 
L. K. Marshall 


PONTIAC. — Pontiac dealers 
and owners alike benefit from the 


liberal protection afforded by the | 
owner | 


standard warranty and 
service policy, says L. K. Mar- 


shall, general service manager of | 


Pontiac. 
should 


Each is fully protected 
any part, except tires, 


prove defective in either material | 


or workmanship within 90 days 
after delivery, or for a total of 
4,000 miles, if that mileage should 


be reached before the 90-day war- | 


ranty period expires. 

It 
policy to sell as well as to serve. 
Beginning with the Pontiac own- 


er’s handbook and the Pontiac | 


owner magazine, the reselling of 
the car to the 
on. He is instructed on breaking 
it in, and is urged to take ad- 
vantage of the 500-mile and 1,500- 
mile inspections and adjustments. 


Every effort is made to keep the | 
owner sold on Pontiac by seeing | 


that the car delivers all the 


transportation which the owner | 


expected when he bought it. Pon- 
tiac feels that is good business 
for the dealer as well as the fac- 
tory. 

The new owner gets his first 
contact with Pontiac service at 
the time of delivery. He is shown 
the two coupons attached to his 


service policy, which entitle him | 
inspections and adjustments | 


to 
without charge after he has 
driven 500 miles and again after 
1,500 miles of operation. It is 
recommended, of course, that 
these break-in adjustments be 
made by the dealer who originally 
sold and serviced the car, but 
should a new owner start out im- 
mediately on a long tour or move 
from one city to another, he may 
obtain these services from any 
authorized Pontiac dealer in the 
United States or Canada. 





is the aim of the service} 


new owner g0€S| scott Memorial award of bronze 





are compiled and arrange for 
their dissemination. 

Dealers are being asked to sup- 
ply the details of their 1935 op- 
erations on forms supplied by 
NADA from which the composite 
trade experience will be secured. 

The compilation of factual data 
relative to the average profit ex- 
perience of automobile dealers, 
the announcement points. out, 
should result in a better apprecia- 
tion of the economic factors that 
enter into the distribution of 
automobiles and make available 
basic information that should 
prove of value to those engaged 
in this business, and improve the 
standards of the trade. 

Through the Research Founda- 
tion, it is stated, the many prob- 
lems peculiar to the selling of 
automobiles will be exhaustively 
analyzed and the facts applied in 
an effort to work out constructive 
solution of these problems. Some 
of the conditions for which cor- 
rection will be sought are the 
causes of excessive used car 
losses, the effects of intra-dealer 
competition, and the effects of 
long term financing of automo- 
biles. The costs of doing business 
for various makes of automobiles 
and the degree of profit opportun- 
ity that exists under various op- 
erating situations will also be 
studied. 


Scott Medal Awarded 


To Charles Kettering 


DETROIT.—Charles F. Ketter- 
ing, vice-president and research 
director of General Motors Corp. 
was honored for the third time 
this year when he was named one 
of three men to receive the John 


medal and $1,000 for scientific re- 
search. 

In February Kettering received 
the Washington award fof 1935, 
given annually by five engineer- 
ing groups for “accomplishments 
which pre-eminently promote the 
happiness, comfort and well-be- 
ing of humanity.” 

Two weeks ago he was named 
as one of two men to receive 
Franklin medals for 1936, award- 
ed by the Franklin Institute of 
Philadelphia for “significant and 
timely contributions to the 
science of automotive engineer- 
ing.” 

Ford Leads Sales 

SEATTLE.—King County new car 
sales for the first 10 days of April 
follow: Ford, 135; Chevrolet, 126; 
Plymouth, 86; Dodge, 29; Stude- 
baker, 24; Pontiac, 22; Terraplane, 
21; Buick and Oldsmobile, 16 each. 
The total for the 10 days is 528 
units. 

In truck sales Ford also leads 
with 24. Chevrolet and Dodge fol- 
‘ow with 11 each. 











Federal Judge 
Bans Hearing 


MILWAUKEE.—Federal Judge 
F. A. Geiger has signed a pre- 
liminary injunction restraining N. 
S. Clark, regional labor director, 
and the regional labor board from 
holding a hearing in a labor dis- 
pute between the Highway Trailer 
Co. and the United Auto Workers 
of America. 

The trailer company, which op- 
erates plants at Edgerton and 
Stoughton, Wis., applied for the 
injunction, It charged that the 
Wagner labor act, creating the 
labor board, was unconstitutional. 

Judge Geiger entered a formal 
order in the J. I. Case Co. case 


| in which he had granted a prelim- 


inary injunction the week before. 

The Case Co. is also seek- 
ing to prevent Clark and the labor 
board from holding hearings. 
Judge Geiger said his findings in 
in the Case Co. suit were appli- 
cable in the trailer company case. 

The injunctions were granted 
on the ground that the Wagner 
act is of doubtful constitution- 
ality and that the plaintiffs had 
no other remedy at law. The suits 
will be heard later on their merits. 


Sodium Lighting Cuts 


Accident Rate in N. J. 


POMPTON LAKES, N. J.—The 
relationship of sodium lighting to 
highway safety after dark re- 
ceives definite support in the re- 
port of the first year’s experience 
on the Hamburg Turnpike in- 
stallation. Lighting on the mile 
and a half stretch is recognized 
as contributing to a 1,000 per cent 
reduction in night time accidents. 

“Since installation of sodium 
vapor lighting, Feb. 6, 1935, only 
one accident has been reported 
between 5:00 p. m. and 6:00 a. m. 
while the year before 11 accidents 
occurred between the same 
hours,” Chief of Police Arthur W. 
Gilbert said. 

Engineers of the Westinghouse 
Lamp Co. and of the Jersey Cen- 
tral Power and Light Co., de- 
signed and installed the lighting. 





STORE WITHIN A STORE. When George E. Adams, Spring- 
field, Mass., decided to doll up his parts department, he built this 
model store within his shop using real windows. One hundred and 
twenty-five persons took advantage of a special one-week opening 


offer. 


New England Dealer Sets Up 
New Type of Parts ‘Store’ 


SPRINGFIELD, Mass.—Carry- 
ing out his idea that automotive 
merchandising methods’ should 
follow as closely as possible those 
used in other lines of business, 
George E. Adams, president of 
George E. Adams, Inc., Ford deal- 
ership here, has set up an en- 
tirely new parts and accessory de- 
partment in the form of a store. 

The layout is somewhat simi- 
lar to that used by a few dealers 
in the west, but it is believed to 
be the first of its kind in New 
England or the east. In the Ad- 
ams establishment, the building 
is long and narrow, with depart- 
ments laid out in a straight line 
from the new car showroom in 
front to the service department 
at the rear. 

Duplicates Store 

The old stockroom, located be- 
tween the two major departments, 
was a maze of bins and cup- 
boards, with a small counter over 
which parts were dispensed. This 
space has now been converted 
into a modern store. The end fac- 
ing the service department has 


Proved by Millions, Over Millions of Miles 


BORG & BECK 
CLUTCHES 


DIVISION OF BORG-WARNER CORPORATION 


been enclosed with a modernistic 
store front having large plate 
glass windows and metal trim. 
Counters display cases and 
shelves have been set up inside 
so that the customer can shop 
at his or her leisure and in much 
the same way as in a modern re- 
tail store. 

“People are tired of buying 
from a counter set up in a dark 
and dusty stockroom,” Adams 
said. “In years gone by the cus- 
tomer had to wait while a clerk 
hunted through everything he had 
in stock before he could find the 
particular item wanted. Today 
people have become accustomed 
to shopping in stores where every- 
thing is displayed and stocked 
systematically. In such establish- 
ments there is no waiting while a 
clerk goes on a hunting expedi- 
tion. He knows where every- 
thing is.” 

In Good Location 

The new “store” is ideally lo- 
cated. People wanting service 
come in through the new car 
salesroom and must pass through 
the new accessory and parts de- 
partment to reach the service de- 
partment. Those who drive into 
the latter department must come 
into the cashier’s cage, located in 
the new car salesroom. Thus each 
customer has to pass through the 
parts department. 

As a special opening offer, the 
company sold a combination of 
a hot water heater and a sleet 
chaser for $12.75, installed. Dur- 
ing the week that the offer was 
in force 125 persons took advan- 
tage of it, Adams reports. 


Agin’ Loose Cows 

ORLANDO, Fla.—Walter L. Hays, 
president of the American Fire and 
Casualty Co. is leading a safety 
drive throughout the state. As chair- 
man of the Florida State Chamber 
of Commerce safety committee and 
a member of the governor’s safety 
committee, Hays is active in trying 
to rid state highways of “wandering 
deathtraps” in the shape of roam- 
ing livestock. He wants the 1937 
legislature to act on the matter. 
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Metallic Type Finishes Increasing in Popularity 


Duco Advises Refinishers 
Best Color Combinations 


metallic colors in the range of 


WILMINGTON, Del.—The out- 


standing advance of metallic-type 
finishes to the foreground in the 
automotive field has brought up 
the question of which metallic 
colors are most suitable for au- 
tomobile use and how they should 
be striped, according to the Duco 
Color Advisory Service which of- 
fers a few helpful suggestions to 
automobile manufacturers and to 
refinishers, the latter in repaint- 
ing used cars. 

The vogue for metallic finishes 
is stronger than ever, the service 
survey discloses, Throughout the 
industry schedules have been 
changed to accommodate the tre- 
mendous demand for this new 
type of finish, and in many cases 
where only one metallic was of- 
fered at the beginning of produc- 
tion, two or three are now avail- 
able. 


Striping Often Detracts 


Metallic lacquers in themselves 
are so irridescent and so bril- 
liant that they need little to aug- 
ment their beauty. While grey 
shades are livelier if striped in a 
bright color, striping often de- 
tracts from the attractiveness of 
other metallic colors. If a car 
finished in a metallic color has a 
chrome moulding and wide 
chrome discs on the wheels, it will 
usually be more attractive if no 
other accent is used. 


Undoubtedly, grey is and prob- 
ably will continue to be the most 
successful metallic color. Being 
the most metal-like, it is the 
metallic least affected by varied 
lighting. While other colors tend 
to lose their attractiveness under 
lighting unfavorable to their pig- 
mentation, metallic grey will bask 
in any light. Grey shades run the 
gamut from pale beige grey 
through green and blue-green to 
blue. If their best qualities are to 
be brought out, these variations 
should be striped as follows: 


Stripings Listed 


Neutral grey—scarlet, vermilion, 
orange, yellow, emerald and blue; 
beige grey—gold bronze, yellow, 
orange, turquoise and sea green; 
green grey—gold bronze, orange 
and emerald green; blue-green 
grey—gold, orange, yellow, bright 
blue-green; blue-grey — yellow, 
orange, scarlet, vermilion and 
bright, pure blue. 

There are many handsome 


As Others See It 


(Continued from Page 6) 


violator. That is a sensible sug- 
gestion. The laws are on the books 
of most states; it is up to the police 
and the courts to enforce them, and 
to legislatures to make 
stringent, if necessary. 

Wherein do the recommendations 
fail? They do not consider the im- 
mense amount of legislation adopted 
by cities and municipalities to govern 
the use of automobiles, much of it 
silly, much of it technical, much of 
it designed merely to place respon- 
sibility in case of accident but never- 
theless used by the police to harass 
the safe driver who sometimes uses 
his common sense in violation of the 
strict letter of the law. 

The driver who is off the home 
grounds drives at his peril—not that 
of the public, but his own—because 
he does not know the state law or 
the local ordinances. There is no 
such thing as a uniform traffic code. 

Furthermore, because the police 
enforce the laws and ordinances ac- 
cording to whim, and intermittently, 
the visiting driver is likely to do as 
he sees others doing, and thus un- 
wittingly run foul of authority. 

The traffic situation all over the 
country is a mess, and the driver, 
no matter how careful he may be, 
is too often the victim of laws and 
ordinances passed in the days of 
two-wheel brakes, narrow tires and 
rough roads. 

The automobile industry will do 
well to pay some attention to that 
phase of the traffic question. 

—Detroit News. 





them more | 





not-to-bright brown, blue and 
green variations. Browns look 
well with orange, yellow and tur- 
quoise blue striping. Sea and 
emerald greens, as well as ver- 
milion, can be used to good ad- 
vantage as accent colors. Green 
is always at its best striped with 
gold bronze or a brighter green, 
while blue seems most adaptable 
to a stripe of blue lighter and 
brighter than itself. The beauty 
of metallic blue can be heightened 
through the use of two wide 
stripes side by side — one light 
blue, the other silver. 

Dark blues and greens contain- 
ing only a barely perceptible 
amount of metallic content have 
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THREE GENTLEMEN FROM FRANCE: Above you see Pierre 
Beltrand, B. Boetto and G. Hays, three executives of the Bendix 
interests in France as they visited the administration offices of the 
Bendix Aviation Corp. at South Bend last week. 


ings, the dark blue is enhanced 


great depth. While these may be 
by a dark scarlet stripe, and a 


garnished with conventional strip- 


wide stripe of bright green 
banded by lines of gold, which, 
it is said, deepens the rich tones 
of dark green. 


Bright Colors Garish 


Very light metallic colors are 
hardly likely to be a problem since 
they are flat and uninteresting. 
Bright colors sometimes look well 
on a panel or on a showroom 
floor, but on the street their ap- 
pearance is apt to be rather gar- 
ish, They are more suitable for 
demonstration, show car, or com- 
mercial use than for conven- 
tional passenger cars. This is 
even more pronounced of maroons 
and reds than of other colors, 
for the addition of metallic con- 
tent in many instances causes 
them to have an appearance 
not unlike Christmas tree orna- 
ments. 





SAFETY AND STYLE ARE Gps IN Pontiac 


with this Gracefully Contoured one-piece 
solid steel “Turret Top” 


| p= DESIGNERS gave it a headstart on the style parade 
when they created the lines of this stunning Pontiac. 
But beauty must be more than skin deep — and with 
the solid steel “Turret Top” Body by Fisher they 
endowed this car with strength as well as smartness, 
comfort as well as eye-pleasing beauty. 


Note how the smooth-flowing lines of the one-piece 
“Turret Top” crown this car with sleek, streamlined g 
style. Note the obvious sturdiness of the whole car, ’ 
capped in seamless steel that ties it into one weave- 
proof, shock-proof unit. 


“Turret Top” provides. 


Note, too, the chromium-trimmed Ventipanes of Fisher 


THE MARK OF THE MODERN CAR 


ONE-PIECE SOLID STEEL 
on GENERAL MOTORS CARS ONLY: CHEVROLET - 


MOTORS 


No Draft Ventilation — Pontiac has all-weather, draft- 
free comfort to complete the style and sturdiness the 


Pontiac is big, and roomy, and deeply satisfying in its 
brilliant performance. But Pontiac owners very often 
trace their pride of ownership to smartness and dur- 
ability and abiding comfort as well—and these are the 

ualities Pontiac ¢ Ihersaee from the one-piece solid steel 


Turret Top” Body by Fisher. 


oe 


OP BODY BY 


OLDSMOBILE - 


TURRET 


* Registered 


PONTIAC - BUICK 


LASALLE - CADILLAC 





WASHINGTON. Exports of 
automotive products from. the 
United States during February 
continued at a high level, accord- 
ing to a report released this week 
by the automotive division of the 
Department of Commerce. 


The total valuation of such for- 
eign shipments during the month 
was $22 845,769, compared with 
$22,905,758 in January and $21,- 
126,746 in February, 1935. The 
slight recession from the preced- 
ing month’s total, it is pointed 
out, was entirely accounted for 
by lowered exports in the miscel- 
laneous group. 


Shipments of passenger cars in 
the month under review totaled 
15,944 units, valued at $9,270,425, 
compared with 15,779 units, val- 
ued at $8,896,437, in January, and 
14,984 units, valued at $8,736,718, 
in February of last year. The 
Union of South Africa retained 
its position as the leading country 
of destination for American pas- 
senger cars, followed by Australia, 
the United Kingdom, Sweden and 
Japan. The demand for cars un- 
der $850 as well as for those over 
$2,000 was reduced from the Jan- 
uary figures, but purchases in the 
class “over $850, not over $1,200,” 
advanced from 818 units, valued 
at $784,655, to 1,348 units, valued | 
at $1,294,186. The $1,200 to $2,000 | 
class was also slightly improved 
over the January total. 

Truck and bus exports in Feb- | 
ruary of this year amounted to} 
9,897 units, valued at $4,913,997, in 
comparison with 9,756 units, val- | 
ued at $4,867,661, in January and 
6,726 units, valued at $3,625,731, in 
the corresponding month of 1935. 


Improvement over January was | 


confined to the higher capacity | 
models over one and a half tons, | 
together with bus chassis. Japan 
accounted for 1,117 units, valued 





at $363,891, compared with 333) 
units, valued at $111,631, in the| 
opening month of the year, and 
regained its position as the chief 
market of importance for com- 
mercial vehicles. Australia, Egypt, | 
Spain and British India followed | 
in the order given and in each of 
these countries a substantial im- | 
provement was evidenced over the | 
January figures. 

The average unit export value | 
for passenger cars and trucks 
during February was $581 and/| 


IN LOS ANGELES where the Japanese colony 


| warned 


| this 
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U. Ss. Car Exports On 1 High Level During F ebruary 


Valued at $22, 845,769 
Against $21,] 126,746 i in 39 


$496, compared with $563 and $498, 


respectively, in January. 

Exports of miscellaneous auto- 
motive products in February, 
1936, were valued at $8,661,347, 
compared with $9,141,660 in the 
preceding month and $8,764,287 in 
February, 1935, statistics show. 


Allis-Chalmer’s Workers 


To Get Vacation and Pay 

WEST ALLIS, Wis.—Vacations 
with pay for its 10,000 employes 
and a bonus to be paid at Christ- 
mas for shop workers amounting 
to 3 per cent of actual earnings 
between Mar. 1 and Dec, 12, 1936, 
have been promised by the Allis- 
Chalmers Mfg. Co. Whether the 
plan in general will be continued 
after this year depends on busi- 
ness conditions. 

Of the 10,000 employes to bene- 
fit under the program, some 8,000 
are in the shop and 2,000 in the 
office. Of the total, between 6,500 
and 7,000 are employed at the 
local plants, where employment 
has reached the highest point in 
history. Others to benefit include 
those employed at the plants in 
La Crosse, Wis.; Pittsburgh, La 
Porte, Ind.; Springfield, Ill.; Nor- 
wood, O., and Boston, Mass. 

Wages paid by the company 


| now are said to be at the highest 
although the 40- | 


instead of the 48-hour | wee A ‘ 
| built in Detroit and costing, at 


rate on record, 
hour week, 
week worked before the depres- 
sion, is still in effect. The com- 
pany’s program is expected to 


|} mean the expenditure of more 
| than $500,000. 


It was a volun- 
tary move on the part of the 
corporation and has been for- 
mally agreed upon and announced 
to the works council. 


Bars Foreign Auto Bulbs 


BOSTON. — Frank A. 
Registrar of Motor Vehicles, 
Massachusetts 
against the use 
bulbs for headlights and taillights. 

A study of the reasons for lights 
failing to comply with State regu- 
lations, he said, disclosed that fail- 
ures were due to “the invasion into 
territory of Japanese and 
Czechoslovak bulbs, which are 
greatly inferior to those of Amer- 
ican make.” 


Goodwin, 
has 


Chrysler sales division of Chrysler Corp. has an all Japanese agency 
which Chris Sinsabaugh told about in his California Sparks Mar. 21. 
The Asahi Garage is owned and operated by Fred M. Tada and K. N. 
Nanba. The business was founded in 1927, All employes are Japanese. 


Tada is shown in inset, 





| one of the new-fangled gas carts 


| on the Cartercar which got along 





| play and service facilities to be 


| structure. At this time he put up | 


I | ing one of the finest show rooms 
motorists | 
of foreign-made | 


| braces wholesale as well as retail 


Chalks Up Record March; 


|for the Bendix highway safety 


| The entire staff of 42 Bendix key- 


is very large, | 





Louis Engel jr.’s store today 


BUFFALO.—Local trade circles 
will observe an interesting event 
this week—the 30th automobile 
business anniversary of Louis 
Engel jr, who in the three decades 
of his career sold more than 100,- 
000 vehicles. 


Once upon a time Louis Engel 
jr. also was, in point of age, the 
city’s youngest purveyor of trans- 
portation. This was when he, a 
stripling of 18, rented a small 
building on Pearl St. and forth- 
with started pestering folks to 
cut down on walking by driving 


for which he had acquired the 
local agency. 

Engel’s first gasoline love was 
a ‘Queen’ car, a 4-cylinder marvel 


the factory, $1750. Later he took 


with two cylinders and was other- 
wise odd in that it used neither 
a clutch nor a transmission with 
gears. 

In 1922 Engel’s business had 
reached a volume calling for dis- 


found only in a specially designed 


a four-story automobile em-}| 
porium at 1172-78 Main St., hous- 


in Buffalo and providing shop 
space for the simultaneous serv- 
icing of 50 cars and trucks. 

In late years the Engel organ- 
ization has made an outstanding 
success in marketing Dodge and 
Plymouth passenger cars and 
Dodge trucks. The firm’s yearly 
turnover in these vehicles em- 
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Louis Engel jr. 


operations; in the latter field En- 
gel is associated with 19 retail 
dealers covering the entire terri- 
tory of Erie County and in sec- 
tions of Niagara and Cattaragus 
counties. 

“To sell automobiles 30 years 
ago was a job that would take 
the heart out of many a present- 
day salesman,” said Engel, in 
speaking of his career to an ADN 
representative, today. “First of 
all you had to prove that your 


|}ear could be kept running. You 


could only deal with customers 


| who had the cash to pay for the 





Sees Still Greater Cain 


By D. M. 


SEATTLE.—Last month was| 
the best his firm has enjoyed in| 
17 years, but S. L. Savidge, head | 
of the Dodge-Plymouth Co. of | 
that name, is even more enthused | 
about the coming spring and sum- | 
mer. 

“Last month we sold 557 units,” 


|} down the next few months,” 
believes. 
|} ume reaches the peak about June 


TREPP 
he said. “This month we expect 
to pass the 600 mark, an increase 
of about 10 per cent. April sales 
thus far warrant this. 

“The used car inventory is still 
a trifle top heavy, but it will level 
he 
“Usually used car vol- 


| 1. This year we think it will reach 


500 Service Men to Meet | 


May 25-28 in South Bend | 
SOUTH BEND.—More than 500 


| people representing 30,000 U. S. 


automotive service men will meet | 


conference, here May 25 to 28. | 
men in the company’s field or- | 
ganization are preparing the pro- 
gram under the direction of | 
Frank B. Willis, vice president in | 
charge of sales. 

After the completing of the | 
conferences now in progress at | 
the various Bendix plants the 
field staff will be sent out in a| 
fleet of newly purchased cars and | 
cover the entire country as ad-| 
vance agents for the May con- 
vention and ambassadors of 
safety, 


| Stephens 


a peak about Aug. 15, due to the 
| bonus.” 

Savidge reports the truck 
market particularly good with the 
| outlook the brightest in years. 
Replacement business looms big, 


| he says, and backs up his state- 
| ment by pointing to the 60 feet of 


frontage just added to his truck 


| store. 


Takes on Trailers 


MINNEAPOLIS. — The W. R. 
Co., Buick and Pontiac 
dealers here, have been granted ex- 
clusive distribution rights in Min- 
nesota and western Wisconsin for 
the Covered Wagon trailer, a mod- 
ern trailer coach. 


Several sales have already been 


| made, according to W. R. Stephens 


and Floyd Whitaker, and one of the 
three models is given a conspicuous 
place in the display rooms, 


—and 30 years ago 


car in a lump sum. Deferred pay- 
ments were then unknown in au- 
tomobile selling. Finally, since 
motoring was a new art, you had 
to teach the buyer the tricks of 
driving. 

“In those days automobile trav- 
el often took the form of tours, 
many of them competitive. There 
being no roads to speak of, a 
pathfinding car was first sent out, 
to lay out a negotiable route. The 
touring caravan proper was pre- 
ceded by a confetti car from 
which strips of paper were 
strewn; the confetti, clinging to 
the ground, to trees and to bush- 
es, marked the path, especially 
for stragglers. 

“One of the early endurance 
runs in which I participated, and 
finished as winner, was organized 
by the Automobile Club of Buf- 
falo and run Sept. 7, 8, 9, 10 in 
1910. The cars were required to 
cover 200 miles on each of the 
four days, 800 miles in all. Tool 
boxes were sealed and there were 
officials, starters, observers, 
checkers, judges, the finish being 
celebrated with a whacking ban- 
quet at which prizes were award- 
ed and penalties announced. One 
of my most appreciated posses- 
sions is a large silver trophy 
awarded me for achieving a per- 
fect score, in the 800-mile tour 
mentioned, with a  2-cylinder 
Cartercar. 

“Things certainly have changed 
in the 30 years that have elapsed 
since I started in business,” con- 
cluded Engel—“I feel happy over 
having had a share in the de- 
velopment that have made Amer- 
ica the ‘nation on wheels’ that it 
is today.” 


Farm Products Trucking 
Gains 47% in California 


SACRAMENTO, Calif. — Motor 
truck movement of farm products 
out of California gained 47 per 
cent in 1935 and incoming ton- 
nage transported by motor car- 
riers more than doubled, accord- 
ing to a report released here by 
S. S. Rogers, chief of the State 
Bureau of Fruit and Vegetable 
Standardization. 


Bureau figures show that farm 
products equal to 9,805 railroad 
carloads left California by motor 
truck last year. This is a gain of 
47 per cent over the 6,683 carloads 
of fruits and vegetables trucked 
out of the state in 1934. 

Incoming trucks brought into 
California last year 3,445 carloads 
of produce, compared to 1,682 car- 
loads for the year previous. 

The in-and-out total, equivalent 
to 13,250 carloads, consisted of 30 
varieties of fruits, nuts and vege- 
tables. There were 3,445 carloads 
of citrus fruits and 2,476 carloads 
of potatoes. 

Every truck transporting fresh 
produce in or out of the state is 
stopped at one of the 19 inspec- 
tion depots, where officials check 
the contents to ascertain con- 
formity to standardization laws. 








Stalled Cars Created 2 
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AAA Report for 1935 Reveals 
Many Ty pes of Service Needed 


DETROIT.—A recent report by | 


the American Automobile Assn., 
issued from its headquarters in 
New York shows that a part of 
the 26,000,000 automobiles in use 
in the United States in 1935 creat- 
ed 27,136,000 emergency road serv- 
ice jobs. The facts were gathered 
by the various branches of the 
association and affiliated garages 
and service stations. 


It is the first report of its kind 
and not only does it prove that 
service work on automobiles fur- 
nishes one of the biggest money 


Harvard Bureau 
Plans to Make 
Safety Survey 


CAMBRIDGE, Mass.—A com- 
prehensive study of methods used 
throughout the country to test 
and control automobile drivers 
for accident prevention will be 
made this year by the Harvard 
University Bureau of Street Traf- 
fic Research co-operating with 
the American Assn. of Motor Ve- 
hicle Administrators. The survey 
will be made on the theory that 
motor vehicle departments are in 
the most strategic position to re- 
duce accidents through the edu- 
cation, selection, control and re- 
striction of drivers. 

Co-operating in the work will 
be a committee appointed by Lew 
Wallace, superintendent of the 
motor vehicle department of Ia. 
and president of the Association 
of American Motor Vehicle Ad- 
ministrators. Included will be 
Dr. Miller McClintock, head of 
the Harvard traffic bureau, 
Charles H. Hartnett, commission- 
er of motor vehicles, Albany, N. 
Y., Raymond E. Cato, chief of the 


California highway patrol, John | 


Q. Rhodes, department of motor 


vehicles, Richmond, Va. and Wal- | 


lace. 


under six heads, first of which 
will be driver examinations for 
operating licenses, this aspect in- 
cluding a check-up on the com- 
mon faults of drivers and sug- 
gesting remedial measures. Sec- 


ond will be a study of accident | 


record systems, with a view to 


making these records easier to | 
analyze, Other main topics will | 
be causes of the revocation and | 
suspension enforcement work of | 


administrators and state police, 
equipment 
eral administrative matters. 


Stricter License Law 


Sought for Kansas | 


Prediction | 


TOPEKA, Kan. 
that legislation designed to en- 
force more careful driving of mo- 
tor vehicles on Kansas highways 
so as to reduce the traffic toll in 
life and property may be expected 
from the next legislature, was 
made here by State Senator Kirke 
W. Dale, Arkansas City, chairman 
of a special committee appointed 
by the legislative council to study 
the safety problem. 

Important recommendation of 
Senator Dale’s committee is the 
legislative strengthening of the 
present driver’s license law. The 
present law is most indefinite and 
makes no ‘great demands on the 
intelligence or driving experience 
of the applicant. The written test 
required of recent applicants is of 
a most elementary nature, 


Wants Drivers Licensed 


ATLANTA, Ga. — Establishment 
of a drivers’ license for operators 
of. motor. driven. vehicles within, the 
city. limits. will be proposed at the 
forthcoming meeting of the city 
eouncil ‘which is to be held on Apr. 
20; annownces' Councilman: J. A 
White, chairman. of..a, joint; commit 
tee studying traffic problems. 


The survey is to be organized | 





inspections and gen- | 





making opportunities for dealers 
and service garages but supplies 
proof that the motor vehicle is 
one of the country’s biggest creat- 
ors of employment and one of 
the most remunerative for the 
employe. In issuing the report 
the AAA finds an opportunity to 
point out the injustice of taxing 
the automobile as a luxury and 
declares that taxes for repairs 
and parts as a result of accidents 


or mishaps beyond the control | 


of the operator are unfair. 


1,000,000 Out of Gas 
“One million cars and trucks 
ran out of gasoline and called 
for aid from the AAA emergency 
stations in 1035,” says the report. 





“More than 8,500,000 drivers called 
for aid because of flat tires while 
on the road; cold weather caught 
more than 54,000 owners stalled 
with frozen motors which re- 
quired towing in the car and 
thawing the motor, some of these 
requiring repairs because of crack- 
ed motor blocks; 5,400,000 were 
stalled by ignition troubles; 3,- 
200,000 were caught with depleted 
batteries; 1,245,000 ran off the 
roads or were wrecked in col- 
lisions; 2,000,000 had starter dif- 
ficulties and 437,000 had carbure- 
tor troubles. All told 21,836,000 
cars and trucks during the year 
were handled by the AAA service 
with a service volume of 27,136,- 
000 actual service orders being 
recorded.” 


The AAA in summarizing the 
report, adds that if the tire serv- 
ice work was on a basis of 50 
cents for each tire repair it 
would account for $4,250,000 worth 





of work. The battery assistance at 

50 cents per battery would ac- 

count for another $1,600,000. 
Shows Service Importance 
Starter help added $1,000,000. Ig- 


nition corrections at 50 cents per | 


job added $2,700,000. These items 
totaled $9,450,000. No _ estimate 
was made for the wrecks, car- 
buretion difficulties or the 


possibilities of profits in service 
and the importance of service as 
a part of a dealers business. 


Sealed Power Valves 

GRAND RAPIDS, Mich. — To its 
established ring, piston and cylinder 
sleeve lines, Sealed Power has added 
a complete line of valves and valve 
assemblies. The valves which will 
be marketed under the name “Sealed 
Power—Detroit Motor Valves” are 
manufactured for Sealed Power 
Corp. by the Detroit Motor Valve 
Co. 


| FLINT. - 


cars | 
frozen up. The report shows the | 
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7,136,000 Emergency Job 


Forge Plant Expanded, 
Buick Official Asserts 


Increasing demands 
| placed upon the manufacturing 
facilities at the Buick Motor Co. 
have necessitated expansion in 
the forge plant, it was announced 
today by Harlow H. Curtice, 
president. 

An addition to be constructed 
for housing the forge heat treat- 
|ing units, will permit a revamp- 
| ing of the forge division designed 
| to improve working conditions 
|and increase the capacity of the 
| plant. 
| New heat treating equipment 
| will be installed in the new build- 
ing, construction of which is ex- 
pected to get under way within 
a few days. 


| Cost of the steel and concrete 
| structure, exclusive of equipment 


| will be more than $26,000. 


beauty 
SNOW 


coaches and busses use it almost universally 


HEN you show a car with Velmo 
V V upholstery, you can count on making 
a hit from the moment you open the door. 


This beautiful, low-pile mohair velvet has 


eye-appeal and rich feel no other weave can 


approach. It is often the means of closing a 


slipping sale if you tell a customer: 


“Aside from its beauty, mohair velvet is the 


longest-wearing upholstery known. Railroad 


because it is so easy to keep 


clean, never mats 


down, is kind to clothing, prevents rub and 
shine caused by hard-surfaced fabrics. It is 


cool, too, for air passes between the erect 


fibres. 


Velmo is literally “Good to the Last Mile!” 


...and so is its beauty. It 


is a quick-selling 


argument for any car and any salesman. 


VELITO 


MOHAIR VELVET 


A GOODALL-SANFORD PRODUCT 


L. C. CHASE & COMPANY, INC. 
selling division of Goodall-Sanford 
295 Fifth Avenue, New York 


Boston » Chicago » Detroit ¢ San Francisco 
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Collect Operating Fees 


In Lieu of Property Tax 


By AL WADDELL 


SACRAMENTO, Calif. — Cali- 
fornia’s new motor vehicle license 
fee system, calling for collection 


of an operating fee in lieu of city | 


and county personal property 
taxes, brought in $4,123,142.27 in 
January, the first month the new 
statute was effective, according 
to Ray Ingels, director of motor 
vehicles for the State. 

Of the total vehicle license fees 
collected, 37%2 per cent will be 
paid to cities and counties, 1 per 


cent will be retained by the de- | 


partment of motor vehicles for 
operating expenses, and the re- 
mainder will be retained by the 
State. 

Of the monies paid to cities 
and counties, 25 per cent must 
be used for law enforcement and 
regulation, control and fire pro- 
tection of highway traffic. Funds 
retained by the State will go to- 
ward retirement of highway 
bonds. Cities and counties will re- 
ceive their shares according to 
population, payment being made 
quarterly. 

Los Angeles ranked first in col- 
lection of motor vehicle license 
fees, taking in $1,739,168 in Jan- 


uary. San Francisco’s office of | 


the motor vehicle department col- 
lected $664,701.96 and $349,482.20 
was the amount taken in by the 
Oakland office. The office here at 
Sacramento took in $760,120.89 
which included the mail pay- 
ments from all parts of the State 
where the department does not 
have a branch office. 

The average California vehicle 
license fee, collected at the rate 
of $1.75 per $100 valuation as de- 
termined by the department of 
motor vehicles, was $3.414 for the 
entire state. Variations of the 


{average were $4.048 in San Fran- 
cisco; $3.399 in Los Angeles; 


o—_— -—-- 


ryout 





| 
| 


| 
| 


| $3.1389 in Sacramento and $2.923 | 


in Fresno. 
During 
motorists 
number plates for their cars, the 
sum of $3 being charged for 
plates, in addition to the operat- 
ing fee of $1.75 per $100 valuation. 


January 


'Park to Park Highway 
To Open in Canada 
TORONTO.— The world’s first 


California | 
paid $4,387,517.99 for | 


highway to run through two ad-| 


joining national parks will 
|opened in July 
Glacier International Peace Park, 
on 
dary between Canada 
| United States, according to Na- 


|tional Parks of Canada officials. | 


| The allow 


new highway will 
United States traffic moving 
northward to enter Canada 
through the International Peace 
Park. 

This road, known at present as 
the Kennedy Creek-Belly River 
cutoff, will furnish direct connec- 
tion between Glacier National 
Park, Montana and Waterton 
| Lakes National Parks, in Alberta, 
|eliminating the present longer 
| route via Cardston, Alberta, The 
new road connects with U.S. 87 
about four miles north of Babb, 
Mont., and runs northwesterly 
through the northeast corner of 
Glacier Park, to cross the inter- 
national boundary into Waterton 
Lakes Park. There the road cuts 
west to the Belly River valley, 
and running north joins the 
| Waterton-Cardston road a few 
| miles north of the town of Water- 
‘ton, Alberta. 


Nebraska Dealers Differ 
On Winter Wheat Prospects 


By JAMES 

LINCOLN, Neb. — A_ 740,000 
bushel decline in Nebraska’s win- 
ter wheat crop is indicated by the 
Apr. 1 crop condition survey, ac- 
cording to A. E. Anderson, state 
and federal crop statistician. 
Automobile dealers are slightly 
divided as to whether this will 
mean smaller sales volume in the 
western half of the state (the 
eastern half has adequate mois- 
ture to carry on for some time) 
or whether reduced acreage will 
boost prices enough to care for 
the decline in production. 

Spring sales are 
whatever the year-round pros- 
pects may be the dealers agree, 
but crops will have a lot to do 
with sales later in the year. Con- 
dition of winter wheat in Neb- 
raska is 68 per cent of normal 
with a perspective production of 
35,660,000. In 1935 the crop was 
36,400,000 bushels. Anderson’s esti- 
mate of wheat acreage abandon- 
ment is 18 per cent. 

“Unless plenty of moisture is 
received in April,” he said, “the 
abandonment is likely to be much 
higher by May 1. The moisture 
supply was short last fall, last 
winter and so far this spring in 
the western panhandle counties, 
and also very short in southwest- 
ern counties. Although conditions 
are somewhat better in south- 
central counties, moisture is very 
short. Elsewhere, moisture con- 
ditions are favorable and wheat 
is promising.” 

Bright sides of this situation, 
however, are contained in direct 
telegraphic contacts with the 
western part of the state. At 
North Platte the moisture of the 
last three weeks has materially 
improved crop conditions, and a 
75 per cent normal yield is ex- 
pected. Normal for the county is 
one and a quarter million bushels. 


going up, | 


R. LOWELL 
| A considerable amount of the 
1935 crop is still in the hands of 
the farmers. 

Since April 1 enough moisture 
has fallen in the panhandle to 
sprout the grain nicely, farmers 
report, but additional rainfall will 
be needed this month and in May. 
Farmers of this area of Nebraska 
bought more trucks and tractors 
last year than for any year since 
1930. 
and with sufficient 
trucks and passenger cars will 
| set up a new fall sales record. 

Executive heads 
major credit associations visiting 
Omaha last week, made opti- 
mistic predictions about the busi- 
ness picture for the coming 
months of 1936. A billion dollar 
increase in the nation’s agricul- 
tural income this year was fore- 
cast by Henry H. Heimann of 
New York, executive manager of 
the National Association of Credit 
| Men. 


Increasing Air Traffic 


Necessitates Building 
CLEVELAND. — Larger air- 
ships and increasing traffic will 
necessitate an outlay by the avia- 
tion industry in 1936 of approxi- 
mately $20,000,000 for new manu- 
facturing and air terminal facil- 
ities, it was estimated today by 
W. J. Austin, president of The 
Austin Co., following a nation- 
wide survey of the aviation in- 
dustry. 

Negotiations are already under 
way for a large amount of con- 
struction work in connection with 
aviation and the outlook is that 
this branch of industry will con- 
tribute substantially to the gen- 
eral improvement in prospect for 
the building industry, according 
to Austin. 





Spring sales are excellent | 
moisture, | 


of the two} 


be | 
in Waterton- | 


the Alberta-Montana boun-| 
and the| 


WASHINGTON. Highways 
pay their way by reducing the 
operating costs of vehicles using 
them, and on heavily traveled 
roads they return 
profits to the public, says the 
United States Bureau of Public 
Roads after a study of the mile- 
age of vehicle travel 
States in comparison with high- 
way expenditures. 

Annual payments for highways, 
the bureau reports, amount to 
slightly more than one cent per 
mile of vehicle travel on all high- 
ways in Wisconsin, Michigan and 
Minnesota, according to figures 
collected by the Department of 
Agriculture. In Wisconsin and 
Michigan the payment is 1.08 
cents per mile and in Minnesota 
1.1 cents per mile. 

Analysis of highway costs and 
travel on the State systems, which 
include Federal-aid roads, of Wis- 
consin and Michigan shows that 
payments amount to .83 cents 
and .86 cents per mile of travel 





Austin Corp. 


Settles Taxes 


BUTLER, Pa.—An agreement 
between the American Austin 
Parks Corp. and city of Butler, 
the city school district and But- 
ler county providing for abate- 
ment of interest and penalties on 
delinquent taxes on the Austin 
plant here has been approved 
|unanimously by city council. 


Under the proposed agreement 


alties on the $38,650 in back taxes 
due them for the past six years, 
on condition the firm pay the 
full face amount of the taxes in 
monthly installments over the 
next six years. 

The firm is to make 10 monthly 
payments of $450 each, the 
monthly payments of $569.18 for 





the next five years. It was esti- 
mated that the total amount in 
interest and penalties abated un- 
der the plan, would be slightly 
less than $4,000. Penalties and 
interest on city taxes would 
amount to almost $3,000 of that 
amount it was estimated. 

The city’s share of the taxes 
due on the plant is $14,500. The 
school district’s portion is $11,600 
and the county’s share $12,605.64. 


substantial | 


in three | 
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respectively. The figures 
county roads are 1.23 cents 
Wisconsin and 1.66 cents 
Michigan. 

The lower costs for main high- 
ways agree with the well estab- 
lished rule that large volumes of 
traffic make possible the con- 
struction and maintenance of 
high-type surfaces at a very low 
cost per mile of travel. 

The actual saving in vehicle 
operating cost resulting from re- 
placing a dirt road with a smooth, 
hard surface has been variously 
estimated and is probably not less 
than three cents a mile. On this 
basis, says the bureau, a large 
mileage of highways is paying 
tremendous profits to highway 
users. Actual payment of gasoline 
taxes and motor vehicle fees, 
when distributed in proportion to 
travel on different roads, show 
that many highways are earning 
substantial profits for the public. 

Travel on the roads of Minne- 
sota is not so heavy as in the 
other two states and payments 
for highways amounted to 14 
cents per mile of travel on the 
State system and 1.3 cents per 
mile on county roads. 

Payments per mile of travel on 
city streets ranged from 0.5 cents 
to 1.08 cents and for township 
roads from 1.29 cents to 3.1 cents. 

These figures are based on 
travel on all roads of each of the 
classes and are not restricted to 
travel on those that have been 
improved. 


|S. Dakota Takes Lead 


| the city school board and county | 
agree to abate interest and pen- | 


In Accident Decrease 


PIERRE, S. D.—South Dakota 
had the largest percentage de- 
crease in automobile accident fa- 
talities during the first two 
months of 1936 of any state for 
which figures were reported to 
Myrtle Morrison, secretary of 
state. 

With only six fatal automobile 
accidents in January and Feb- 
ruary of this year, South Dakota 
had a drop of 72.2 per cent. Thir- 
teen other states showed de- 
crease, four reported no change 
and eight had increases. The 
others did not report. 

In the 26 states reporting, mo- 
tor vehicle accident deaths total- 
ed 1,698 for January and Feb- 
ruary compared with 1,790 last 
year, a decrease of 5.14 per cent. 





an 


i. 


SPEEDWAY 


A. W. “AL” RICKENBACKER takes leave of T. E. “Pop” Meyers and the Indianapolis Motor 
Speedway corporation office as he start his 10,000- mile swing through 14 states in the east and middle- 
west, in the interest of the annual 500-mile speedway classic on May 30. Rickenbacker, a brother of 
Captain Eddy, has used a Pontiac car the last two y ears for his annual pilgrimage. 


Highways Pay Own Way, 


Return Substantial Profits 


Federal Orders 
Double Last Year 


DETROIT.—Orders for trucks 
received by the Federal Motor 
Truck Co. for March are approxi- 
mately double the number re- 
ceived during the corresponding 
month last year, according to 
J. F. Bowman, vice-president in 
charge of sales. Bowman said 
that orders received from Fed- 
eral dealers during March repre- 
sented the best sales record since 
March, 1929. 

Although sub-normal weather 
was responsible for a slackening 
in shipments from the Federal 
plant in February, orders for the 
first quarter of the year showed 
a substantial increase over the 
same period in 1935. The gain 
amounted to 36 per cent. Bow- 
man stated that in order to take 
care of the rush of orders that 
began in March, the production 
schedule of the Federal factory 
had been speeded up extensively. 

“I believe that the figures for 
March, and for the first quarter 
of the year, are indications that 
we will enjoy one of the most 
successful spring selling seasons 
in years,” said Bowman. “When 
business conditions in practically 
every line of industry are better, 
increased sales of motor trucks 
inevitably follow. The Federal 
sales organization is very optim- 
istic in regard to the future, and 
is looking forward to one of the 
most successful selling years in 
the history of this company.” 


U. S. Statistics Abstract 


Now Ready for Mailing 


WASHINGTON. — The 57th an- 
nual edition of the “Statistical 
Abstract of the United States,” 
reference book for business men, 
economists, and students, is now 
ready for distribution, the De- 
partment of Commerce has an- 
nounced. 

This volume is a companion 
piece to the “Survey of Current 
Business” and is an encyclopedia 
of statistical data collected by 
governmental and private agen- 
cies. 

As in former editions subjects 
covered include: area and popula- 
tion; education, public lands, 
Army, Navy, and Civil Service; 
finance, money and banking; 
prices, wages, postal and com- 
munication services; transporta- 
tion, foreign commerce, irrigation 
and drainage; agriculture, fish- 
eries, forests and forest products; 
manufactures, wholesale and re- 
tail trade; construction. 
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Chris 
Sinsabaugh 


(Continued from Page 1) 


in about five weeks. Used car 


sales for the week of Apr. 11) 


were 54.5 per cent higher than 
the same week a year ago. 
Used car retail sales from Jan. 


1 through Apr. 11 were 47.4 per | 
cent ahead of the same period | 


a year ago. 

The Dodge dealer organization 
is selling more new vehicles, both 
cars and trucks, and more used 
vehicles than ever before in the 
history of the company. And is 
currently selling 31 per cent of 
the total Plymouth sales volume. 

- * + 


ALL THIS was good ammuni- 


tion for the two-day Dodge ses- | 


sion at the Detroit-Leland, the 
school attended by the field men 
from 13 of the 15 regional offices. 
They were brought in to be 
pepped for the spring campaign, 
which Dodge has set in motion. 
The good right ear of -this Paul 
Pry was cupped at the keyhole. I 
didn’t hear everything, but I 
listened to Emerson Poag as he 
outlined the advertising drive he 
is putting on to help Dodge deal- 
ers in May and June. 

Poag’s campaign seems to cover 
every point of attack, with news- 
papers, magazines, outdoor adver- 
tising and radio. His magazine 
and newspaper coverage takes in 
36,000,000 readers and he is going 
to plaster the countryside with 
his outdoor posters with 5,000 
signs. Particular emphasis is to 
be placed on Dodge economy and 
the theme pictures is to be the 
famous six barrels in a row, 
carrying the slogan that owners 
report each saves six barrels of 
gasoline a year through driving a 
Dodge. 

+ * * 

TED ALLEN has reported for 
duty again. Not the Ted Allen 
who is secretar:, of the Contest 
Board of the American Automo- 
bile Assn., but the Ted Allen of 
the Detroit office of the Curtis 
Publishing Co., keynoting for the 
Saturday Evening Post. Ted has 
been out of commission for the 
past year because of ill health, 
but now everything is okey-doke 
and he’s back. And the occasion 
for this columnist to jubilate over 
the comeback is caused by the 
fact that this same Ted started 
his years of contact with the auto- 
mobile industry on Chicago’s 
Motor Age at the time when this 
conductor weilded the editorial 
shears on that publication. 

+ * + 

OUT OF MY PAST, too, comes 

another of my former colleagues, 








through the appointment of new 
men at strategic points on the 
west coast. So pridefully the edi- 
tor introduces Leon Pinkson of 


the San Francisco Chronicle and | 


Larry Barnard—“Slim” to you— 
of the Los Angeles News, both 


| automobile editors of high repute. 


Pinkson is clean-shaven, but he 
ought to have whiskers, for he’s 
been an automobile editor on the 
same paper for nigh on to 30 
years. Al Waddell will continue 
to represent ADN in this same 
bailiwick, with “Pink” on news 
and Al writing feature stuff. 

Like Pinkson and this conduc- 
tor, “Slim” is a columnist, too. 
I was told in Los Angeles he was 
made to order for the ADN job 
and after looking him over, I 
think they are right. 

So with Bill Ullman in Wash- 





ington, Bob Mountsier in New 
York, Warren Hastings looking 
after Canada, Mel Adams in Chi- 
cago and Pinkson, Waddell and 
Barnard in California our war 
map seems pegged with red tacks 
at the most strategic points. 








| in This Corner | 
| 


(Continued from Page 6) 


should exhibit a kind of “masterful” 
control. Maybe that’s why most 
present-day writing is so stilted, 
stale and profitless. 


Chris Sinsbaugh didn’t fall into 
this error when he wrote, in last 
Saturday’s more than _ interesting 
ADN, about his friend, the late 
Ernest N. Smith, executive vice- 
president of the American Auto- 
mobile Assn. He wrote most mov- 
ingly and humanly a tribute which 
I wish he could have seen with 
mortal eyes. 


Chris worked with Ernest Smith 
for six years, he says, and knew him 
many more. I met him only once, 
for a few all too brief hours, but 
even in that short time I could see 


OCUSED on Cincinnati and its 
$200,000,000 trading zone, the pene- 
trating vision of the automotive adver- 
tiser sees first a quality-buying market 
of over 1,000,000 people. An even 
closer examination reveals in addi- 
tion that the Cincinnati Times-Star 


he was all Chris described him—mag- 
netic, swift-thinking, understanding. 


Let me tell a little story about 
that meeting. My wife and I were 
in Washington, and as always—too 
infrequently—we were guests of 
Merle Thorpe, publisher of Nation’s 
Business, at the Thorpe home in 
Maryland, just outside the district. 
Other dinner guests that evening 
were Mr. and Mrs. Ernest Smith, 
Mrs. Smith just as keenly witty and 
charming as her husband. 

Merle, Ernest and Mrs. Smith 
were all Stanford alumni, and since 
I had been particeps criminis with 
Merle in organizing the school of 
journalism in the University of 
Washington, I and my wife and 
Mrs. Thorpe were Stanford allies, 
too. So, as you may imagine, the 
color of our talk was Stanford red. 

Herbert Hoover, Stanford gradu- 
ate engineer and trustee, was in the 
White House then. One of his cabi- 
net was Dr. Ray Lyman Wilbur, still 
holding fast to his presidency of 
Stanford by yearly extensions of his 
leave of absence—with pay. 

These Stanford folk—Merle and 
the Smiths—were proud of the place 
their Alma Mater occupied before 


the world at large, but that didn’t 
blind them to the weaknesses of 
their fellow alumni. They still could 
take a good swift poke at the emi- 
nent engineer and his physician ad- 
viser. 


Well,,it seems, a few months be- 
fore there was a Stanford dinner in 
New York, with Dr. Wilbur as prin- 
cipal speaker, Ernest Smith as toast- 
master. The preliminaries were 
through. Dr. Wilbur sat portentious 
awaiting his call. It came, with 
Smith making what I regard as the 
all-time high in university dinner 
introductions of the dear old prexy: 
“Now,” said Ernest, “we are privi- 
leged to hear from President Wil- 
bur, who will make his customary 
attack on the alumni!” 

Ray Lyman was so sore that the 
next time he encountered Mrs. 
Smith, at a Cabinet reception, all 
he could do was “harumph « 
harumph” and grumble, “I saw your 
husband in New York. He was as 
impudent as ever.” 

The style and warmth of Chris’ 
piece about his friend do great 
credit to his kind old heart and 
honest hand.—Frank G. Kane, D. P. 
Brother & Co., Inc., Detroit. 


Substantiating evi- 

dence that the automo- 

tive advertiser showed good 

judgment in 1935, and con- 

tinues it in 1936, and also that 

the Times-Star (unaided) does the 

selling job in Cincinnati, lies in the fact 

that the total number of new car sales made 

in this market for 1935 increased by 35% over 
the total volume of the previous year. 


carries the bulk of the automotive 
advertising released for this mar- 
ket. During 1935 the Times-Star 
carried 44% of all the automo- 
tive advertising scheduled in 
Cincinnati papers; 25% was 

run in the other evening pa- 

per; 31% in the morning- 
Sunday paper combined. 


Joe Cortelyou, who has been given 
a unique citation by New Jersey’s 
motor vehicle commission. Joe 
was main spring of the Automo- 
bile Trade Directory at the time 
it was owned by Bob Wolfers and 
he was in the same stable with 
me because of Motor Life and the 
Blue Books, also owned by this 
same Wolfers, now with the 
Woman’s Home Companion and 
working out of the Detroit office. 
> J . 

CORTELYOU WAS CITED for 
having been an automobile owner 
and driver for 38 years and never 
having been given a ticket or been 
bawled out by a cop for traffic 
violations or ever having been 
mixed up in an accident. Cortel- 
you’s first car was a _ three- 
wheeled French creation with an 
Aster motor, which he brought 
with him when he came to Amer- 
ica in 1898. Joe was mechanically 
inclined so he was greatly given 
to building his own cars after 
that. He always got a chuckle 
out of the fact that when he put 
doors on one of his early cars he 
was told by the police not to 
carry a passenger because in 
their opinion doors were a danger- 
ous obstruction. If Joe wanted to 
risk his own neck, that was all 
right with the cops, but he 
couldn’t risk any other person’s. 

a + € 


In Cincinnati, ONLY THE TIMES-STAR gives the 

automotive advertiser the greatest city and suburban 

circulation, and ONLY THE TIMES-STAR offers the fur- 

ther advantage of the lowest unit (milline) rate. You need only 
the Times-Star to do the selling job in Cincinnati. 





HULBERT TAFT, President and Editor-in-chief 
NEW YORE oi ciceccs cc Martin L. Marsh, 60 East Forty-Second Street 
CHICAGO Kellogg M. Patterson, 333 North Michigan Avenue 


THAT CALIFORNIA trip re- 
sulted in a_ strengthening of 
ADN’s editorial department 





the members of the Automobile 
Manufacturers Assn. to the de- 
sign copyright provisions of va- 
rious bills now before Congress 
was registered by Milton Tibbetts, 
vice-president of Packard Motor 
Car Co., in a recent appearance 
before the House Committee on 
Patents. 

A statement by Alvan Macauley 
president of the association, set- 
ting forth the position of the 
motor industry wih respect to this 


NICKELGRAM.--1 (A) 


A leading automobile company 
has recently completed a new 
metallurgical laboratory which 
is considered not only the finest 
in the industry, but also equaled 
by few in the United States. 
Equipment in the laboratory has 
been built to last; this is par- 
ticularly true in the chemical 
research department, where acids 
are being constantly used and 
careful guard must be main- 
tained to keep equipment from 
rusting. 


To forestall the corroding ef- 
fect of acids the company has 
installed stainless steel benches 
made of “18-8” steel (18 per 
cent chromium and 8 per cent 
nickel). Each individual analyst 
in the “lab” has a bench of his 
own which is fully equipped 
with taps for water, air, vac- 
uum and gas and with electric 
outlets. A special booth with 
“18-8” stainless steel hood is 
employed to spray paint test 
panels. Four test furnaces have 
hoods of stainless steel. Alto- 
gether, something like 32,000 
pounds of stainless steel has 
gone into this laboratory. 


Mufflers and tailpipes on au- 
tomobiles seem to wear out 
much faster 
The reason is that they are sub- 


jected to corrosive action of the | 
exhaust fumes from the engine, | _ 
yet usually are made of plain| 
The life of these | 


carbon steel. 
parts could be stretched out sub- 


stantially by substituting more | 


corrosion-resisting steel for the 
present material. 


The trend in pistons has been | 
away from the heavier cast iron | 


type to those of lighter weight. 
Pontiac this year is using nickel- 
iron pistons in both its six-cylin- 
der and eight-cylinder cars, the 
pistons having much _ thinner 
walls than formerly. Skirts are 
shorter because of improved oil- 
ing and cooling. Connecting rods 
are considerably stronger, with 
no increase in _ reciprocating 
weight. This is accomplished by 
utilizing the weight saved by 
shortening the piston skirts. The 
new pistons, having a nickel con- 
tent of 0.15 to 0.20 per cent, have 
a wall thickness of only 0.040 to 
0.050 inches. The piston weight 
for the six-cylinder job is 0.52 
pounds each. 


In the 18th century von Enge- 
strom, famous Swedish scientist, 
studied intensively paktong 
(‘white copper”), which was 
brought out of China for the 
first time by caravan two cen- 
turies before the Christian era, 
and discovered it contained 
nickel. The ancients had found 
in the Yunnan Province of China 
this copper-nickel ore and had 
learned that the addition of zinc 
made an alloy which could be 
worked, was useful and had an 
attractive appearance. Paktong 
was later produced synthetically 








than most parts. | 
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Makers Register Protest on Design Copyright 


Packard Executive Places 


AMA View Betore Congress 


WASHINGTON.—Opposition of 


legislation was presented to the 
Committee by Tibbetts. 


Design copyrights for articles 
of manufacture were made clear 
to be a backward step and not 
to be instituted in place of design 
patents in the view expressed by 
the statement. Other features of 
the industry’s presentation were: 
l If a design copyright law 

must be passed for those few 
industries that feel they should 
have it, the motor industry should 
be exempted from its operation. 
9 Any design copyright bill 
should be considered as a sep- 
arate matter and not attached to 
a general copyright bill. There 
are so many differences between 
a design copyright law and a gen- 
eral copyright law in the matter 
of terms, fees, search of the prior 
art, and remedies for infringe- 
ment which make intelligent dis- 
cussion and consideration of both 
at the same time difficult. 
3 Lack of novelty should be 
made a complete defense in 
any action for infringement of a 
design copyright. 
4, Provision should be made for 
the necessary classification of 
copyrights, examination of appli- 
cation for same and search of the 
prior art, and fees should be es- 


STATES 


Total, 10 States, 
for March 


Florida 


Georgia 








PIERCE-ARROW’S new convertible sedan-phaeton, announced as in production early in January 
of this year, has made its debut. It is available on either the de luxe eight or the salon 12-cylinder 
chassis of 144-inch wheelbase. The car is available with or without a secondary wind screen mounted 
in a well at the rear of the front seat. 





tablished to amply cover cost of | Mebwadka Commission 


the same. 


The term of any design copy- 
right should not exceed two 

or three years. 
Any design copyright legisla- 
tion enacted should be in the 
nature of a trial law and be ap- 
plied only to the one or two in- 
dustries more directly desiring it. 
Other groups which are oppos- 
ing the design copyright legisla- 
tion include retail merchants, the 
Farm Bureau Federation, and 
patent attorneys. The principal 
proponents for such legislation 
are primarily independent design- 
ers and textile and furniture 

manufacturers. 


Suspends Truck Plans 
LINCOLN, Neb. — The state 
railway commission, Chairman 
Hugh Drake said this week, has 
no present intention of proceed- 
ing further with truck regulation 
within the state until such time 
as the Interstate Commerce Com- 
mission has clearly indicated what 
area of control it proposes to 
occupy. A few days ago the fed- 
eral commission started an in- 
vestigation to determine whether 
contract carriers in the various 
cities and towns that handle pick- 
up and delivery service for rail- 
roads should be required to take 
out federal licenses, on the theory 


that they perform, in many in- 
stances, services connected with 
interstate transportation. 

The truckers claim this is an 
invasion of a field that has al- 
ways been theirs. Chairman Drake 
said it was unlikely that regula- 
tion would go to the extent of 
making draymen in the small 
towns report that licenses from 
them would not be required. 


Timken to Meet 


DETROIT.— Another meeting of 
Timken Detroit Axle Co. stockhold- 
ers will be held, May 11, to consider 
amendments to the company’s 
charter, including a change in time 
of the annual meeting. Insufficient 
number of shares were represented 
Tuesday to take this action. 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are cr upiled by Sherloek & Arnold 


CHRYSLER GROUP 


Chrysler 
De Soto 
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GENERAL MOTORS GROUP 


Chevrolet 
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Minnesota 
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Montana 
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Nebraska 
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New Mexico 
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February 1763 


in Germany and introduced in 
Europe as German Silver. 


THE INTERNATIONAL NICKEL CO., I 
New York, N. Y. 
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Dealer Caravans Not Affected by ICC Regulation 


Caravaners for Profit 
Must Obtain License 


(Continued from Page 


Tex. in a letter to ADN raises 
the question of the authority of 
the I.C.C. over caravans of cars 
and trucks being driven overland. 
In its investigation ADN finds 
that if the dealer is transporting 
his own property he is a “private 
carrier” and not subject to any 
regulations at the present time, 
but may come under safety regu- 
lations which may be set up by 
the I.C.C. at a later date. 


If, on the other hand, he is 
transporting any cars or trucks 
other than for his own purposes 
the transporting dealer or his 
agents in charge of such a drive- 
away becomes a “For Hire” ope- 
rator and must obtain permission 
together with all other licenses 
and clearance papers from the 
headquarters of the I.CC. at 
Washington, D.C. All requests of 
this type should be addressed to 
John L. Rogers, director of the 
Motor Carrier Bureau, Washing- 
ton, D. C. 

Federal Co-ordinator of Trans- 
portation Joseph B. Eastman is 
authority for the statement that 
general control over all types of 
transportation which would in- 
clude passenger cars privately 





1) 
owned is remote 
present act gives the I.C.C. a big 
job without reaching out 
troubles which might prove un- 
necessary. 


AMA Interprets 


ICC’s Control 
Of Driveaways 


WASHINGTON. — Contending 
that automobile drive-aways from 
the factory are not operations 
subject to the provisions of the 
Motor Carrier Act, the Automo- 
bile Manufacturers Assn. has filed 
a memorandum with the Inter- 
state Commerce Commission. 


The memorandum states that 
“to interpret the act as applying 
to the driven automobile. imme- 
diately raises up issues on the in- 
numerable uses to which the 
owner of a private automobile 
might put the vehicle.” 

Citing the declaration of policy 
and delegation of jurisdiction sec- 
tions of the act, the memorandum 
goes on to state: 

“* * * The intent of Congress 


and that the | 


for | 





Shoemaker in the Chicago Daily News 


TALK ABOUT your back seat 
drivers! 


was to regulate motor carriers 
which are themselves clearly en- 
gaged in interstate carriage, and 
that it was not the intent of 
Congress to include local truck- 
ing, draying and similar services, 
supplementary to bona fide inter- 
state transportation. There is 
confirmation of this viewpoint in 
the act itself wherein Congress 
particularly exempted the trans- 
portation of property within a 
municipality or adjacent zones or 
between contiguous municipali- 
ties, even though crossing state 
lines.” 


24 STATES FOR MARCH, 1936-1935 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed 
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DETROIT.—Ford V-8’s led the 
passenger car registration race in 
Wayne County (Detroit) figures 
from the Detroit Auto Dealers 
Assn. indicate. Some 3957 Fords 
were tallied compared to 2353 
Chevrolets and 1150 Dodges. 
Plymouth registered 856 units for 
the month. 

So far this year, the DADA fig- 
ures show, 9641 Ford passenger 
cars have been registered in 
Wayne county compared to 13,233 
for the same period last year. 
Chevrolet has accounted for 5220 
cars to date compared with 2606 
last year. Dodge has registered 
2423 so far as against 1832 for the 
same period last season. Plym- 
| outh has registered 2072 against 
2062 cars a year ago. 

The remainder of the field in 
the order named are Oldsmobile, 
1276; Pontiac, 1089; Buick, 828; 
Terraplane, 816 and Packard 355. 
In the truck division Ford again 


Merritt in Atlanta 

ATLANTA, Ga.—F rank H. Merritt 
is the new wholesale manager of the 
Ford Motor Co.’s branch plant in 
Atlanta, according to announcement 
by E. D. Bottom, branch manager. 
Merritt comes to his new assignment 
direct from the company’s branch in 
Omaha, Neb., where he has been 
identified with the business adminis- 
tration department of the company. 
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Ford V-8’s Lead Registrations 
In Wayne County, Mich., Area 


leads the field with 986 units for 


the year to date. Dodge is in sec- 
ond place with 450 units and 
Chevrolet a close third with 432 
jobs. 


MAKE MONEY 
with 


Lorraine 


The Driving Light that 
Turns Night Into Day 


@ Highways that are scenic spots of beauty 
by day are death traps for auto drivers after 
dark—when the cars are not equipped with 
proper driving lights. And the drivers have 
never been more conscious of this than they 
are today. 

For over twelve years Lorraine has been 
recognized as the World’s Finest Driving 
Light, and now the Appleton Electric Com- 
pany offers you a planned selling campaign 
that will mean more sales and better profits 
for you. A floor display stand for Lorraine 
Lights is only one of many powerful selling 
helps furnished free to dealers. 

The new features of the Lorraine Lights, 
including colors to match bodies, twenty- 
minute installation method, and pre-focus 
principle of controlled light, make Lorraine 
the foremost driving light for volume sales. 
The Appleton Electric Company also offers a 
complete line of auxiliary lights, including 
Fog Lights, Road Lights, Warning Lights, 
Clearance Lights and Direction Signals. 
Write today for the name of the wholesaler 
in your territory. Distribution is nation- 
wide and you are assured of rapid, efficient 
co-operation on all orders. 


Write for Complete Information 


APPLETON ELECTRIC COMPANY 
(AUTOMOTIVE DIVISION) i aati 


1753 WELLINGTON AVENUE 
CHICAGO, ILLINOIS 


—_—_____ 


‘In the 
Heart of Philadelphia 


Convenient to the most trea- 
sured of the nation’s historic 
shrines. 


A step from railway terminals, 
shops and theatres. 


An hour from New Jersey's 
great sea coast. 


And a service and cuisine fa- 
mous through three generations. 


Rates begin at $3.50 


BELLEVUE STRATFORD 


One of th> few Famous 
Hotels in America 
CLAUDE H. BENNETT, Gen. Mgr. 


Pook' ng Offices in 
New York: 11 W. 42nd St., Longacre 56-4500 
Pittsburgh: S andard Life Bidg., Court 1488 





Follow Trend 
Of Entire List 


To Lower Levels 


By C. J. ALEXANDER 


NEW YORK.—Stocks of auto- 
motive companies were 
upon to meet several flurries of 
selling this week. The recession 
was not unexpected following the 
long advance, the entire market 
having to meet liquidation at 
times. The motors were not 
singled out for selling, and losses 
were not heavy on the average. 


It is not unusual for the motor 


shares to experience some re- | 


action at this time of the year, 
when operations of the industry 
are approaching the spring peak. 
Tire and rubber stocks were 
strong most of the week on re- 
ports that a price advance on 
tires would be put into effect 
before long. 


The Automotive Daily News 
stock price averages for Apr. 15 
compared as follows with the pre- 
ceding week and the like period 
of last year: 

Last This 
Week Week 
24 Motors 49.41 49.08 
10 Car-truck co.’s.. 51.83 51.45 
10 Parts-accessories 44.13 43.01 
4 Tire-rubbers.... 29.23 30.72 -+-1.49 13.96 

Among the individual stocks to 
reach new high prices for the 
year during the week covered by 
the averages were American 
Chain, Bendix Aviation, Chrysler, 
Goodrich, Raybestos - Manhattan, 
Reynolds Spring, Square D “B” 
and United-Carr Fastener. Among 
the tire stocks, Firestone, Good- 
rich and United States Rubber 
reached new highs. 


Rubbers Outstanding 


The rubber group was the out- 
standing performer this week, 
with stocks rising sharply on re- 
ports that an advance in tire 
prices was impending. Weakness 
was particularly noticeable in 
some of the accessory shares, 
Borg-Warner and Briggs having 
been weakest among the leaders. 
Bendix, on the other hand, was 
strong and Stewart-Warner also 
advanced. 

Reports of earnings for the first 
quarter are beginning to make 
their appearance. Nash, reporting 
for the three months ended Feb. 
29 showed a net profit of $72,372, 
as against a net loss of $406,000 a 
year ago. Mullins Mfg. reported 


Year 
Change Ago 
—0.33 20.92 
—0.38 21.38 
—1.12 21.90 





Yellow Coach Reports 
$503,000 °35 Earnings 
PONTIAC. — Yellow Truck & 

Coach Mfg. Co. and subsidiary 

companies (controlled by General 

Motors Corp.) for year ended 

Dec. 31, 1935, shows net profit of 

$503,000 after depreciation, fed- 

eral and Dominion income taxes, 
etc., equivalent to $3.35 a share 
on 150,000 shares (par $100) of 
seven per cent cumulative pre- 
ferred stock, on which there is an 
accumulation of unpaid dividends. 
This compares with a net loss of 
$886,488 in 1934. 


Net sales for 1935 amounted to 
$35,856,799 against $28,249,839 in 
preceding year. 


Collins & Aikman Show 


$3,974,687 Net Profit 


NEW YORK.—Report of Col- 
lins & Aikman Corp. and sub- 
sidiaries for year ended Feb. 29, 
1936, certified by independent au- 
ditors, shows net profit of $3,974,- 
687 after interest, depreciation, 
federal taxes, etc., equivalent 
after seven per cent preferred 
dividends to $6.28 a share on 
562,800 no-par shares of common 
stock. 

This compares with net profit 
of $270,798, equal to $4.31 a share 
(par $100) on 62,768 shares of 
seven per cent cumulative pre- 
ferred stock in 53 weeks ended 
Mar. 2, 1935. 


called | 
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Motor Shares Shade Off in Selling Spree 


for the first quarter of the cal- 
endar year $133,338, before fed- 
eral income taxes, as against 
$126,000 a year ago. Houdaille- 
Hershey, Libbey-Owens-Ford and 
Parker Rust Proof showed small 
declines in net from the first 
quarter of 1935, Officials of Hud- 
son have announced that results 
for the first quarter were better 
than a year ago but the official 
report has not been issued. 

With virtually all companies 
having reported earnings for 
1935, 18 automobile corporations 
show an aggregate net income of 
$200,075,000, as against $84,674,000 
for the same companies in the 
preceding year, an increase of 
136.2 per cent. The net worth of 
these companies as of Jan. 1, 
1935, was $1,234,576,000, the per 
cent return on this net worth 
having been 16.2 per cent, as 
against 6.7 per cent in the pre- 
ceding year. 


Parts Makers Income 

Aggregate net income of 58 
parts and accessory companies 
last year amounted to $58,754,000 
comparing with $25,216,000 in 
1934, an increase of 133 per cent. 
The return on a net worth of 
$359,607,000 was 16.3 per cent, as 
compared with 7.1 per cent in the 
preceding year. 

Combined net income of the 76 
automotive companies for 1935 
was $258,829,000, as against $109,- 
890,000 in the year preceding, an 
increase of 135 per cent. The re- 
turn on the combined net worth 
of $1,594,383,000 was 16.2 per cent 
for 1935, as against about 7 per 
cent in 1934. 

Among the dividend actions of 
the past week was the declaration 
by Nash Motors of the regular 
quarterly of 25 cents on the capi- 
tal stock, payable May 1 to stock 
of record Apr. 20. Tung-Sol Lamp 
Works declared the regular quar- 
terly of 20 cents on its preferred, 
payable May 1.to stock of record 
Apr. 20. 

Houdaille - Hershey declared 
quarterly dividends of 62% cents 
a share on its Class A and 3714 
cents on its Class B stock, both 
payable July 1 to stock of record 
June 20. 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





New York, Apr. 17, 3:04 P.M.—With trading in motor shares 
less active than usual automotive stocks sagged slightly 
today. Chrysler closed below 100 and General Motors was 
off fractionally. Parts and accessory shares were gen- 
erally lower and tire and rubber stocks lost their recent 


buoyancy. 





Owens-Illinois Announces 


$9,000,000 Expansion Plan 


TOLEDO.—Owens-Illinois Glass 
Co. this year will spend $9,000,000 
for expansion and improvement, it 
was disclosed at the annual meet- 
ing this week. 

To finance the work, the com- 
pany will offer stockholders of 
record Apr. 29, 63,380 additional 


Federal Motor Truck Has 


$2,530,834 Current Asset 


DETROIT. — Consolidated bal- 
ance sheet of Federal Motor 
Truck Co. and subsidiaries as of 
Dec. 31, 1935, shows current assets, 
including $747,139 cash and mar- 
ketable securities, amounted to 
$2,530,834 and current liabilities 
were $345,003, compared with cash 
and marketable securities of $675,- 
083, current assets of $2,526,942 
and current liabilities of $340,195 
at the end of the preceding year. 

Total assets as of Dec. 31, last, 
aggregated $4,139,969, compared 
with $4,165,933 on Dec. 31, 1934, 
and surplus was $1,287,251 against 
$1,273,748. Inventories amounted 
to $1,410,040, comparing with $1,- 
460,096 at end of preceding year. 

Capital stock consists of 499,543 
no-par shares, including 12,600 
shares held by the company. Com- 
pany has no funded debt. 


shares at $100 a share. Sub- 
scription rights will be on the 
basis of one share for each 20 
held. 

Owens-Illinois and subsidiaries 
also issued a report for the year 
ended Mar. 31, 1936, showing a 
net profit of $7,923,152 after de- 
preciation, depletion, federal taxes 
and other charges, equivalent to 
$6.25 a share on 1,267,000 shares, 
par $25, of common stock. 

This compares with $6,427,074 
or $5.35 a share on 1,200,000 shares 
for the year ended Mar. 31, 1935. 

For the year ended Dec. 31, 
1935, net profit was $7,883,496, or 
$6.57 a share on 1,200,000 shares. 

The company will start a three- 
year building program. Sales of 
the new glass blocks for home 
and industrial building were re- 
ported so large that capacity of 
the Muncie, Ind., plant must be 
doubled at once to supply the 
demand. 


Houdaille-Hershey 

NEW YORK.—Houdaille-Hershey 
and subsidiaries report March quar- 
ter net profit $603,183, equal after 
dividend requirements on the Class 
A stock to 63 cents on 784,956 Class 
B shares. This compares with net 
profit $902,869 or $1.01 a share in 
the corresponding quarter of 1935. 





AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS FRIDAY, 


APRIL 17, 1936 


(Furnished by Wm. ©. Roney Company, Union Guardian Building, Detroit) 
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High Low 


Last Sale 
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Allis Chalmers Mfg. 
American C. & F, 
American Chain 
Auburn Auto 
Bendix Aviation 
Bethlehem Steel 
Bohn A. & B. 
83'/, Borg-Warner 
647 Briggs Mfg. 
15 Budd Mfg. Co., E. G. 
14% Budd Wheel Co. 
31%, Chicago Yellow Cab (1) 
103% Chrysler 
46's Clark Equipment 
48), Cleveland Gr. Br. 
51% Collins & Aikman 
58 Commercial Credit 
727% Commercial Investment T. 
Continental Motors 
9% Curtiss-Wright 
Curtiss-Wright A 
du Pont de Nemours 
Eaton Mfg. 
Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R. 
Gabriel Co. A 
General Electric (80c) 
General Motors 
Glidden 
Goodrich, B. F. 
Goodyear T. & R. 
Graham-Paige 
Hayes Body Corp. 
Houdaille-Hershey B 
Hudson Motor 
Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes W. 
Kelsey-Hayes W. B. 
Lee Rubber & Tire 
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22 
144 


Libbey-Owens-Ford Glass 
Ludlum Steel 

Mack Trucks (1) 
Midland Steel 

Motor Products 

Motor Wheel 

Murray Corp. 


Pacific Mills 

Packard 

Raybestos Manhattan 
Reo Motor 

Republic Steel Corp. 
Socony Vacuum 
Sparks-Withington 
Spicer Mfg. 
Stewart-Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 
Timken Roller Bearing 
Uv. &. 


Last Sale 


NEW YORK April 17 April 9 
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Industrial Alcohol 


Westinghouse E. & M. 
White Motors 
Yellow Truck 
Young Spring & Wire 


CHICAGO 


Asbestos Mfg. 
Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 


DETROIT 


Federal Mogul 
Murray Corp. 
Parker Rust Proof 
Timken-Detroit 


Nets 2 Million 
During 1935 


DETROIT. — The Ford Motor 
Co. of Canada, Ltd., earned a net 
profit of $1,939,204.25 in 1935, as 
compared with $1,878,112.91 in 
1934, the annual report of the 
board of directors to company 
shareholders reveals. 

Total sales, including sales to 
subsidiary companies, were 79,844 
automotive units, an increase of 
30,927 over 1934 figures. 

The report, made public by Wal- 
lace R, Campbell, president, dis- 
closed that while the company’s 
cash and bond assets decreased 
by $4,683,668.97 during 1935, ac- 
counts receivable increased $8,- 
014,303.95. 

“These changes reflect a greater 
volume of business in 1935 and the 
introduction of the 1936 models in 
November of last year,” Campbell 
said. 

“The company actually had a 
net operating loss of $403,718, but 
dividends from subsidiary com- 
panies were great enough to 
change this loss into the net profit 
which our books show. 

“It is significant that while the 
Canadian company sold 30,929 
more units last year than in 1934, 
the net profit was only $61,091 
greater than the preceding year. 
This is a net profit of about $2 per 
unit.” 

Campbell pointed out the com- 
pany’s plant accounts increased 
$1,074,107.65 during the year, rep- 
resenting purchases of new ma- 
chinery and the cost of building 
and equiping a new foundry. 

Dividends totaling $829,480 were 
paid stockholders during 1935, the 
report showed, equivalent to 50 
cents a share. 


Ford of England Reports 


Large ’35 Earnings Gain 
LONDON.—Ford Motor Co, 


Ltd., reports for year ended Dec. 
31, 1935, net profit of £597,153 after 
depreciation, directors’ fees, in- 
terest on loans, employes’ benefit 
fund, appropriation for income 
taxes and other charges, compar- 
ing with net profit of £483,663 in 
1934. 

After deducting £348,750 5 per 
cent dividends paid, less tax, in 
1935, and adding £523,083 brought 
forward from preceding year, 
there was a balance carried for- 
ward of £771,486. 

The above results do not in- 
clude any profits earned, or divi- 
dends from shares held by sub- 
sidiaries. 


Eaton Stamping Work 


Moved to Massillon 


MASSILLON, O.—Transfer of 
the Eaton Manufacturing Co’s. 
stamping operations from leased 
quarters in Detroit to one of its 
own plants here, formerly oc- 
cupied by the spring division will 
begin early next month officials 
of the company announced here. 

About $100,000 has been spent 
in modernizing the 70,000 square 
foot Massillon plant preparatory 
to installing of stamping equip- 
ment and other machinery which 
represents an additional invest- 
ment of $200,000. It is expected 
that 300 will be employed at the 
outset and as many as 450 as 
new products are developed. 

The plant will be operated by 
the Eaton Detroit Metal Co., a 
subsidiary specializing in deep 
drawn stampings for automobiles, 
refrigerators and kindered pro- 
ducts as well as household spec- 
ialties. Executive offices of the 
subsidiary company will remain 
in Cleveland. 


Named Director 
DETROIT.—Sherwin A. Hill, of 
this city, has been elected a director 
of Motor Products Corp., succeeding 
D. B. Lee, resigned. 
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Plymouth Sponsors Series 


Of Films for Service Men 


DETROIT.—A nationwide tech- 
nical school for service men, with 
their own shops as classrooms 
and “talkie” screens for black- 
boards, was launched this week 
by Plymouth. 


Designed as a special service to 
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every mechanic will be conducted 
by factory representatives. 

Each dealer is responsible for 
showing the sound slide films to 
his mechanics, and service man- 
agers are expected to assist them 


the motoring public by providing |in preparing for the examina- 
advanced instruction for service | tions. When the written tests 
men in dealers’ shops, the new | have been given, all examination 
technical training course is in | Papers are sent to the Plymouth 
the form of sound-film lessons. | Service Department in Detroit 
After the jterm” of instruction | for inspection and grading. 

is over, written examinations for| After the papers have been 


graded, they are returned. Serv- 
ice men who do not pass on the 
first trial will be permitted to 
submit a second examination 
paper after further study of the 
subjects. 

“Every service man who at- 
tains passing grades in the exam- 
inations will be a highly skilled 
specialist in modern automotive 
maintenance,” according to J. D. 
McCrimmon, Plymouths’ Direc- 


tor of Service. “Higher standards 
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of workmanship will be the fac- 
tory’s reward for the expenditure 
of tens of thousands of dollars on 
preparing and distributing this 
sound-film course. 


“Our grade records will be 
| proof,” he added, “of the highly 
| trained talent which Plymouth 
| has made available for the pub- 
| lic’s motor service needs through 
| the more than 12,000 dealers in 
| America who sell Plymouths. 
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and U.§. Cailor Made LIFCS ore Brothers under the Skin 


World Famous Peterboro 


Hydraulic Lift is the 


largest in the world, rais- 


ing a steamer 65 feet in 


the air in 14% minutes. 


SAME ENGINEERING PRINCIPLE 


OPERATES 


THE U. S. AIR COMPRESSOR CoO. 
$314 Harvard Ave., Cleveland, O. 


Kindly forward your lates! bulletin on 
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U. S. Gailor Made LIFTS 
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u. S. Lifts. 


Car Washing Systems 
Air Towers 


Weight of water in 
each tank 1300 tons. 
Each tank is 140 feet 
long, 33 feet wide, 
9 feet, 10 inches 
deep. It has been 
in operation for 
twenty years with- 
out a mishap. 


U. S. Tailor Made Lifts are similar in 
construction and operation as this famous Peterboro Lift. This Lift has 
given twenty years of continuous operation without a mishap indicative 
of its sound engineering and friction-proof operation. U. S. Tailor Made 
Lifts are a safe, sound investment paying you big dividends for 


Hydraulic Lifts 


years to come. Mail coupon for a true and interesting story on Lifts. 


THE UNITED STATES AIR COMPRESSOR CoO. 
CLEVELAND +» OHIO 


Greasing Equipment 
Air Compressors,... .. 
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A BENDIX PRODUCT 





HEN a man buys Power Braking for 

any motor vehicle —truck, bus or car, 
he’s paying out his money for control. That’s 
all... just control. Sometimes he doesn’t get 
it. Instead, he gets Power Braking minus 
control. He thinks he’s getting all that Power 
Braking can give him. But unless he gets 
genuine Bendix B-K Controlled Vacuum 
Power Braking, he’s mistaken. 

Bendix alone provides this full control, 
known in Bendix B-K Power Braking as 
“Reactionary Cushioning”. It uses a small 
part of the vacuum power to maintain the 
driver’s “pedal-feel”, so he can judge accu- 
rately how much braking force he is exerting. 
Without it he can’t tell. 


Power Braking sells for very little more money 
than the cheapest substitute. It costs consider: 
ably more to build Power Braking equipment 
the Bendix way. Better materials are used— 
more generous dimensions—closer toler- 
ances—more careful assembly —stricte® 
inspection — well engineered installations.’ 
With all these advantages, plus Bendix 
nation-wide Exchange Service as assurance 
against costly tie-up of your truck in th: 
shop, can you wonder that 96 per cent 0! 
all Power Brake iristallations are Bendix ; 
tt 


BENDIX PRODUCTS CORPORATION) 


(Subsidiary of Bendix Aviation Corporation) 


401 Bendix Drive South Bend, Indianaf 
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... the biggest thing in power 
braking ...the only reason 
for power braking...and 
the only power braking 
that provides it is... 


ENDIA 


POWER BRAKING 


Genuine Bendix B-K Controlled Vacuum 
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